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“Th  e  press  is  the  best  instrument  for  enlightening 
the  mind  of  man,  and  improving  him  as  a  rational, 
moral,  and  social  being.”  —  Thomas  Jefferson,  1823 
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A  great  newspaper  is  more  than  a  counter  cover 


The future  offlexo  is 
now  at  MA.NrROLAND 


Ed  PbdiUa  C  E  O., 
M.A.N. -ROLAND 
Newspaper  Press  Division 


Is  flexo 

in  your  future? 

Many  publishers  and  production 
executives  have  answered  that 
question — yes.  Many  are  convinced 
of  the  advantages  of  flexo;  they 
have  been  waiting  for  that  time 
when  flexo  would  be  ready  for 
them. 


The  advantages 
are  here 

The  flexographic  process  for 
producing  newspapers  can  realize 
substantial  savings  on  newsprint 
waste  and  power  consumption  while 
producing  offset  quality  reproduc¬ 
tion  with  virtually  no  rub-off. 


Technical 

superiority 

From  proven  new  unit  design  to 
entire  project  responsibility,  from 
ink  management  systems  to  start-up 
and  beyond,  M.A.N. -ROLAND 
offers  the  technology  and  support 
to  make  flexo  work  for  your 
newspaper. 

If  you’re  ready  to  consider  flexo, 
we’re  ready  to  talk  to  you.  Give  us 
a  call  at  201-469-6600. 


MA.N. -ROLAND 
is  ready  now 


If  you’ve  been  waiting  for  the 
process  to  become  a  reality,  the 
time  is  now  to  talk  to  M.A.N. - 
ROLAND.  We  are  the  only  press 
manufacturer  offering  a  single 
source  for  all  elements  of  a 
complete  flexo  press  system:  from 
totally  new  printing  units  to  reels, 
tensions  and  pasters  through  to  the 
folder. 


If  you  want  to  replace  your  existing 
letterpress  units  (Goss  Mark  I,  II 
or  Colormatic)  our  FLEXOMAN 
press  units  are  designed  to  slip-in 
perfectly. 


NEWSPAPER  PRESS  DIVISION 
Middlesex,  NJ  08846-2499 


MULLER-MARTINI  Model  227 

...the  most  widely  used  Inserter  in  America. 
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you  ask  users  why  li^ller-Martlni  Inserters  are  so  popular,  they  will  tell  you: 

Its  versatility  is  unbeatable.  You  can  use  it  for  direct  inserting,  ^reinserting  and  insert  packages 
for  total  market  coverage.  The  227  handles  every  type  jacket:  broadsheets,  tabloids,  quarter 
folds  and  Pennysavers.  .  .  - 

•  Space-saving,  straight  line  machine  provides  better  workflow  and  easy  front  access  to' 
feeders,  raceway,  reject,  delivery  and  all  controls.  Staging  of  skids  is  more  efficient,  i  ^ 
V^pjn-line,  low-silhouette  design  makes  supervision  easier.  One  person  can  load  two  or 
“three  feeders. 

•  Wrenchless  adjustments  allow  zone  changeover  in  minutes.  You  can  handle 
...  distribution  by  district  or  even  blocks  more  efficiently. 

•  Positive  jjripper  feeding.  The  227  handles  a^l 
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to  single  sheets 
and  cards. 
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The  hundreds  of  MULLER  MARTINI 
Inserting  Machines  in  operation 
nationwide  run  millions  of  inserts 
every  day.  For  many  of  our  customers, 
it  has  been  one  of  the  most  profitable 
investments  they  have  ever  made. 
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•  Simple  operation.  You  can  use  semi-skilled  and  part-time  labor  and  do  not 


need  mechanical  experts  to  run  the  machine.  It  even  has  its  own  air  and  & 
vacuum  supply. 

•  The  automated  reject  eliminates  advertiser  complaints.  Every  paper  is  a  ^ 
complete  package.  - 

•  Modular  design  allows  you  to  add  insert  feeders  easily  to  keep  pace  with  the 
growing  insert  business.  v , 

In-line  stacking,  mailing  and  automatic  sorting  gives  you  the  capability  to  distribute  ' 
inserts  by  carrier  route  or  zip  code.  o 

•  Machines  are  built  to  last,  even  when  run  around-the-clock.  Heavy-duty,  non-welded 
construction  and  central  lubrication  hold  down  maintenance  costs.  % 

•  By  Inserting  preprinted  sections,  you  handle  a  larger  paper  in  peak  seasons  or  on  special  ^ 
days  without  costly  expansion  of  the  printing  press.  7:^ 

•  Single  source  responsibility  means  you  can  get  parts  within  24  hours.  If  you  ever  need  help, 
MULLER-MARTINI  has  a  nationwide  network  of  service  engineers. 


Ask  the  man  who  owns  one! 


MULLER-  MARTINI 


MULLER-MARTINI  CORP.  ^  ^ 

40  Rabro  Dr.,Hauppauge,N.Y.11787*(516)582-4343 
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State  Dept,  official 
feuds  with  N.Y.  Times 


t  ■  T  w  T  r  * 

t  2 

3  4  S  6  7  8  9 
10  11  12  13  14  IS  1$ 
17  18  19  20  21  22  23 
24  25  26  27  28  29  30 
31  _ 


MtUL 

t  H  T  w  T  F  t 

1  2  3  4  5  6 
7  8  9  10  11  12  13 
14  IS  16  17  18  19  20 
21  22  23  24  25  26  27 
28  29  30 


MAY 


12  3  4 
5  6  7  8  9  10  11 
12  13  14  IS  16  17  18 
19  20  21  22  23  24  25 
26  27  28  29  30  31 


MARCH 

17-19— Texas  Daily  Newspapers  Association,  Annual  Meeting, 

Regency-Austin. 

17-29— ANPA  Confere(x»  for  Newspaper  Men  and  Women, 

Hotel  del  Coronado,  San  Diego,  Calif. 

20-24— New  Jersey  Press  Association,  Spring  Conference,  Americana 
Great  Gorge,  McAfee,  N.J. 

24-29— Central  States  Circulation  Managers  Association, 

Spring  Sales  Conference,  Radisson  Plaza,  Indianapolis. 

24-26— SNPA  Editorial  Clinic,  Ritz  Carlton  Hotel,  Atlanta. 

27- 29— America  East  Newspaper  Production  Conference, 

Hershey  Lodge  &  Convention  Cmter,  Hershey,  Pa. 

28- 31 — New  York  Press  Association,  America  Inn,  Albany. 

29- 30— Hoosier  State  Press  Association,  Annual  Convention,  Holiday  Inn 

North,  Indianapolis. 

APRIL 


9- 12-^American  Society  of  Newspaper  Editors,  Sheraton  Washington,  D.C. 

10- li— Suburban  Newspapers  of  America,  Inc.,  Editorial  Conference, 

Desert  Inn,  Las  Vegas. 

11- 13— Iowa  Nevrspaper  Association,  Annual  Convention  and  Trade  Show, 

Marriott  Hotel,  Des  Moines. 

11-13— Southern  Circulation  Managers  Association,  Spring  Conference, 
Hyatt  Regency,  Savannah. 

13- 20— PRINT  '85  Gr^ic  Arts  Industry  Exhibition,  McCormick  Place,  Chicago. 

14- 17— Newspaper  Research  Council,  Spring  Conference,  Pier  66, 

Fort  Lauderdale. 

18-20— Tennessee  Press  Association  Advertising  Conference,  Radisson 
Hotel,  Nashville. 

18- 21 — Kansas  Press  Association,  Annual  Convention,  Holiday  Inn 

Holldome,  Manhattan. 

19— Maine  Press  Association,  Spring  Conference,  University  of  Maine,  Orono. 
10-20— Louisiana  Press  Association,  Annual  Convention,  Monteleone, 
New  Orleans. 

19- 20— Nebraska  Press  Association,  Annual  Convention,  Red 

Lion  Inn,  Omaha. 

21-24— Newspaper  Purchasing  Management  Association,  Annual 

Conference,  MGM  Grand  Hotel,  Reno. 

Seminars!  Workshops/Clinics 


MARCH 

17-20— SNPA  Foundation,  Seminar,  The  Quality  of  Education,  Southern 
Regional  Education  Board,  Sheraton,  Atlanta. 

17-22— The  Poynter  Institute  for  Media  Studies,  Writing  Center  for 
Editorial  Writers,  St.  Petersburg. 

17- 27— American  Press  Institute,  Circulation  Managers,  Reston,  Va 

18- 22— Color  Lithography  Seminar,  California  Polytechnic,  San 

Luis  Obispo. 

20-22— ICMA,  Single  Copy  Sales  Workshop,  Westin  Peachtree  Plaza 
Hotel,  Atlanta. 

22-24— Mid  America  Press  Institute,  Seminar,  Better  Writing  for  Newspapers, 
Radisson  Hotel,  St.  Louis. 

24-28— ANPA/INPA,  Strategic  Planning  Seminar,  The  Houstonian,  Houston. 
24-29— American  Press  Institute,  Promoting  the  Daily  Newspaper, 
Reston,  Va. 

29-31— Inland  Foundation  Seminar,  Managing  People:  The  Key  to  Newspaper 
Management,  The  Inn  of  Chicago. 

31-4/S— American  Press  Institute,  Advertising  Executives,  Reston,  Va. 

APRIL 

14-19— American  Press  Institute,  Newspaper  Production  and  New 
Technology,  Reston,  Va. 

14- 20— The  Poyn^  Institute  fOr  Media  Studies,  Newspaper  Design/News 

arxl  Informational  Graphics,  St.  Petersburg. 

15- 19— Graphic  Arts  Council  of  North  America,  Print  '85,  Seminar 

Serim,  McCormick  Place,  Chicago. 

19 — Pennsylvania  Newspaper  Publishers  Foundation,  Libel  Seminar, 
NPPA  Press  Center,  Harrisburg. 
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The  director  of  a  State  Department  bureau  took  retalia¬ 
tory  actions  against  New  York  Times  reporter  Leslie  Gelb 
for  writing  a  story  the  bureau  didn’t  like. 

Lt.  Gen.  John  T.  Chain  Jr.,  head  of  the  State  Depart¬ 
ment’s  bureau  of  Politico-Military  Affairs,  ordered  his 
staff  not  to  talk  to  Gelb;  he  ordered  a  picture  of  Gelb,  who 
headed  the  bureau  from  1977  to  1979,  removed  from  the 
bureau’s  office  wall;  and  he  substituted  an  explanatory 
sign  asserting  that  Gelb  “did  willingly,  willfully  and  know¬ 
ingly  publish,  in  1985,  classified  information  the  release  of 
which  is  harmful  and  damaging  to  the  country.’’ 

Four  days  after  his  actions  became  public,  however. 
Chain  lifted  his  ban  on  his  staff’s  talking  to  the  Times 
reporter  and  he  took  down  the  accusatory  sign.  But  he  still 
did  not  restore  Gelb’s  picture  to  the  office  wall. 

The  dispute  arose  over  a  Gelb  story  published  in  the 
Times  Feb.  13,  reporting  that  the  United  States  had  made 
contingency  plans  for  the  use  of  nuclear  depth  charges  in 
the  waters  of  Canada,  Iceland,  Bermuda  and  Puerto  Rico. 

After  Chain  ordered  retaliation  against  Gelb,  the  Times 
said  Robert  C.  McFarlane,  White  House  national  security 
adviser,  had  originally  asked  the  State  Department  to  talk 
to  Gelb  on  the  story,  and  the  reporter  had  agreed  not  to 
write  any  security  information  that  had  not  been  reported 
elsewhere. 

The  Times  quoted  a  senior  administation  official  as 
saying  that  McFarlane  preferred  that  the  story  not  be 
published,  but  had  authorized  State  Department  assist¬ 
ance  in  the  hope  of  minimizing  any  danger  to  national 
security. 

Secretary  of  State  State  George  C.  Shultz  eventually 
asked  the  Times  not  to  print  the  story,  but  the  editors  used 
it  anyway,  feeling  that  there  was  no  disclosure  of  security 
information. 

Chain  said  that  with  the  incident  he  had  “accomplished 
enormously  more  than  I  ever  expected  to  in  focusing  atten¬ 
tion  on  the  question  of  leaks  of  classified  information  in  the 
government.’’ 

In  withdrawing  some  of  the  punitive  measures  against 
Gelb,  Chain  said  in  a  statement:  “In  doing  this,  I  would 
like  to  make  clear:  (1)  I  have  not  been  asked  or  told  to  do 
this;  (2)  I  did  what  I  did,  more  in  sorrow  than  in  anger;  (3)  1 
am  a  strong  believer  in  a  free  press;  (4)  I  believe  the 
American  people  deserve  a  higher  set  of  standards  than 
they  sometimes  get  from  a  few  people  concerning  national 
security  issues;  and  (5)  The  substantive  issues  of  leaks  of 
classified  information  which  damages  national  security 
remains.  What  we  need  is  for  the  press  to  help  us  solve  it. ’  ’ 

In  response,  Seymour  Topping,  managing  editor  of  the 
Times,  protested  that  Chain  “continues  to  express  a  per¬ 
sonal  opinion  that  Mr.  Gelb  was  responsible  for  publishing 
classified  information  damaging  to  the  security  of  the  Un¬ 
ited  States. 

“This  is  an  unwarranted  charge  against  the  Times, 
which  published  the  article,  and  an  unfair,  unsubstaniated 
attack  on  the  professional  reputation  of  Mr.  Gelb,’’  Top¬ 
ping  said.  “As  statements  by  White  House  officials  have 
made  clear,  the  Times  and  Mr.  Gelb  went  to  great  lengths, 
in  consultation  with  State  Department  officials,  to  report 
on  sensitive  matters  in  a  responsible  manner  and  in  fulfill¬ 
ment  of  the  need  to  keep  the  American  public  fully  in¬ 
formed.  As  a  government  official,  Gen.  Chain  has  an 
obligation  to  set  the  record  straight.’’ 
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Hte  know  what 
you  nood 


Long  runs  and  high  speeds.  That’s  the 
name  of  the  game  in  newspaper 
printing.  In  the  camera  and 
darkroom,  Anchor/LithKemKo 
processing  chemicals  give 
you  sharp,  clear  images  essential  to 
good  reproduction.  In  platemaking, 
Anchor/LithKemKo  specially  prepared 
/  wipe-on  and  presensitized  plates,  along 
'y/  with  our  wipe-on  chemicals,  give  you  printing 
^  surfaces  that  can  stand  up  to  newspaper  runs, 
with  every  dot  sharp  and  clear.  In  the  pressroom, 
Anchor/LithKemKo  fountain  solutions  and  additives, 
blanket  and  roller  cleaners,  certified  lubricants,  and 
allied  chemicals  get  you  rolling  faster,  keep  you  run¬ 
ning  cleaner,  prevent  expensive  downtime,  and  speed 
wash-ups  between  editions.  Also  helps  eliminate 
paper  waste,  your  biggest  profit  reducer.  Economy  and 
efficiency:  that’s  the  Anchor/LithKemKo  story  in 
newspapers  all  across  the  country. 
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Press  conferences 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


President  Reagan’s  first  press  conference  of  his  second  term  last 
week  prompted  E&P  to  review  his  press  conference  record  compared 
to  those  of  his  predecessors. 

To  no  one’s  surprise,  it  is  dismal. 

In  the  first  two  months  of  this  term  he  has  held  one  full-dress  press 
conference.  There  were  28  during  his  first  term.  His  average  of  one 
every  two  months  compares  with  President  Nixon’s  pace  and  is  the 
least  frequent  of  any  President  since  establishment  of  this  modem 
news  phenomenon. 

In  spite  of  a  White  House  pronouncement  after  his  re-election  that 
he  would  hold  news  conferences  more  frequently  than  in  his  first  four 
years,  and  the  reputation  he  has  earned  as  the  “great  communica¬ 
tor,’’  President  Reagan  persists  in  avoiding  this  contact  with  the 
press.  It  is  difficult  to  understand  his  reluctance  to  use  a  device  he  is 
so  good  at  —  fielding  questions  and  handling  the  press  to  his  advan¬ 
tage. 

His  radio  reports  to  the  nation  indicate  a  desire  to  communicate 
and  to  be  accountable.  A  more  frequent  press  conference  schedule 
giving  the  press  a  greater  opportunity  to  explore  his  views  on  impor¬ 
tant  issues  could  only  improve  his  communications  with  the  people 
and  his  accountability  to  them.  He  has  everything  to  gain  and  nothing 
to  lose  by  doing  it. 


With  which  have  been  merged:  The  Journalist  established 
March  22, 1884:  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29. 1901 :  Advertising,  January  22.  1925. 
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Lawyers  and  the  press 

Lawyers  are  not  in  the  habit  of  giving  away  their  valuable  time. 
Everyone  knows  the  timer  goes  on  the  minute  the  telephone  rings 
and  sdl  time  spent  (no  matter  how)  is  usually  billed  to  a  client. 

It  should  be  no  surprise  that  this  includes  the  time  a  lawyer  spends 
talking  to  reporters  and/or  presenting  a  client’s  case  to  the  press.  One 
surprise  in  E&P’s  article  on  this  practice  is  the  growing  amount  of 
time  lawyers  are  spending  and  the  amount  of  money  charged  for 
doing  what  used  to  be  purely  a  public  relations  function  for  a  client. 

Another  surprise  is  the  acknowledgement  by  lawyers  that  they 
benefit  from  the  exposure  they  get  in  newspapers  and  on  the  air  while 
representing  a  client  this  way. 

For  the  plaintiff  or  the  defendant  who  receives  a  horrendous  bill 
from  his  lawyer  for  talking  to  reporters  and  trying  to  get  favorable 
mentions  in  the  press  (for  lawyer  and  client)  we  suggest  they  coun¬ 
ter-bill  their  lawyers  for  the  free  advertising  their  cases  have  pro¬ 
vided  for  them. 
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Reporter  as  a  juror 

Our  hat  is  off  to  Indianapolis  Star  reporter  Susan  Crittenden  who 
served  on  a  jury  deciding  a  bribery  case  which  she  previously  had 
covered  extensively  for  the  newspaper. 

It  was  an  unusual  display  of  confidence  by  a  judge  and  attorneys  in 
the  honesty  and  integrity  of  a  reporter.  One  of  her  editors  said  it  was 
a  tribute  to  her  objective  reporting. 

She  said  it  was  a  vote  of  confidence  for  the  press. 

It  is  something  to  which  all  news  people  should  aspire  because  we 
surely  need  a  lot  more  of  it. 
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Letters  to  the  Editor 


Reader  survey  differs  from  editor  survey 


You  and  your  readers  may  be  in¬ 
terested  —  and  surprised  —  in  the 
results  of  a  very  informal  survey 
several  hundred  readers  of  the  News 
American  joined  last  month.  I  know 
we  were. 

The  News  American  published  a 
ballot  and  asked  readers  to  pick  the 
most  important  stories  of  1984.  Their 
selections  bear  only  slight  resembl¬ 
ance  to  what  editors  of  the  News 
American  as  well  as  of  AP  and  UPI 
client  stations  and  newspapers 
selected  (E&P,  Jan.  5  edition). 

In  the  readers’  poll,  the  Beirut 
bombing  and  Baby  Fae’s  transplant 
tied  for  first  followed  by  (3)  the  Bhop¬ 


al  disaster;  (4)  Reagan’s  landslide;  (5) 
the  Ghandi  assassination;  (6)  the  Fer¬ 
raro  nomination;  (7)  the  Olympics;  (8) 
the  San  Diego  McDonald’s  massacre; 
(9)  child  abuse  cases;  (10)  and  (tie) 
Miss  America  controversy  and  the 
breakup  of  AT&T. 

Of  course,  none  of  the  national  and 
international  events  received  any¬ 
where  near  the  same  number  of  votes 
as  the  departure  of  the  Colts  from 
Baltimore. 

That’s  a  far  different  list  than  the 
AP,  UPI  or  News  American  editors 
picked. 

There’s  an  obvious  message  here 
that  points  to  the  relevance  of  events 


we  designate  as  significant  and  those 
events  that  are  of  high  interest  to  our 
readers. 

Part  of  that  message,  I  suspect,  is 
that  we’re  not  doing  as  much  as  we 
should  to  persuade  readers  of  what 
we’re  writing  about  and  broadcasting. 
But  part  of  the  message  is  that  we’re 
far  too  inflexible  and  tied  to  tradition 
and  the  routine  of  our  business.  Poli¬ 
tics,  diplomacy  and  economics  are 
out;  health,  terrorism  and  the  unex¬ 
pected  are  in.  We’d  better  be  ad¬ 
justing. 


James  S.  Toedtman 

(Toedtman  is  editor  of  the  Baltimore 
News  American.) 


Says  newspapers  should  criticize  other  newspapers’  follies 


At  the  recent  seminar  sponsored  by 
the  Poynter  Institute  for  Media  Stu¬ 
dies  several  participants  argued  that  if 
one  medium  attacks  the  credibility  of 
another  medium,  this  is  self¬ 
destructive  and  additionally  subverts 
the  First  Amendment. 

Nonsense. 

What  subverts  the  First  Amend¬ 
ment  is  nonuse  by  those  institutions  in 
our  society  which  benefit  directly 
from  this  magnificent  bulwark  of  a 
free  people. 

Regrettably,  newspapers  are  much 
too  loath  to  criticize  other  newspap¬ 
ers,  and  heaven  knows  the  broadcast¬ 
ing  industry  hesitates  to  criticize  can¬ 
nibalism,  lest  a  viewer  or  a  listener 
switch  loyalties. 

All  media  should  take  maximum 
advantage  of  the  First  Amendment, 
meaning  no  media  should  hesitate  to 
chastise  any  media.  Television  ought 


Take  the  lead 


Why  haven’t  American  newspa¬ 
pers,  individually  owned  and  group 
owned,  taken  the  lead  in  asking  their 
readers  to  write  their  Congressmen 
and  insist  something  be  done  about 
the  deficit? 

Unless  Congress  gets  a  strong  mes¬ 
sage  to  solve  this  problem  once  and 
for  all,  little  more  than  talk  and  new 
taxes  will  occur. 

An  active  role  by  our  country’s 
newspapers  could  make  the  differ¬ 
ence. 

Bill  King 

(King  is  publisher,  Roundup  Pub¬ 
lishing  Co.,  Payson,  Arizona.) 
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to  castigate  the  follies  of  newspapers  wither  from  disuse. 

and  vice  versa.  Such  forays,  far  from  W.  E.  Chilton  III 

weakening  the  First  Amendment, 

nourish  and  strengthen  it  and  assure  (Chilton  is  publisher  of  the  Charleston 
this  monument  of  freedom  won’t  (W.Va.)  Gazette.) 


Says  editorial  missed  critical  point 


Your  editorial,  “Who  won;  Sharon 
or  Timel"  (Feb.  2)  missed  a  critical 
point,  as  far  as  one  “ordinary  citizen” 
is  concerned. 

Does  our  Constitution  and  its  First 
Amendment  grant  the  Fourth  Estate  a 
right  to  damage  the  reputation  or  well¬ 
being  of  public  figures  or  private 
citizens  through  its  inaccuracies,  un¬ 
fairness,  mismanagement,  poor  judg¬ 
ment  or  arrogance? 

It  sounds  to  me  like  you  are  advo¬ 
cating  the  absolute  right  of  the  press 
to  be  free  of  libel’s  shadow,  without 
accepting  all  of  its  responsibilities. 

This  may  be  a  moot  point  given  the 
difficulty  of  proving  malice.  But,  sup¬ 
pose  Sharon  had  sought  damages  on 


the  basis  of  “journalism  malpractice” 
instead  of  libel.  The  jury  might  have 
been  justified  in  making  a  financial 
award  to  Sharon. 

Ambulance-chasing  lawyers  and 
political  conservatives  are  not  solely 
to  blame  for  the  eroding  reputation, 
creditability  and  First  Amendment 
rights  of  the  media. 

Surely  Time  and  others  who  prac¬ 
tice  journalism  must  shoulder  some  of 
this  responsibility,  too.  At  least  that’s 
the  jury’s  verdict  in  the  court  of  public 
opinion. 

Robert  L.  Shaffer 

10228  Maremont  Court 
Richmond,  Va.,  23233 
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New  turmoil  at  DPI 

Nogales  fired  as  president  after  serving  only  six  months;  other 
execs  leave  in  a  new  dispute  over  the  wire  service’s  refinancing 


Luis  Nogales 

By  Andrew  Radolf 

United  Press  International  presi¬ 
dent  Luis  Nogales,  who  upon  his 
appointment  six  months  ago  was 
hailed  as  the  man  who  would  steer  the 
wire  service  out  of  financial  difficulty, 
was  fired  Sunday,  March  3. 

Nogales  was  in  the  midst  of  nego¬ 
tiating  a  new  plan  to  relieve  the  com¬ 
pany  of  its  $17  million  in  debts  to  ven¬ 
dors  when  he  received  a  telephone 
call  notifying  him  of  the  UPI  co¬ 
owners’  decision  to  terminate  his  em¬ 
ployment. 

Nogales’  termination  marks  the 
second  time  in  six  months  that  UPI 
co-owners  Douglas  Ruhe  and  William 
Geissler  abruptly  fired  the  company’s 
president. 

In  related  developments,  Ruhe  and 
Geissler,  announced  they  are  taking 
steps  to  relinquish  control  of  UPI  as 
part  of  a  new  recapitalization 
program. 

The  co-owners  made  public 
Nogales’  termination  and  their  inten¬ 
tion  to  reliquish  control  of  UPI  in  a 
story  that  moved  at  5:17  a.m.  (EST) 


on  Monday,  March  4. 

“It  amounts  to  a  (proposed)  sale  of 
the  company,’’  said  William  K. 
Adler,  UPI’s  chief  spokesman,  of  the 
co-owners’  recapitalization  plans. 

Nogales  was  in  the  home  of  John 
NickoU,  head  of  the  Foothill  Capital 
Corp.  of  Los  Angeles,  a  venture  capit¬ 
al  firm  which  is  UPI’s  main  lender, 
when  Ruhe  phoned  late  Sunday  night 
(March  3)  to  tell  him  he  was  fired. 
NickoU  then  immediately  ended  the 
negotiations. 

The  co-owners  also  terminated  Ray 
Wechsler,  a  financial  consultant 
brought  in  by  Nogales. 

In  protest  over  the  dismissals,  three 
key  UPI  managers  submitted  their 
resignations.  They  are  Steven  Sprit¬ 
zer,  vice  president  for  budgeting; 
Jack  Kenney,  controller;  and  Bob 
Brown,  vice  president  for  com¬ 
munications. 

Nogales  was  negotiating  a  plan 
which  called  for  UPI’s  creditors  to 
agree  to  accept  equity  in  the  news 
service  as  repayment  for  its  debts. 
The  plan  also  called  for  15%  of  the 
UPI’s  shares  to  be  distributed  among 
top  managers  and  for  Ruhe  and  Geiss¬ 
ler  to  relinquish  their  controlling  in- 

Bulletin 

Nogales  to  return 

UPI  sources  reported  an  agreement 
has  been  reached  calling  for  co-owners 
Douglas  Ruhe  and  William  Geissler  to 
give  control  of  the  wire  service  to  em¬ 
ployees  and  management. 

Luis  Nogales,  fired  only  a  few  days 
ago,  will  return  as  president  and  chair¬ 
man.  Executive  editor  Max  McCro- 
hon,  Wire  Service  Guild  president  Bili 
Morrissey,  and  Ruhe  will  sit  on  the 
board. 

The  agreement  also  calls  for  credi¬ 
tors  to  convert  debt  into  equity  and  for 
redistribution  of  remaining  shares 
among  employees,  managers,  Ruhe 
and  Geissler  and  Foothill  Capital 
Corp.,  UPI’s  main  banker. 


Douglas  Ruhe 

terest. 

The  two  co-owners  would,  under 
Nogales’  plan,  be  left  with  10%  of  the 
company  divided  between  them. 

UPI’s  major  creditors  include 
American  Telephone  &  Telegraph, 
RCA  Corp.  and  American  Express. 

UPI  owes  Foothill  between  $5  mil¬ 
lion  and  $7  million  as  part  of  a  revolv¬ 
ing  credit  plan  that  carries  interest  at 
well  above  market  rates. 

UPI  reported  that  its  first  financial 
restructuring  plan,  which  was  im¬ 
plemented  last  September,  had  pro¬ 
duced  a  fourth  quarter  operating  prof¬ 
it  of  $1.1  million.  However,  the  in¬ 
terest  payments  on  the  outstanding 
debts  still  left  the  company  substan¬ 
tially  in  the  red. 

UPI’s  restructuring  plan  included 
25%  wage  reductions  for  all  em¬ 
ployees  plus  about  200  layoffs.  The 
wages  are  being  restored  to  Septem¬ 
ber,  1984,  levels  in  phased  steps.  Last 
December  15,  wages  were  restored  by 
10%,  and  this  month  will  be  restored 
another  5%. 

However,  crucial  to  UPI’s  survival 
was  its  need  to  find  new  capital  inves- 
(Continued  on  page  19) 


Lawyers  bill  clients  for  ‘media  time’ 

Time  lawyers  spend  talking  to  the  news  media  Is  becoming  a  major 
component  of  cllentslegal  fees,  according  to  LA.  Dally  Journal 


By  Charlotte  Low 

When  Washington,  D.C.,  lawyer  Leonard  Garment  re¬ 
quested  a  $578,000  fee  for  representing  Attorney  General- 
designate  Edwin  Meese  in  a  special  prosecutor's  probe,  a 
major  component  of  the  bill  was  time  spent  talking  to  news 
reporters. 

A  whopping  10%  to  15%  of  the  736.5  partner  hours  Gar¬ 
ment  said  his  firm,  the  prestigious  Dickstein,  Sharpiro  & 
Morin  of  Washington,  spent  during  six  months  on  the 
Meese  case  was  “devoted  to  contacts  with  the  news 
media.” 


This  article  is  reprinted  with  permission 
from  the  February  7  issue  of  the  Los 
Angeles  Doily  Journal. 

Garment,  who  has  been  asked  to  provide  more  docu¬ 
mentation  of  his  time  on  the  case,  has  refused  to  discuss 
further  why  the  press  work  he  did  for  Meese  (who  was 
cleared  by  the  special  prosecutor  and  got  the  Senate’s 
approval  for  his  troubled  nomination)  formed  such  a  large 
pail  of  his  lawyerly  duties. 

But  an  observer  close  to  the  scene  said  Garment’s  work 
—  which  included  up  to  a  dozen  calls  a  day  to  reporters  to 
give  them  Meese’s  side  of  the  story — was  a  crucial  part  of 
Meese’s  successful  efforts  to  stay  on  in  government  ser¬ 
vice  despite  allegations  that  he  performed  favors  for 
friends  in  exchange  for  loans  or  gifts. 

“It  was  part  of  (Meese’s)  defense,”  the  observer  said. 
“Reporters  were  called  if  a  story  seemed  off.  There  was  a 
constant  fight  with  the  press.  There  were  even  allegations 
that  (Meese)  was  involved  with  Vicki  Morgan,  and  he  had 
to  get  the  story  straight,”  the  observer  added,  referring  to 
the  slain  mistress  of  President  Reagan’s  late  confidant, 
Alfred  Bloomingdale. 


A  whopping  10%  to  15%  of  the  736.5 
partner  hours  Garment  said  his  firm,  the 
prestigious  Dickstein,  Sharpiro  &  Morin 
of  Washington,  spent  during  six  months 
on  the  Meese  case  was  “devoted  to 
contacts  with  the  news  media.” 


A  form  of  advertising 

That  a  lawyer  could  regard  media  contacts  as  legal  work 
on  the  same  level  as  writing  a  brief  or  marshaling  evidence 
for  court  may  seem  unusu^  to  members  of  the  profession 
long  used  to  keeping  a  low  profile  for  themselves  and  their 
clients  in  the  press.  Most  lawyers  used  to  brush  off  report¬ 
ers’  queries  with  a  brusque  “no  comment”  and  invoke 


claimed  rules  of  ethics  they  said  prevented  them  from 
talking  about  cases. 

But  this  attitude  is  slowly  dying.  A  growing  number  of 
lawyers  believe  along  with  Garment  that  aggressive  pro¬ 
motion  of  their  clients’  cases  in  the  press  is  an  essential 
part  of  their  duties  and  that  it  could  even  be  a  form  of 
malpractice  not  to  use  the  media  to  further  their  clients’ 
interests. 

“Your  don’t  serve  your  client  well  if  you  don’t  get  in 
there  and  fight  it  out,”  said  John  E.  McDermott,  a  partner 
with  Century  City’s  Memel,  Jacobs,  Piemo  &  Gersh,  who 
says  he  got  his  training  in  using  the  press  to  help  win  a  case 
during  years  as  a  staff  lawyer  for  the  public-interest  West¬ 
ern  Center  on  Law  and  Poverty. 

And,  of  course,  there  is  an  important  side  benefit  for 
lawyers:  press  coverage  can  get  the  name  of  a  lawyer  or 
firm  out  to  potential  clients.  This  can  be  important  for 
lawyers  who  balk  at  paid  advertising  as  either  distasteful 
or  ineffective  for  winning  the  kind  of  specialty  clients  they 
might  be  looking  for. 

“We  think  the  best  advertising  is  getting  our  name  in  the 
newspapers,”  said  Patrick  Hooper,  a  partner  with  Cen¬ 
tury  City’s  Weissburg&  Aronson  Inc.,  which,  like  Memel, 
Jacobs,  specializes  in  representing  healthcare  providers,  a 
group  unlikely  to  be  swayed  by  television  spots. 

Examples  abound 

Current  and  recent  examples  of  lawyers’  attempts  to 
manipulate  the  media  for  their  clients  include: 

•  Harvard  criminal  law  professor  Alan  Dershowitz,  one 
of  the  defense  team  for  financier  Claus  von  Bulow,  facing  a 
second  trial  in  Rhode  Island  on  charges  he  tried  to  murder 
his  wife,  netted  an  accusation  by  the  prosecutor  that  he 
was  trying  his  case  in  the  media  and  was  in  violation  of  a 
state  gag  law  after  he  made  comments  to  reporters  about 
the  credibility  of  a  prosecution  witness. 

Dershowitz  counters  that  the  prosecution,  not  he,  has 
sought  to  focus  media  attention  on  the  von  Bulow  case, 
even  calling  a  press  conference  to  announce  the  second 
trial. 

•  One  of  automaker  John  DeLorean’s  lawyers,  Howard 
Weitzman,  said  the  impromptu  courthouse-steps  news 
conferences  he  held  on  a  daily  basis  during  the  trial  were 
an  important  way  to  influence  public  opinion  about  his 
client,  who  was  eventually  acquitted  by  a  federal  jury  on 
cocaine-smuggling  charges. 

“We  wanted  to  get  the  truth  out,”  said  Weitzman.  “I 
didn’t  want  people  to  think  that  John  DeLorean  went  and 
hired  himself  a  slick  lawyer  and  got  himself  off  on  a  tech¬ 
nicality.  John  has  to  get  his  life  back  together  now  that  the 
trial  is  over.” 

Over  the  past  few  days,  Weitzman  has  been  heard 
speaking  up  for  client  Cathy  Evelyn  Smith,  the  deathbed 
companion  of  comedian  John  Belushi  who  is  now  accused 
of  murdering  him  by  supplying  a  drug  overdose.  Weitzman 
says  the  publicity  is  important  to  straighten  out  the  record. 
Prosecution  press  releases  have  failed  to  spell  out  that 
Smith  has  merely  been  charged  with  felony  murder  and 
that  she  never  intended  to  kill  Belushi,  he  says. 
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•  Gerald  ChalefT,  the  Santa  Monica  lawyer  appointed  to 
represent  accused  Hillside  Strangler  Angelo  Buono  in  the 
two-year  trial  leading  to  his  conviction,  developed  the 
technique  of  having  a  single  all-purpose  quotation  on  the 
tip  of  his  tongue  in  response  to  reporters’  questions  as  he 
walked  out  of  the  courtroom. 

“I  wanted  to  get  some  point  across  that  I  wanted  to  be 
made,  like  a  response  to  something  the  prosecutor  said,” 
said  Chaleff.  “I  would  reiterate  it  in  several  different  ways 
to  make  sure  the  point  got  across.” 

•  Feminist  lawyer  Gloria  Allred  calls  a  press  conference 
whenever  she  files  a  lawsuit  she  believes  will  be  helped  by 
publicity,  handing  out  copies  of  the  pleadings  and  other 
documents  she  thinks  will  get  her  point  across. 


“We  think  the  best  advertising  is 
getting  our  name  in  the  newspapers,” 
said  Patrick  Hooper,  a  partner  with 
Century  City’s  Weissburg  &  Aronson  inc., 
which,  iike  Memei,  Jacobs,  speciaiizes  in 
representing  heaithcare  providers . . . 


Although  Allred  says  the  news  conferences  represent 
only  one  percent  of  her  13-lawyer  firm’s  cases,  there  have 
been  so  many  of  them — on  cases  that  have  included  chal¬ 
lenges  to  sex-segregated  toy  racks  in  drugstores  and  a  ban 
on  breast-feeding  at  a  posh  Beverly  Hills  restaurant — that 
many  reporters  say  they  have  become  jaded  with  Allred’s 
techniques. 

But  Allred  counters  the  publicity  has  often  led  to  swift 
and  just  results;  Los  Angeles  jailers  quickly  stopped  chain¬ 
ing  women  prisoners  to  their  beds  during  childbirth  after 
an  Allred  suit  got  high  press  coverage. 

•  The  Daily  Journal  (of  Los  Angeles)  and  other  news¬ 
papers  are  flooded  every  day  with  press  releases  and  tele¬ 
phone  calls  from  lawyers  and  their  public  relations  experts 
touting  jury  verdicts  and  other  court  victories  that  in  many 
cases  are  newsworthy,  in  many  others  not. 

Several  lawyers  contacted  by  the  Daily  Journal  said 
they  did  not  want  to  be  named  on  the  record  as  publicity- 
seekers.  Others  were  not  at  all  shy. 

Helping  the  client 

A  lawyer’s  aggressive  use  of  publicity  can  help  an  un¬ 
popular  client  or  one  that  is  already  the  target  of  adverse 
news  coverage.  Hooper  said.  For  example,  he  said,  his 
firm  represented  a  nursing  home  Los  Angeles  County  tried 
to  put  out  of  business  after  a  series  of  investigative  articles 
in  the  Los  Angeles  Times  exposing  conditions  there. 

The  nursing  home  won  court  orders  preventing  its  clos¬ 
ing,  and  Hooper  contacted  reporters  to  make  sure  that  got 
covered,  too. 

What  has  led  to  lawyers’  new  awareness  of  the  power  of 
the  press?  Lawyers  have  different  answers. 

Allan  Browne,  a  partner  with  Beverly  Hills’  Erwin, 
Cohen  &  Jessup,  said  he  learned  in  1979,  while  represent¬ 
ing,  the  controversial  Worldwide  Church  of  God  in  a  high¬ 
ly  publicized  suit  over  its  use  of  members’  funds,  that 
talking  to  reporters  can  be  an  effective  defense  technique. 

“The  press  was  covering  the  case  on  a  daily  basis,”  said 
Browne.  Lawyers  for  the  opposition  —  in  this  case  the 
state  attorney  general’s  office,  which  briefly  put  the 
church  into  receivership  before  the  state  Legislature 
halted  the  process  —  were  “giving  their  version  to  the 
press,”  he  said. 

“They  even  went  on  television.  If  I  didn’t  get  my  side 
across,  I  felt  my  clients  would  get  unfair  treatment.” 

Deputy  Attorney  General  Lawrence  Tapper,  lead 


lawyer  in  the  Worldwide  Church  case,  countered  that 
Browne’s  clients  were  pretty  aggressive  themselves  in 
using  the  press  to  defend  the  suit. 

Church  officials  placed  full-page  ads  in  the  Daily  Jour¬ 
nal,  the  Wall  Street  Journal,  and  other  papers  that  Tapper 
said  contained  “scurrilous”  material  about  the  lawsuit. 
“It  was  highly  questionable  in  terms  of  the  rules  of 
ethics,”  Tapper  said. 

McDermott  said  he  learned  about  working  the  press 
from  a  reporter  on  staff  at  the  Western  Center  who  trained 
lawyers  there  on  how  to  get  maximum  coverage  for  the 
center’s  high-visibility  cases.  “She’d  draft  press  releases. 
She’d  tell  me  where  to  stand  in  front  of  television  cam¬ 
eras,”  McDermott  said. 

“I  had  the  experience  of  learning  firsthand  what  to  do 
and  what  not  to  do,”  McDermott  said.  “I  sometimes  got 
burned.  1  said  things  I  shouldn’t  have,  a  loose  comment 
here  and  there.  I  didn’t  realize  that  everything’s  on  the 
record  unless  you  make  it  clear  that  it’s  off  the  record.” 

Getting  a  sense  of  the  reporter’s  angle  was  an  important 
part  of  his  Western  Center  training  that  has  carried  over  to 
his  handling  of  his  firm’s  private  cases,  McDermott  added. 

“What  they’re  really  looking  for  is  to  cover  both  sides  of 
an  issue.  So  you  have  to  have  an  agenda  of  your  own.  You 
have  to  have  already  formulated  your  own  statement  of  an 
issue  in  a  way  a  reporter  can  understand,  not  in  legal 
gobbledygook. 

“If  you  don’t  talk  to  them,  they’ll  find  out  from  the 
pleadings  or  from  someone  else,”  he  said. 

Criminal  defense  lawyers  contacted  by  the  Daily  Jour¬ 
nal  said  their  tactics  with  the  press  are  less  aggressive; 
none  called  press  conferences  or  issued  news  releases. 
And  attitudes  varied.  While  several  claimed  allegiance  to 
an  “open”  attitude  towards  the  press,  they  also  said  they 
would  not  hesitate  to  get  a  proceeding,  such  as  a  prelinin- 
ary  hearing,  closed  to  the  press  if  it  would  help  a  client. 

“As  a  citizen,  I  sort  of  don’t  like  it,”  said  Harland 
Braun,  who  represents  movie  director  John  Landis,  cur¬ 
rently  facing  manslaughter  charges  over  a  fatal  accident 
during  the  filming  of  “The  Twilight  Zone.” 

“The  idea  that  your  can  have  a  secret  hearing  troubles 
me.  But  you  have  to  remember  that  you’re  representing  a 
client.  If  it  hurts  a  client,  that’s  not  being  a  good  lawyer.” 

But  Braun  has  even  gone  so  far  as  to  let  clients  make 
statements  to  the  media,  something  lawyers,  especially 
criminal  lawyers,  almost  never  do.  When  representing 
doctors  at  a  Kaiser  Foundation  hospital  accused  of  cutting 
off  a  comatose  patient’s  intravenous  feeding  system  three 
years  ago,  Braun  permitted  his  clients,  who  were  eventual¬ 
ly  exonerated,  to  give  an  interview  to  CBS  correspondent 
Mike  Wallace. 


“There’s  no  question  but  that  the  press 
is  a  marketing  tooi.  if  it’s  in  the  firm’s 
interest,  it  shouid  be  expioHed.” 


“It  sent  everyone  up  the  wall,”  recalled  Braun.  “But 
they  wanted  to  make  a  statement.  It  helped  people  under¬ 
stand.” 

The  conflict  between  a  lawyer’s  duty  to  clients  and 
publicizing  an  issue  that  could  have  wide  significance 
sometimes  leads  to  conflicts.  This  happens  especially 
when  a  well-covered  case  is  quietly  settled  and  one  party 
insists  that  the  settlement  terms  not  be  release  to  the  press 
or  public. 

“Corporations  in  particular  don’t  like  the  terms  to  be 
divulged,”  said  Allred,  recalling  several  of  her  firm’s  sex- 
(Continued  on  page  21) 


EDITOR  &  PUBLISHER  for  March  9,  1985 


9 


Prior  restraint  in  Texas 

Judge  orders  weekly  not  to  publish  article  that  will 
'humiliate,  embarrass  or  ridicule*  a  public  official 


A  Texas  judge  imposed  an  order 
that  for  several  days  barred  a  small 
weekly  from  publishing  anything  that 
would  “humiliate,  embarrass  or  ridi¬ 
cule’’  a  public  official  who'has  sued 
the  newspaper. 

In  comments  to  the  Houston 
Chronicle,  the  judge,  Olen  Under¬ 
wood  of  the  284th  District  Court  in 
Conroe,  Texas,  said  he  could  not  give 
a  legal  justification  for  the  prior  re¬ 
straint  order. 

“I  don’t  have  anything  that  I  know 
of  to  cite  to  you,”  Judge  Underwood 
was  quoted  as  saying  in  an  article  by 
Chronicle  reporter  Brad  Sallee. 

Phone  messages  to  Underwood 
were  not  returned. 

Underwood  imposed  the  tempo¬ 
rary  restraining  orfer  Feb.  8  on  the 
Potpourri,  a  free  distribution  weekly 
based  in  Magnolia,  a  community 
about  30  miles  north  of  Houston. 


. . .  Olen  Underwood  of 
the  284th  District  Court  in 
Conroe,  Texas,  said  he 
could  not  give  a  legal 
justification  for  the  prior 
restraint  order. 


The  judge  imposed  the  order  at  the 
request  of  the  attorney  for  Weldon 
Locke,  a  county  commissioner  who 
filed  a  $19  million  libel  suit  against  the 
Potpourri  for  a  letter  to  the  editor  it 
published. 

Under  terms  of  the  order,  the 
newspaper  was  barred  from 
publishing  “any  material  that  may  in 
any  way  publicly  humiliate, 
embarrass  or  ridicule”  Locke  “which 
does  not  serve  a  legitimate  public 
interest.” 

Because  of  the  order.  Potpourri 
owner  and  publisher  Carolyn  Foster 
did  not  run  a  planned  article  about  the 
libel  suit. 

“At  the  time,  we  had  not  retained 
an  attorney  (who  could)  tell  us  to  pub¬ 
lish  it,”  assistant  editor  Cindy  Berken 
said. 

When  the  order  became  public 
knowledge,  however,  it  sparked  an 
uproar  among  Texan  newspapers  and 


press  organizations  who  called  it  a 
blatantly  unconstitutional  prior  re¬ 
straint  of  the  press. 

For  his  part.  Judge  Underwood 
appeared  to  be  backing  away  from  it 
quickly. 

A  planned  Feb.  13  hearing  on  the 
order  was  cancelled  at  the  last  minute , 
and  never  rescheduled. 

There  was  also  confusion  about 
when  the  the  order  expired,  with  the 
judge  telling  principals  in  the  case  that 
it  expired  Feb.  13  and  Potpourri  attor¬ 
ney  David  Duggins  saying  it  was  Feb. 
18. 

Meanwhile,  sources  close  to  the 
case  said  the  judges  and  attorneys . 
were  meeting  to  find  a  way  to  drop  the 
matter  with  a  minimum  of  embarrass¬ 
ment. 

Potpourri  lawyer  Duggins  said  that 
while  the  prior  restraint  order  was  un¬ 
precedented  in  his  experience,  it  was 
also  somewhat  understandable  in 
view  of  Texas  legal  procedure. 

“Under  Texas  law,  it’s  very  easy  to 
get  a  TRO.  You  just  draft  it  and  put  it 
in  front  of  a  friendly  judge  for  signa¬ 
ture.  Most  judges  read  what  is  put 
before  them,”  Duggins  said. 

He  added  quickly,  “I  don’t  want  to 
say  he  didn’t  read  it,  I  don’t  know 
what  he  did,  and  I’m  sure  he’s  familiar 
with  the  First  Amendment.” 

With  the  judge  declining  to  give  an 
explanation  of  his  ruling,  other 
observers  were  less  kind. 

“You  know,  he’s  a  former  football 
player  and  I  think  he  just  took  too 
many  blows  to  the  head,”  the  director 
of  one  area  press  group  said.  Under¬ 
wood,  42,  was  a  former  linebacker 
with  the  Houston  Oilers. 

At  issue  in  the  libel  case  is  the  Pot¬ 
pourri’s  publication  Feb.  6  of  a  letter 
to  the  editor  written  by  Kay  McCoy,  a 
local  community  gadfly. 

In  the  letter  McCoy  said  Weldon 
Locke,  a  Montgomery  County  com¬ 
missioner,  was  involved  in  a  romantic 
relationship  with  county  auditor 
Marilyn  Thomason,  and  that  Locke 
had  been  a  member  of  a  committee 
that  voted  a  substantial  raise  in  Tho¬ 
mason’s  salary.  This  was  a  “blatant 
conflict  of  interest,”  McCoy  wrote. 

Potpourri  assistant  editor  Berken 
said  the  newspaper  learned  after  the 
letter  was  published  that  the  commit¬ 


tee  had  not,  in  fact,  voted  a  salary 
increase  for  the  auditor. 

However,  she  said  the  newspaper 
had  tried  to  contact  Locke  for  com¬ 
ment,  a  fact  that  was  noted  at  the  bot¬ 
tom  of  McCoy’s  letter. 

“We  knew  that  it  was  basically 
true,”  Berken  said  of  other  comments 
in  McCoy’s  letter. 

Locke’s  suit  says  the  commission¬ 
er’s  “life  has  been  devastated  and 
good  reputation  harmed”  by  the 
“malicious  and  reckless”  publication 
of  the  letter. 


Potpourri  lawyer 
Duggins  said  that  while 
the  prior  restraint  order 
was  unprecedented  in  his 
experience,  it  was  also 
somewhat 

understandable  in  view  of 
Texas  legal  procedure. 


His  suit,  which  also  names  McCoy 
as  a  defendant,  asks  $1.75  million  in 
actual  damages  and  $17.25  million  in 
punitive  damages. 

The  Potpourri  began  three  years 
ago  as  a  news  service  that  printed 
items  of  local  interest  on  restaurant 
placemats.  As  a  weekly,  it  reaches 
19,500  homes,  assistant  editor  Berken 
said. 

Police  chief  praises 
Plain  Dealer 

Cleveland’s  chief  of  police  sent  a 
letter  to  the  Cleveland  Plain  Dealer 
praising  the  newspaper  for  its  cover¬ 
age  of  a  six-hour  airport  hostage  inci¬ 
dent. 

“Never  in  my  life  have  I  read  such  a 
factual,  accurate  news  portrayal  of  an 
event,”  said  police  chief  William  T. 
Hanton.  “In  spite  of  the  confusion 
inherent  to  such  an  incident,  your  re¬ 
porting  staff  managed  to  seek  out  pre¬ 
cise  information  and  convey  it  in  a 
manner  that  held  the  interest  and 
attention  of  the  reader.” 
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Is  there  an  “underground”  network  for  hiring? 


By  Mark  Fitzgerald 

By  refusing  to  give  straightforward 
references,  newspaper  personnel  de¬ 
partments  have  forced  editors  to  get 
information  about  newsroom  appli¬ 
cants  by  asking  illegal  questions  in  an 
“underground”  network,  an  Indiana 
editor  says. 

“There  is  an  underground  refer¬ 
ence  system  among  editors  out 
there,”  Fort  Wayne  (Ind.)  Gazette- 
Journal  executive  editor  Craig  Klug- 
man  told  a  recent  newspaper  person¬ 
nel  management  workshop. 


Klugman 

acknowledged  that  many 
of  the  que^ons,  which 
can  concern  personal 
habits  and  such 
information  as  age  and 
race,  would  not  be 
permitted  under  various 
cMI  rights  and  labor 
laws. 


“We  start  conversations  with, 
‘This  conversation  never  took  place,’ 
(and  ask  questions  such  as)  ‘What  can 
you  tell  me  about  Tom?’  ‘Tom’s  a 
drunken  homosexual  and  you 
shouldn’t  hire  him,”’  Klugman  said. 

Klugman  acknowledged  that  many 
of  the  questions,  which  can  concern 
personal  habits  and  such  information 
as  age  and  race,  would  not  be  permit¬ 


ted  under  various  civil  rights  and 
labor  laws. 

“Right  now,  we’re  breaking  the  law 

—  whatever  the  law  is,”  he  said. 

However,  he  said  editors  are  forced 

into  the  furtive  exchanges  because 
newspaper  personnel  departments  in 
the  main  “have  refused  to  give  a 
straightforward  reference.” 

“You  are  hurting  the  industry  by 
making  it  tough  for  us  to  get  honest 
references,”  Klugman  told  the  Chica¬ 
go  workshop  sponsored  by  the  News¬ 
paper  Personnel  Relations  Associa¬ 
tion  and  the  American  Newspaper 
Publishers  Association. 

“My  concern  is  for  the  profession 

—  sending  incompetent  people  into 
the  newsroom,”  he  said. 

Personnel  departments  need  to  give 
more  fully  detailed  references,  he 
said. 

Klugman,  who  spoke  at  a  session 
entitled  “How  editors  view  person¬ 
nel,”  said  his  description  of  the  “edi¬ 
tors’  underground”  was  based  on  his 
own  experience  and  conversations 
with  a  representative  cross-section  of 
other  editors. 

Those  editors  unanimously  agreed 
that  newspaper  personnel  offices  can- 
net  be  “trusted”  to  make  good  news¬ 
room  hires,  Klugman  said. 

“We  do  not,  in  all  honesty,  trust 
you  on  this.  All  the  editors  said,  for  a 
newsroom  you  cannot  find,  you  can¬ 
not  judge,  you  cannot  screen  em¬ 
ployees  for  a  newsroom,”  he  said. 

Newsrooms  often  are  looking  for 
individuals  with  personality  traits  that 
might  be  a  liability  in  many  other  jobs. 


Klugman  said.  For  example,  he  said, 
an  arrogant  person  mi^t  be  a  good 
reporter,  a  shy  and  retiring  individual 
might  be  a  good  copy  editor. 

What  personnel  departments  can 
do,  Klugman  said,  is  help  pay  to  send 
editors  on  recruiting  trips  and  teach 
editors  “nitty-gritty  details”  about 
what  questions  can  and  cannot  be 
asked  about  an  applicant. 

However,  he  said 
editors  are  forced  Into 
the  furtive  exchanges 
because  newspaper 
personnel  departments  In 
the  main  “have  refused  to 
give  a  straightforward 
refererwe.” 

In  the  session  that  followed  King- 
man’s,  called  “How  personnel  views 
editorial,”  Jim  Schober,  employee  re¬ 
lations  director  at  the  San  Jose 
(Calif.)  Mercury  and  News,  said  per¬ 
sonnel  directors  should  not  try  to  fight 
editors  over  newsroom  hiring. 

“Why  shouldn’t  we  take  advantage 
of  their  strengths?  Don’t  be  afhiid  of 
giving  away  your  work  —  there’s 
plenty  of  work  for  a  personnel  direc¬ 
tor  to  do,”  Schober  said. 

He  said  that  there  really  isn’t  much 
difference  between  hiring  newsroom 
personnel  and  any  other  newspaper 
worker. 

“But  they  (editors)  think  there  is,” 
Schober  said.  > 


Supreme  Court  upholds  challenge  to  Indiana  anti- access  law 


By  a  7-1  decision,  the  U.S.  Sup¬ 
reme  Court  affirmed  an  appeals  court 
decision  declaring  unconstitutional 
an  Indiana  law  that  prohibited  pub¬ 
lication  of  the  identity  of  individiuals 
named  in  a  sealed  criminal  indict¬ 
ment. 

The  ruling  upheld  a  challenge  to  the 
law  brought  by  the  Greensburg  (Ind.) 
Daily  News  and  Karen  McKinley,  the 
newspaper’s  managing  editor  who 
was  then  a  reporter. 

In  1982,  a  county  judge  ordered  the 
6,400-circulation  newspaper  not  to 
publish  the  name  of  a  suspect  named 
in  a  sealed  indictment  that  grew  from 
an  arson-for-profit  case. 

The  case  was  an  area  sensation:  On 
Election  Day,  a  few  days  before  the 
suspect  was  named,  the  county  sher¬ 


iff,  who  was  running  for  reelection, 
was  suspended  from  office  because  of 
allegations  he  had  hired  an  arsonist  to 
destroy  a  semi-tractor. 

In  the  judge’s  verbal  order,  he  said 
the  newspaper  could  not  publish  the 
suspect’s  name  —  nor  even  the  fact 
that  a  warrant  for  his  arrest  existed. 

“He  said,  more  or  less,  you  could 
go  to  jail,”  editor  John  Murphy  said. 

“He  said,  more  or  less, 
you  could  go  to  jail,” 
editor  John  Murphy  said. 

The  judge  issued  the  publication 
ban  even  though  the  Daily  News  had 
obtained  the  information  independent 
of  court  records. 

On  advice  of  the  paper’s  attorney. 


Murphy  said,  the  newspaper  did  not 
publish  the  story  on  the  day  of  the 
ban. 

By  the  time  the  story  was  printed,  a 
day  later,  the  suspect  had  been  taken 
into  custody,  and  the  order  mooted. 

However,  Murphy  said  the  news¬ 
paper  felt  the  law  used  to  stop  publica¬ 
tion  had  to  be  challenged. 

“They  can  seal  records,  but  they 
can’t  stop  us  from  printing  informa¬ 
tion,”  he  told  E&P. 

“This  is  an  extreme  example,  but 
it’s  as  if  we  were  watching  a  house 
bum  down,  and  the  judge  said,  ‘Don’t 
write  the  story  because  it  involves 
arson.’  We  didn’t  want  to  be  put  in 
this  position  again,  and  we  didn’twant 
other  journalists  in  Indiana  put  in  that 
position.” 
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Reporter  serves  as  juror  on  case  she  reported 


By  Mark  Fitzgerald 

In  a  highly  unusual  legal  develop¬ 
ment,  an  Indianapolis  (Ind.)  Star  cor¬ 
respondent  served  as  a  juror  in  a  brib¬ 
ery  case  she  covered  extensively. 

Reporters,  like  lawyers,  are  almost 
never  selected  as  jurors.  It  is  particu¬ 
larly  unusual  that  a  reporter  who  cov¬ 
ered  a  criminal  accusation  would  be 
seated  on  that  trial’s  jury. 


•^She’s  as  qualified  as 
anyone,  as  long  as  she’s 
fair  and  impartial.” 


However,  Star  correspondent 
Susan  Crittenden  was  selected  as  a 
juror  in  the  bribery  trial  of  Terre 
Haute  city  judge  James  A.  Lewis  de¬ 
spite  the  fact  that  she  had  reported  on 
the  bribery  charges,  had  twice  written 
profiles  of  the  judge  and  was  well  ac¬ 
quainted  with  the  prosecutor,  defense 
attorney  and  several  key  witnesses. 

“When  I  was  summoned  to  jury 
duty,  I  joked  with  (the  prosecutor  and 
defense  attorney)  saying,  ’Don't  you 
dare  strike  me’  —  never  thinking  that 
I’d  really  get  on  the  panel,’’  Critten¬ 
den  said  in  a  telephone  interview. 

“Obviously,  if  I  didn’t  feel  this  was 
fair,  I  would  not  have  left  her  (on  the 
list  of  prospective  jurors),’’  defense 
attorney  William  G.  Smock  told  the 
Star  before  the  trial  began.  “She’s  as 
qualifled  as  anyone,  as  long  as  she’s 
fair  and  impartial.’’ 

Crittenden’s  impaneling,  which  in¬ 
cluded  sequestering  for  about  two 
weeks,  left  the  Star  state  editor  Wil¬ 
liam  J.  Booher  in  a  bind:  He  had  been 
counting  on  her  to  cover  the  trial. 

“I  was  stunned  when  she  was 
selected,  because  all  the  time  I  was 
telling  her  there  was  no  way  she  was 
going  to  be  selected.  We  had  no  con¬ 
tingency  plan  for  covering  the  trial,’’ 
Booher  said. 

Still,  he  told  E&P  that  her  selection 
was  a  tribute  to  her  reporting  objec¬ 
tivity. 

“I  do  believe  she  would  be  a  good 
impartial  juror.  In  all  the  time  I  have 
talked  with  her  about  the  Lewis  case 
she  never  gave  me  even  a  hint  that  she 
felt  one  way  or  another  about  him. 
Even  her  features  didn’t  reflect  sym¬ 
pathy,”  Booher  said. 

Crittenden  also  said  her  selection 
was  a  vote  of  confidence  for  the  press. 

“I  think  it’s  good  for  all  reporters,” 


she  said. 

Still,  as  a  reporter  she  was  not  just 
another  juror,  Crittenden  said. 

For  one  thing,  many  of  the  argu¬ 
ments  seemed  directed  at  her.  During 
the  summation,  the  prosecutor  told 
the  jury,  “One  of  you  has  written 
about  corruption  and  one  of  you  has 
preached  about  corruption.”  (The 
jury’s  foreman  was  a  priest.) 

And  when  the  jury  was  discussing 
the  credibility  of  two  informers,  she 
could  not  tell  other  jurors  what  she 
knew:  that  the  two  had  passed  lie  de¬ 
tector  tests. 

In  fact,  Crittenden  said,  “I  don’t 
think  we  (the  jury)  really  heard  all  the 
facts  in  the  case.” 

Judge  Lewis,  who  has  been  blind 
since  youth,  was  accused  of  10  counts 
of  accepting  money  to  dismiss  or  alter 
cases  in  his  court. 

After  a  day-and-a-half  of  delibera¬ 
tions  —  which  Crittenden  described 
as  “very  tense,  with  people  crying  at 
times”  —  the  jury  (Feb.  20)  found 
Lewis  not  guilty  on  three  counts  of 
bribery  and  one  count  of  official  mis¬ 
conduct. 


On  six  other  counts,  the  jury  split 
by  votes  of  10-2  in  two  counts;  9-3  on 
two  counts  and  8-4  in  two. 

Crittenden  would  not  say  how  she 
voted  in  the  hung  juries. 

“I’m  in  kind  of  an  awkward  posi¬ 
tion  because  I  know  the  people  so 
well.  I  don’t  want  to  be  evasive,  be¬ 
cause  I  get  that  all  the  time  and  I  hate 
it,  but  I  don’t  want  (my  vote)  in 
print,”  she  said. 


Crittenden  also  said 
her  selection  was  a  vote 
of  confidence  for  the 
press. 


Crittenden,  who  wrote  a  Sunday 
Star  article  about  being  a  juror,  said 
the  experience  convinced  her  there 
was  a  need  for  a  “juror’s  bill  of 
rights”  that  would  give  panelists 
greater  access  to  exhibits  and  clearer 
instructions  from  the  judge. 


CBS  moves  to  prevent  takeover 

CBS  has  begun  assembling  a  team  I  Daily  Record  for  a  list  of  the  com- 


of  anti-takeover  specialists  as  a  pre¬ 
cautionary  measure  against  any 
possible  future  proxy  fight  with  Fair¬ 
ness  in  Media. 

FIM  has  initiated  a  direct  mail  cam¬ 
paign  asking  political  conservatives 
to  buy  stock  in  CBS  in  order  to  end 
what  it  calls  the  “liberal  bias”  of  CBS 
News. 

FIM  has  also  filed  with  the  Secur¬ 
ities  and  Exchange  Commission  its  in¬ 
tention  to  solicit  proxies  from  invest¬ 
ors  in  an  effort  to  gain  a  seat  of  the 
CBS  board. 

CBS,  in  its  own  SEC  filing,  stated  it 
has  retained  Morrow  &  Co.,  a  proxy 
solicitor.  The  company  also  retained 
the  public  relations  firm  of  Burson- 
Marsteller  to  help  it  with  any  proxy 
fight. 

CBS’s  group  of  anti-takeover 
advisers  includes  its  outside  counsel, 
Cravath,  Swain  &  Moore;  its  financial 
adviser,  Morgan  Stanley  &  Co.;  and 
Skadden,  Arps,  Slate,  Meagher  & 
Flom,  a  New  York  law  firm  which 
speci^izes  in  defending  against  hos¬ 
tile  takeover  bids. 

In  earlier  developments,  CBS  filed 
a  suit  in  federal  court  in  Manhattan  in 
an  effort  to  block  a  request  by  Hoover 
Adams,  publisher  of  the  Dunn  (N.C.) 


pany’s  shareholders.  Adams  is  not  an 
official  of  FIM,  but  he  has  stated  he  is 
acting  on  behalf  of  the  advocacy 
group. 

Adams  has  filed  a  countersuit  seek¬ 
ing  to  have  CBS  ordered  to  release  the 
stockholder  list. 

The  deadline  has  passed  for  FIM  to 
issue  material  for  the  CBS  proxy 
statement  itself,  but  the  group  can  still 
nominate  directors  or  propose  resolu¬ 
tions  at  the  company’s  April  17  annual 
meeting. 

Daily  bans  smoking 
on  its  premises 

The  Newport  (R.I.)  Daily  News  has 
adopted  a  no  smoking  policy  that  ap¬ 
plies  to  everyone  on  the  premises  in¬ 
cluding  visitors. 

While  most  of  the  60  full-time  work¬ 
ers  are  non-smokers,  the  new  smoke- 
free  policy  was  established  by  the 
dozen  people  who  continue  to  smoke 
including  publisher  Albert  K.  Sher¬ 
man  Jr. 

Employees  and  their  spouses 
wishing  to  attend  anti-smoking  clinics 
will  have  their  expenses  paid  by 
Sherman. 


12 


EDITOR  &  PUBLISHER  for  March  9,  1985 


The  great  communicator? 

President  Reagan  has  held  fewer  iull-dress’ press  conferences  than 
any  president  since  Richard  Nixon,  but  he's  trying  to  change  that 


By  James  E.  Roper 

President  Reagan,  billed  as  the 
great  communicator,  is  holding  fewer 
full-dress  press  conferences  than  any 
other  president  since  the  beleaguered 
Richard  Nixon. 

As  Reagan  began  his  second  term. 
White  House  spokesman  Larry 
Speakes  promised  that  the  president 
would  hold  news  conferences  more 
frequently  than  in  his  first  four  years 
in  office. 

In  the  first  two  months  of  his 
second  term.  President  Reagan  has 
held  one  conference,  but  he  will  have 
to  step  up  the  pace  further  to  eclipse 
the  records  of  other  chief  executives 
who  have  lived  in  the  White  House 
since  the  modern  press  conference 
was  bom. 


As  Reagan  began  his 
second  term,  White 
House  spokesman  Larry 
Speakes  promised  that 
the  president  wouid  hoid 
news  conferences  more 
frequently  than  in  his  first 
four  years  in  office. 


In  all,  Reagan  has  held  29  general 
meetings  with  the  press  —  28  of  them 
in  his  first  term.  That  compares  with 
59  for  President  Carter  in  his  four 
years  in  office. 

Gerald  Ford  held  39  in  IVi  years; 
Richard  Nixon,  37  in  S'/i  years,  about 
the  same  pace  as  Reagan;  Lyndon 
Johnson  is  credited  by  his  library  with 
131  conferences  (although  some  were 
hardly  full-dress  affairs)  in  5'/2  years; 
and  John  Kennedy,  63  in  34  months. 

Stephen  A.  Hess,  a  senior  fellow  at 
the  Brookings  Institution  and  a  spe¬ 
cialist  in  media-government  relations, 
wonders  why  presidential  press  con¬ 
ferences  nowadays  are  not  more  fre¬ 
quent  —  and  more  newsworthy.  He 
figures  that  a  news  conference  is  a 
low-risk  situation  for  a  president,  who 
can  read  an  opening  statement,  desig¬ 
nate  the  reporters  who  will  be  allowed 


to  ask  questions,  and  sluff  olf  ques¬ 
tions  that  he  does  not  want  to  answer. 

He  sees  a  further  advantage  for  a 
president  in  holding  frequent  news 
conferences  because  most  of  the 
questions  will  be  about  events  that 
have  come  up  since  the  previous  con¬ 
ference,  and,  if  the  time  lapse  has 
been  short,  the  White  House  is  better 
able  to  anticipate  questions. 

But  why  do  so  many  good  reporters 
ask  so  many  bad  questions?  he  won¬ 
ders. 

“This  is  a  pretty  dam  good  press 
corps,  but  it’s  amazing  how  many 
questions,  upon  analysis,  are  not  de¬ 
signed  to  elicit  useful  information,” 
Hess  said. 

“Maybe  it’s  a  stressful  situation  for 
the  reporter.  He’s  on  television,  his 
boss  is  watching,  his  mother  is  watch¬ 
ing.  It’s  not  like  the  reporter’s  usual 
give-and-take  with  a  source. 

“A  television  correspondent  told 
me  the  poor  questions  came  from 
print  reporters  who  did  not  know  how 
to  ask  the  questions  that  produce 
newsrothy  replies,  but  that’s  not  en¬ 
tirely  true  —  the  questions  from 
broadcasters  are  no  better  than  the 
ones  from  print.” 

Before  President  Nixon  and  his 
trauma.  White  House  news  confer¬ 
ences  had  become  a  routine  part  of 
Washington  news  coverage. 

Dwight  D.  Eisenhower,  although 
felled  by  a  heart  attack  and  later  by  a 
life-threatening  intestinal  seizure  and 
operation,  managed  193  news  confer¬ 
ences  during  his  two  terms,  three 
times  as  frequently  as  Reagan,  who 
also  has  lost  working  time  because  of 
near-fatal  wounds  he  suffered  in  an 
assassinatin  attempt. 

Eisenhower,  aside  from  trying  to 
hold  news  conferences  as  a  weekly 
routine,  contributed  greatly  to  de¬ 
velopment  of  the  mass  news  confer¬ 
ence. 

Eisenhower  allowed  the  audio  tap¬ 
ing  of  his  conferences  in  the  caver¬ 
nous  Indian  Treaty  Room  of  the  Old 
Executive  Offic<*.  Building.  The 
understanding  was  that  radio  would 
not  use  the  sound  and  the  print  media 
would  not  use  direct  quotations  until 
Press  Secretary  James  Hagerty  re¬ 
viewed  the  tape  for  any  presidential 


slips. 

Eisenhower  had  suffered  a  slight 
stroke  that  sometimes  impeded  his 
speech  and  led  him  into  tangled  syn¬ 
tax.  But  Hagerty  always  cleared  the 
tape  for  use  and  broadcasters  and 
newspapers  observed  the  embargo. 

Kennedy  carried  this  a  step  further 
by  allowing  live  telecasts  of  his  news 
conferences,  then  being  held  in  an  au¬ 
ditorium  at  the  State  Department. 

Crusty  Harry  Truman  loved  his 
news  conferences — 324  in  a  little  less 
than  eight  years.  He  began  holding 
them  in  his  Oval  Office,  but  moved 
them  to  various  rooms  in  the  adjacent 
Old  Executive  Office  Building,  allow¬ 
ing  reporters  to  sit  down,  and,  as  Tru¬ 
man  grumped,  keep  their  ashes  off  his 
office  floor. 


‘This  is  a  pretty  dam 
good  press  corps,  but  its 
amazing  how  many 
questions,  upon  analysis, 
are  not  designed  to  elicit 
useful  information,”  Hess 
said. 


The  new  quarters  allowed  plenty  of 
room  for  each  news  organization  to 
.send  more  than  one  reporter  to  the 
conference  —  specialists,  for  inst¬ 
ance,  in  politics,  foreign  affairs  or 
issues  under  debate  in  Congress. 

But  the  creator  of  the  modem  pres¬ 
idential  news  conference  was  Frank¬ 
lin  D.  Roosevelt,  who  would  invite 
the  then  small  band  of  White  House 
reporters  —  usually  only  one  reporter 
from  each  organization  —  into  his 
Oval  Office.  They  formed  a  tight  arc 
around  the  president,  seated  at  his 
desk,  and  fired  their  questions  at  four- 
foot  range. 

The  rule  was  that  reporters  could 
not  attribute  direct  quotations  to 
Roosevelt  unless  he  gave  specific 
approval  for  a  phrase  or  two.  Repor¬ 
ters  did  not  object,  perhaps  for  their 
own  reasons. 

(Continued  on  page  20) 
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The  iniilesiiuiei*  Huto  iu'port 


THE  STATE 
DEFIES  ITS 
OWN  LAWS! 


Those  DANDY  auto 


New  Englanders  drive  away  as 


The  winners  of  this  year’s  DAN¬ 
DY  Awards  competition  for  outstand¬ 
ing  newspaper  advertising  have  been 
announced  by  the  National  Auto¬ 
mobile  Dealers  Association. 

The  New  England  Ford  Dealers 
Association  was  this  year’s  big  win¬ 
ner,  taking  three  first  place  awards 
and  one  Award  of  Merit.  Their  ads 
and  those  of  five  other  dealers  and 
dealer  associations  were  chosen  as 
the  best  newspaper  automotive  ads  of 
1984  from  among  more  than  2,000  en¬ 
tered  in  the  12th  annual  competition 
sponsored  by  the  Newspaper  Adver¬ 
tising  Bureau.  Another  17  dealers  or 
dealer  associations  won  Awards  of 
Merit  for  outstanding  advertising. 

“This  year’s  winners  indicate  the 
wide  range  of  newspaper  advertising 
possibilities  for  the  dealer  in  both  dis- 
play  and  column  classified 
ads  .  .  .  product  identity,  leasing, 
new  cars,  used  cars,  service, 
cleanup,’’  said  Hugh  Quinn,  vp  of 
automotive  classified,  “which  helps 
explain  why  dealers  spend  approx¬ 
imately  60%  of  their  media  dollars  in 
newspapers.  Another  reason:  eight 
out  of  10  upper  income  adults  ($30,000 
and  over)  who  are  dealers’  best  pros¬ 
pects  will  read  the  paper  on  the  aver¬ 
age  weekday. 

“The  winning  ads  are  very  creative 
and  show  a  stunning  use  of  color,’’  he 
added.  “The  campaigns  we  saw 
prove  that  dealers  recognize  the  im¬ 
portance  of  continuity  in  their  adver¬ 
tising.’’ 

The  New  England  Ford  Dealers 
Association  won  one  first  prize  (for 
the  best  use  of  color)  with  a  bright  red 
ad  showing  the  black  outline  of  a  Ford 
above  the  caption,  “What  isn’t  red  is 
black.’’  In  a  variation  on  the  same 
theme,  a  black-and-white  ad  in  the 
series  won  a  second  first  prize  in  the 
category  for  single  ad  by  a  dealer 
association.  Its  caption  read,  “Black 
by  popular  demand.’’ 

The  association’s  series  for  the 
Ford  diesel  won  first  prize  number 


EXTRA! 


EXTRA! 


Minimum  Mark-Up  Law! 


3  MVS  ONUr  pi,  SffT,  MON) 
Ma  SatESMGER  PUIS  MS 
BARE  BONES  PRICE  ON  THE 
WMDSMBJ)  0F%lY  CAR 
AND  TRUCK  IN  STOCK.  MAKE 
ANY  OFPa  ABOVE  THAT  PRICE 
AND  THE  VEHICLE  IS  YOURSI 


Over  3QQ  New  &  Used  Cars 

and  Tnwhs  Ready  to  EoU!  and  M  ABtafj 


i>  it  Ri  tkiiaSm  paak.  C^km.  Ca-  Mri  laa  p»  beat  MtetiwB 

■mm.  CatfbrMM,  GmvtMi.  m4  imd  ConMet  m  Rw  countryf 
(Mhn— T1hr%  uMd  trurte.  too  Real  tar¬ 
tar  iMl  toMth.  Rtaa  ptonty  of  ai  prctaipa.  aana.  Subwtaiia. 

■totott.  OMwnMn  «•■•,  ad  ptrk-  aad  4-wtaH  diKu  .  Iran  nearly 
■pa.  PtwtaaHy  cwy  cotor.  fwary  entry  mawtorturtr  to  (ta  world. 

UMiCM*lra(M,taO  to  yoe  ■»  dtahr  tor  towr 

Aad  mm4  can?  Mto  mtf  taMHn  retd  car  or  truck.  A*d  toacl  te  to 
«aed  end  nn,  tola  andeL  latotji  wawnm  eiperto  m  taed  to  oaer 
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special  EdrtonEsrortDesel could 
J,  IK^  9*^  ^  atone 

wij*^  mT  .  V\te'v«  gone  the  extra 

rt/l'lfitflfl  rnile  designing  this  limited 

AAUUtni  IjOvIH  i  gdrtion  car.  Ad^ a  spe- 
Y^AOaI  'itxi  don't  cial  tutone  paint  Distmive 

hai«  to  be  accent  stnoes  Dual  remote  con- 


hai«tobe 
a  world  traveller  to  appreciate 
the  Ford  Escort  Diesel  With 
fuel  economy  ratings  of  @ERA 
estimated  mpg  .'68  estimated 


accent  stripes  Dual  remote  con¬ 
trol  mirrors  and  chrome  wheel 
lip  moldings 

Of  course,  the  Special  Editon 
Escort  Diesel  also  comes  with 


hwv."  Its  one  of  the  highest  mile-  front  wheel  drive.  One  of  the 
age  cars  m  Amerca  And  the  features  that's  rnabe  Escort  the 


best  selling  car  m  the  world, 
based  on  1962  worldwide 
production  figures 
Stop  by  your  New  England 
Ford  Deaths  to  see  the  new 
Special  Edrton  Escort  Desef 
soon.  Ifou  couldn't  find  a  better 
car  if  you  drove  to  the  ends  of 
the  earth. 


What  isiVt  red  is  black. 

AmauTing  wriat  a  ifPte  b-ack  can  rjo  lo  make  an  Eacort 
fcxjk  lac.i©'  arxi  j:leekef 

Look  a?  TFje  LmifscJ  Eoi!ior  Etscoii  Sackoot  &ack 
borty  mowing  Back  CJuai  remote  minor$  BiacK 
cjoorbanfltes  Black  the  rai  itght?  Slack  amond 

the  tyiS 

And  what  -sh  t  biacK  comes  your  chace  ol  cOors 


red.  sihfer  ctfxi  an  even  tjiacker  i>ack 
See  TheL>miteoEdrt<inE«ort  Blackcutatasmrfed- 
t'fhe-ontypricear’your  New  EngterW»^Ofd  Dealer  jgwjeai 
Find  out  what  weve  done  to  mane  the  WgffiB 

most  oopuiar  car  even  more  popiiar  MfwaHUMN 
NOtOCrrGOCSi 

The  New  Englarxl  Limited  EditKX)  Escort  Btackout 


dealers 

big  winners 


The  DANDY  for  the  best  single  ad 
by  an  individual  dealer  in  markets 
over  100,000  circulation  went  to  the 
Moore  Cadillac  Company  of  Vienna, 
Va.  The  ad  was  praised  for  “the  sim¬ 
plicity  of  its  red,  white  and  blue  look, 
its  clever  caption,  and  the  choice  of  a 
typeface  which  goes  well  with  the 
car.’’ 


Other  top  winners  were:  Sands 
Toyota  of  Bradenton,  Fla.,  best  cam¬ 
paign  by  an  individual  dealer  (small 
market),  Harold  Zeigler-Lincoln- 
Mercury-BMW  of  Kalamazoo;  best 
single  ad  by  an  individual  dealer 
(small  market);  Greater  Portland 
(Maine)  Auto  Dealers  Association, 
special  award  for  the  best  dealer  trade 
association  or  multi-line  group. 


Judges  for  the  1984  DANDY 
awards  were  Rea  Brown,  senior  vp/ 
creative  associate,  Geer,  Dubois  Inc.; 
William  Wurtzel,  senior  vp/creative 
director,  Hicks  and  Greist;  and  No- 
reen  Welle,  managing  editor.  Auto¬ 
motive  Executive. 


The  winners  are: 

Best  ad  campaign  by  a  dealer  asso¬ 
ciation  —  1st  prize.  New  England 
Ford  Dealers  Association,  Hill,  Holli- 
(Continued  on  page  18) 


three  for  the  best  campaign  by  a  deal¬ 
er  association.  “I  like  this  for  the 
clean  graphics  .  .  .  the  message  is 
clear  in  the  headline  ...  it’s  single- 
minded,’’  said  one  of  the  judges.  An 
Award  of  Merit  went  to  their  single  ad 
for  the  “Escort  Line.’’  All  three 
DANDY  winning  ads/campaigns  and 
their  Award  of  Merit  ad  were  de¬ 
signed  by  Hill,  Holiday,  Connors, 
Cosmopulos,  Inc.  of  Boston. 

The  Schlesinger  Auto  Report,  a 
full-page  ad  which  resembles  the  front 
page  of  a  newspaper,  won  Mel  Schle¬ 
singer  Chevrolet-Toyota  of  Mil¬ 
waukee  a  DANDY  in  the  individual 
dealer  campaign  for  the  large  market 
category.  One  judge  said,  “I  think  it’s 
exceptional.  It  jumps  out  of  the  cate¬ 
gory  ...  a  tour  de  force.’’ 


Portland 

toJamaica,3. 


r  r  'I 

WBicometo 
Jamaica,  MBrmont 
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An  avalanche  of  advice 

California  publishers  hear  complaints,  words  of  wisdom 
from  advertisers,  minorities  and  their  own  employees 


By  MX.  Stein 

An  avalanche  of  advice  and  com¬ 
plaints  from  major  advertisers,  con¬ 
cerned  women  and  their  own  mana¬ 
gers  fell  on  publishers  in  San  Francis¬ 
co  recently. 

But  that’s  what  the  California 
Newspaper  Publishers  Association 
asked  for  in  setting  up  panels  whose 
members  appeared  to  relish  the  idea 
of  getting  a  shot  at  the  top  officers  at 
CNPA’s  97th  annual  convention. 

The  first  barrage  was  fired  by 
advertisers  who  came  up  with  sevend 
suggestions  for  getting  more  for  their 
display  dollar. 


Skillfully  designed  and 
planned  ads,  he 
continued,  are  obscured 
and  broken  by  “all  of  the 
other  pyrotechnics 
exploding  all  over  the 
rest  of  the  page,”  or  by 
black  rub-off  on  the 
facing  page. 


Michael  Adams,  vice  president/ 
print  advertising  for  Macy’s  in  north¬ 
ern  California  and  Nevada,  assailed 
what  he  he  termed  the  “major  resist¬ 
ance  to  positioning  by  most  papers 
today.” 

According  to  Adams,  prestigious 
fashion  stores  are  seeing  ads  as  large 
as  half  a  page  “buried  in  the  heavy 
blacks  of  tire  or  mattress  sale  adver¬ 
tisers.  National  airline  advertisers  are 
getting  shelled  by  competing  borax 
stereo  store  advertising.  The  uses  of 
reverses  and  the  heaviest  black  rules 
are  stomping  a  small  space  advertiser 
of  a  prestige  restaurant  into  the 
ground.” 

As  for  Macy’s,  which  Adams  said 
spends  more  than  $50  million  annual¬ 
ly  for  advertising  in  his  area,  most  of  it 
in  newspapers,  its  smaller  depart¬ 
ments  are  buying  few  small-space  ads 
“mainly  because  they  do  not  work  — 
unless  they  are  positioned.” 

Skillfully  designed  and  planned 


ads,  he  continued,  are  obscured  and 
broken  by  “all  of  the  other 
pyrotechnics  exploding  all  over  the 
rest  of  the  page,”  or  by  black  rub-off 
on  the  facing  page. 

Adams  suggested  that  newspapers 
hire  good  designers  to  coordinate 
pages.  He  extolled  New  Yorker  maga¬ 
zine  as  an  example  of  excellent  adver¬ 
tising  coordination,  indicating  that 
newspapers  might  well  follow  its 
techniques. 

Larry  Walker,  J.C.  Penney  region¬ 
al  advertising  manager,  noted  that  his 
company  has  determined  that  pre¬ 
prints  are  generally  more  effective 
than  ROP  advertising  and  urged 
newspapers  to  provide  audited  cir¬ 
culation  by  zip  codes  that  shows  both 
home  delivery  circulation  and  street 
sales. 

He  also  called  for  greater  flexibility 
in  preprint  zoning,  better  media  re¬ 
search  and  “newspaper  media  repre¬ 
sentatives  who  are  marketers  in  the 
truest  sense  of  the  word.” 

“We  at  Penney  talk  with  hundreds 
of  reps  each  year,”  he  explained. 
“Many  are  sincerely  interested  in  our 
success.  It’s  no  coincidence  that 
these  are  the  reps  who  do  better.” 

A  strong  plug  for  newspapers  — 
with  an  admonition  thrown  in  —  was 
voiced  by  Chuck  West,  vice  presi¬ 
dent/sales  and  promotion  for  Mer- 
vyn’s,  an  apparel  chain.  He  asserted 
that  newspapers  are  a  stronger  adver¬ 
tising  medium  than  shared  mail  com¬ 
panies,  but  he  worries  that  newspa¬ 
pers  are  using  the  wrong  approach  to 
advertisers. 


“How  are  your  rates 
set?”  he  asked.  “I  feel 
they  are  based  on  what 
the  traffic  will  bear.” 


“Emphasize  your  strengths,”  he 
recommended.  “Don’t  sell  against 
the  other  media.  You  have  a  unique, 
customized,  wanted  product  to  sell 
which  automatically  screens  out  the 
functional  illiterate  who  will  not  read 
my  advertising  message,  and  those 


below  the  poverty  level  who  can’t 
afford  to  shop  in  my  store.” 

West  also  asked  newspapers  to  pre¬ 
sent  editorial  excellence,  circulation, 
demographic  and  shopping  patterns 
broken  down  zip  codes  and  circula¬ 
tion  districts  aligned  as  closely  as 
possible  to  postal  zip  codes,  so  the 
chain  can  customize  its  preprinted 
supplements  to  reach  its  best  poten¬ 
tial  customers. 

He  also  pleaded  with  publishers  to 
“pay  your  best  people  a  living  wage 
and  fire  the  deadheads”  to  insure  a 
top-grade  editorial  product. 

West,  who  said  he  spoke  for  the 
retailing  community,  commented  that 
“for  better  or  worse  we  cannot  sur¬ 
vive  without  you  .  .  .  let’s  work 
together  to  make  it  better  than 
worse.” 


“When  I  hear  the 
provision  ‘qualified’  I 
suspect  something,”  she 
countered.  “Do  you  think 
we  are  pushing 
unqualified  persons  on 
you?” 


David  Goldman,  marketing  vice 
president  of  Ross  Stores,  Inc.,  an  off- 
price  group,  deplored  newspaper  in¬ 
creases  in  ROP  ad  rates,  contending 
they  are  forcing  advertisers  to  use 
preprints. 

“How  are  your  rates  set?”  he 
asked.  “I  feel  they  are  based  on  what 
the  traffic  will  bear.” 

It  was  the  editorial  side  that  was  on 
the  minds  of  the  four  women  who 
sharply  quizzed  publishers  or  their 
reps  on  decision-making. 

Dolores  Huerta,  first  vice  president 
of  the  United  Farm  Workers  of  Amer¬ 
ica,  AFL-CIO,  wanted  to  know  why 
newspapers  didn’t  print  more  news 
about  Mexico  and  other  items  of  in¬ 
terest  to  the  Hispanic  community. 

“And  when  you  do  print  such 
news,  why  is  it  so  negative?”  she  in¬ 
quired. 

Acknowledging  that  Latin  Amer¬ 
ican  reporting  is  relatively  scarce, 
(Continued  on  page  25) 
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New  inserter  keeps  pace 
with  fastest  newspaper  presses. 


The  Harris  Graphics  NP-1472 
inserting  system  sets  new  stan¬ 
dards  for  speed  and  versatility  of 
application. 

With  dual  delivery,  it  can  han¬ 
dle  two  inserts  per  jacket  at  speeds 
up  to  80,000  an  hour. 

Or,  in  its  single  delivery  mode, 
it  will  place  six  inserts  into  a  jacket 
at  up  to  40,000  per  hour. 

And  there  is  a  whole  range  of 


configurations  in  between.  Its  ex¬ 
panded  capacity  will  produce  a 
paper  of  up  to  300  broadsheet 
pages. 

Another  feature  contributing 
to  its  high  productivity  is  our 
unique  Automatic  Repair  System. 
ARS  automatically  recycles  and 
repairs  incomplete  sets  without 
stopping,  and  inhibits  insert 
feeding  when  a  jacket  is  missing. 


The  new  NP-1472  inserter 
system  will  handle  the  output  of 
the  fastest  newspaper  presses,  and 
offers  you  the  profit-enharKing 
benefits  of  on-line  operation, 
zoned  distribution,  and  total 
market  coverage  programs. 

For  comple.z  information, 
write  Harris  Graphics  Corporation, 
Bindery  Systems  Division, 
Champlain,  New  York  12919. 


HARRIS 

GRAPHICS 


DANDY  awards 

(Continued  from  page  15) 

day,  Connors,  Cosmopulos,  Inc. 
(Boston)  agency.  Awards  of  Merit: 
Milwaukee  (Wis.)  Area  Chevrolet 
Dealers  Association,  Berger-Stone  & 
Partners,  Inc.  (New  York)  agency; 
Southern  California  Volkswagen 
Dealers  Association,  Doyle  Dane 
BembachAVest  agency. 

Best  single  ad  by  a  dealer  advertis¬ 
ing  association—  1st  prize.  New  Eng¬ 
land  Ford  Dealers  Association. 
Awards  of  Merit:  New  England  Ford 
Dealers  Association;  Six  Birmingham 
(Ala.)  Area  Chevy  Centers,  Gillis, 
Townsend  &  Riley  agency  (Birming¬ 
ham);  Southern  California  Honda 
Dealers  Association,  Needham,  Har¬ 
per  Worldwide,  Inc.,  (Los  Angeles) 
agency. 

Best  ad  campaign  by  an  individual 
dealer  (large  market)—  1st  prize,  Mel 
Schlesinger  Chevrolet-Toyota  (Mil¬ 
waukee),  Ads,  Inc.  (Milwaukee) 
agency.  Awards  of  Merit:  Anthony 
Abraham  Chevrolet  (Miami),  Mike 
Sloan  Advertising  (Miami);  Tom 
Payette  Buick  (Louisville),  Halbleib 
&  Moll  Associates,  Inc.  agency 
(Louisville). 

Best  single  ad  by  an  individual  deal¬ 
er  (large  market)  —  1st  prize.  The 
Moore  Cadillac  Company,  (Vienna, 
Va.),  E)emaine,  Vickers  &  Associates 
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Calgary  Herald  to  convert  to  a.m. 


The  Calgary  Herald,  a  Southam 
newspaper,  will  convert  to  a  full 
morning  newspaper  on  April  8. 

The  decision  to  convert  came  after 
extensive  research  which  found  a 
strong  preference  in  the  market  for  a 
morning  daily,  especially  among 
women  and  respondents  aged  18  to 
34. 

Calgary  has  one  of  the  youngest 
adult  populations  in  Canada,  with 
55%  of  its  adults  between  18  and  34 
years  old. 

The  city  also  has  about  56%  of  its 
women  working  outside  the  home. 

The  102  year-old  Herald  has  aver¬ 
age  circulation  of  145,000  Monday 
through  Thursday  and  Saturday, 
192,(K)0  on  Saturday  and  115,000  on 


Sunday.  It  ranked  third  among  Cana¬ 
dian  dailies  in  advertising  volume  last 
year. 

The  Edmonton  Journal,  also  a 
Southam  newspaper,  will  convert  to 
morning  home  delivery  on  April  8. 
The  newspaper  has  published  a  morn¬ 
ing  street  edition  since  1980. 

Atlanta  Marriott 
to  host  ANPA  in  ’86 

The  Atlanta  Marriott  Marquis  has 
been  selected  by  the  American  News¬ 
paper  Publishers  Association  as  the 
site  of  its  1986  Operations  Manage¬ 
ment  convention. 

ANPA  has  reserved  a  block  of 
6,150  room  nights  for  June  18-27. 


agency  (Alexandria,  Va.).  Awards  of 
Merit:  Dominion  Car  Company 
(Salem,  Va.),  John  Lambert  & 
Associates  (Roanoke,  Va.)  agency; 
Tom  Payette  Buick,  (Louisville); 
McCoy  Toyota,  (West  Palm  Beach, 
Fla.),  Foreman  &  Associates  agency 
(Boca  Raton,  Fla.);  Dick  Strauss 
Ford,  (Richmond,  Va.),  Finnegan  & 
Agee  agency  (Richmond). 

Best  ad  campaign  by  an  individual 
dealer  (small  ma^et)  —  1st  prize. 
Sands  Toyota  (Bradenton,  Fla.), 
Pearson  Clarke  &  Sawyer  agency 
(Tampa,  Fla.).  Awards  of  Merit:  Isen- 
berg  Motors,  Inc.  (Merced,  Calif.), 
ads  produced  by  the  Merced  (Calif.) 
Sun-Star;  and  Bryan  Pontiac- 
Cadillac-Honda  (Fayetteville, 
N.C.),  ads  produced  by  the  Bryan 
Pontiac-Cadillac-Honda  and  the 
Fayetteville  Observer  &  Times. 

Best  single  ad  by  an  individual  deal¬ 
er  (small  market)  —  1st  prize,  Harold 
Zeigler-Lincoln-Mercury-BMW 
(Kalamazoo,  Mich.),  Maxwell 
Advertising,  Inc.  (Kalamazoo)  agen¬ 
cy.  Awards  of  Merit:  Grappone 
Transportation  Center  (Concord, 
N.H.),  S.M.S.,  Inc.  (Concord)  agen¬ 
cy;  Meadors  Volkswagen  (Athens, 
Ga.),  ads  produced  by  the  Athens 
Banner-Herald  creative  services  de¬ 
partment;  Tidewater  Honda  Dealers 
Association,  ads  produced  by  the 
Virginian-Pilot  &  Ledger-Star  crea¬ 
tive  services  department  (Norfolk, 
Va.);  and  Moore  Cadillac  Company, 
(Vienna,  Va.),  Demaine,  Vickers  & 
Associates  (Alexandria,  Va.)  agency. 

Special  award  for  the  best  dealer 
trade  association  or  multi-line  group 
—  1st  prize.  Greater  Portland 
(Maine)  Auto  Dealers  Association, 
Arnold  &  Co.,  Inc.  agency  (Portland, 
Maine).  Award  of  Merit:  Canadian 
Open  Auto  Dealers,  ads  produced  by 
the  Toronto  (Ontario)  Star. 
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UPl shakeup 

(Continued  from  page  7) 


tors.  The  co-owners  were  seeking  to 
sell  a  minority  position  in  the  com¬ 
pany  for  about  $12  million. 

It  became  clear  to  Nogales  and 
Wechsler  that  the  only  way  for  UPI  to 
get  the  needed  investment  was  for 
Ruhe  and  Geissler  to  agree  to  sell  con¬ 
trolling  interest. 

The  co-owners  balked  at  Nogales’ 
plan. 

They  in  turn  came  up  with  a  separa¬ 
tion  plan  calling  for  them  to  receive 
25%  liability-free  interest  in  a 
reshaped  UPI,  $100,000  each  for  two 
years  as  consulting  fees,  and  one- 
year’s  commission  from  the  sale  of 
UPI’s  radio  service,  domestic  news 
pictures  service  or  business  wire. 

Nogales  and  an  unidentified  “key 
creditor”  objected  to  the  co-owners’ 
demands  which  they  felt  would  make 
it  impossible  to  sell  UPI. 

At  that  point,  Ruhe  and  Geissler 
decided  to  fire  Nogales  and  Wechsler 
and  try  to  sell  controlling  interest  in 
the  company  on  their  own. 

In  a  prepared  statement  on  their 
plans,  the  co-owners  said  “talks”  to 
recapitalize  the  company  would  in¬ 
clude  UPI’s  vendors. 

“I’m  pleased  to  see  they’ve  de¬ 
cided  to  relinquish  control,”  said 


Wechsler.  “The  main  thing  is  that  all 
the  various  constituencies  —  em¬ 
ployees,  clients  and  vendors  —  need 
to  be  treated  fairly.” 

According  to  UPI  staffers,  Ruhe 
and  Geissler  reportedly  said  they  had 
thwarted  an  attempt  by  Nogales  to 
take  over  the  company. 

Throughout  UPI’s  financial  diffi¬ 
culties,  Ruhe  and  Geissler  have  re¬ 
fused  to  be  interviewed. 

“The  owners  felt  they’d  been 
pushed  to  the  wall,”  commented  one 


When  Nogales  was 
named  to  replace  Small 
as  UPI  president,  UPI’s 
vice  president  of 
Information,  Adler,  issued 
a  Ien0hy  press  release 
containing  words  of 
praise  for  Nogales. 


employee,  adding  that  the  prepared 
statement  put  out  by  Ruhe  and  Geiss¬ 
ler  was  “a  smokescreen”  and  “pos¬ 
turing  by  the  owners.” 

That  statement  announced  their  de¬ 
cision  to  relinquish  control  and  that 
“to  facilitate”  their  recapitalization 
plan  Nogales  and  Wechsler  were 


being  terminated. 

The  statement  also  said  UPI  turned 
an  operating  profit  in  the  fourth  quar¬ 
ter,  but  did  not  mention  anything 
about  the  interest  payments  owed. 

The  employee  expressed  doubts 
that  Foothill  and  the  other  creditors 
will  be  willing  to  work  with  “Ruhe 
and  Geissler  alone.  Foothill  and  the 
creditors  are  in  a  position  to  pull  the 
plug.” 

He  also  cast  doubt  on  reports  that 
the  co-owners  would  announce  the 
names  of  new  investors  in  a  few  days. 

“I  think  they’re  (Ruhe  and  Geis¬ 
sler)  trying  to  be  greedy  at  a  time 
when  we’re  talking  about  survival,” 
said  another  staffer.  There  was  also 
a  feeling  among  UPI  employees  that 
the  Wire  Service  Guild,  which  work¬ 
ed  closely  with  Nogales  in  working 
out  the  wage  reduction  package, 
would  feel  compelled  to  take  action 
“to  force  out  Ruhe  and  Geissler.” 

“People  are  probably  willing  to 
take  a  stand  because  jobs  are  on  the 
line,”  said  a  news  staffer.  However, 
he  did  not  know  if  a  walkout  in  protest 
of  the  firings  is  being  contemplated. 

Wire  Service  Guild  president  Wil¬ 
liam  Morrissey  declined  immediate 
comment  on  the  UPI  situation. 

Ron  Cohen,  managing  editor  of 
UPI,  said,  however,  that  he  has  not 
heard  of  any  action  to  protest  the 
(Continued  on  page  20) 


UNDERWRITER? 

Insurance  is  a  confusing  business  . . .  especialiy  so  since  the 
ianguage  we  use  in  it  very  often  means  something  entireiy  differ¬ 
ent  to  non-insurance  peopie.  To  us,  an  underwriter  is  someone 
that  evaluates  risks.  To  others  . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance . . .  and  need  to  plug 
into  “our”  language  . . .  give  us  a  call.  If  it’s  personal  insurance 
—auto,  home,  life,  boat— chances  are  we  can  help  you  come  up 
with  a  translation  that  everyone  can  understand. 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
Phone:  309-766-2625 
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firings  being  contemplated  by  either 
the  Guild  or  union  members  on  their 
own.  “There  is  no  activity  in  this 
office,”  he  said. 

Cohen  remarked  that  Geissler  met 
with  UPI  employees  on  Monday 
afternoon  (March  4)  for  an  off-the- 
record  “information^”  talk  about  the ' 
recent  developments.  He  described 
the  meeting  as  “calm  and  dignified” 
but  was  unsure  of  the  talk’s  effect  on 
staff  attitudes  towards  the  firings. 

UPI  itself  moved  a  story  giving  the 
full  details  of  what  occurred  with 
Nogales  and  the  co-owners. 

Cohen  called  executive  editor  Max 
McCrohon,  who  was  in  New  York  to 
judge  Pulitzer  Prize  submissions,  to 
tell  him  UPI  intended  to  do  a  “straight 
story”  on  the  firings.  “I  told  him  we 
needed  to  maintain  the  integrity  of  the 
newswire  and  he  (McCrohon) 
agreed,”  Cohen  stated. 

Cohen  stated  that  despite  the  inter¬ 
nal  turmoil,  there  will  be  “no  decline” 
in  UPI’s  service  to  clients. 

The  UPI  story  noted  that  although 
Ruhe  and  Geissler  had  pledged  to  in¬ 
vest  $10  million  in  UPI  from  the  sale 
of  a  television  station  in  Chicago,  the 
actual  profits  from  the  sale  will  not  be 
realized  for  two  more  years. 

Geissler,  in  the  UPI  stoiy,  denied  a 
rift  with  Nogales  but  declined  to  give 


any  details. 

UPI  employees  tried  to  see  a  silver 
lining  in  the  recent  developments. 

They  expressed  the  hope  that  Ruhe 
and  Geissler  would  find  a  way  to 
attract  new  investors  and  wipe  out  the 
company’s  debts. 

“if  they  wipe  out  the  debt,  we  could 
show  a  real  profit,”  said  a  senior 
staffer.  “There’s  fabulous 
possibilities  if  the  right  combination 
came  along.  Bear  in  mind  this  is  a 
great  institution  and  a  great  institution 
for  journalism.” 

However,  the  staffer  also  conceded 
that  “Ruhe  and  Geissler  hold  all  the 
cards”  at  the  moment,  and  no  one 
knew  what  they  planned  to  do.  “It’s 
all  behind  the  scenes,”  he  said. 

Last  September,  at  the  time  of  the 
first  restructuring  plan,  the  co-owners 
fired  then-president  William  Small 
and  replaced  him  with  Nogales.  Small 
has  since  filed  a  $10  million  suit 
against  UPI  claiming  that  his  termina¬ 
tion  was  unjustified  and  a  breach  of 
his  contract. 

When  Nogales  was  named  to  re¬ 
place  Small  as  UPI  president,  UPI’s 
vice  president  of  information,  Adler, 
issued  a  lengthy  press  release  con¬ 
taining  words  of  praise  for  Nogales. 

“I  can’t  think  of  a  better  qualified 
man,”  one  UPI  news  executive  said. 
Another  editor  added,  “To  me,  Luis 
Nogales  as  president  is  one  of  the  best 
things  to  happen  to  UPI  since  I  joined 
it  40  years  ago.” 


Nogales,  40,  joined  UPI  in  August 
1983  as  executive  vice  president  for 
administration.  He  was  brought  into 
the  wire  service  specifically  for  his 
law,  finance  and  business  back¬ 
ground. 

He  was  subsequently  named  chair¬ 
man  of  the  executive  committee  and 
was  later  named  general  manager 
with  responsibility  for  all  non-news 
coverage  operations,  including 
budgeting  for  the  editorial  depart¬ 
ment. 

Prior  to  joining  UPI,  Nogales  was  a 
vice  president  with  Fleishman- 
Hillard,  Inc.,  a  Los  Angeles-based 
£ublic_relations^nd_consulting^^ 

Press  cor^ference 

(Continued  from  page  13) 

Typically,  the  lone  correspondent 
for  a  wire  service  would  have  to  rush 
out  of  the  meeting  and  dictate  three  to 
five  consecutive  bulletin  leads  on  out¬ 
standing  stories,  then  go  back  to  dic¬ 
tate  first,  second  or  third  adds  non¬ 
stop  until  all  the  stories  were  cleaned 
up. 

Never  before  or  since  has  a  presi¬ 
dent  so  consistently  produced  such 
concentrated  news.  Roosevelt,  with 
large  Democratic  majorities  in  the 
Senate  and  House  and  tight  control 
over  administrative  agencies,  could 
tell  a  news  conference  what  he 
wanted,  and  it  was  a  good  bet  that  his 
wish  would  become  law  or  the  admin- 
strati  ve  rule. 

Before  World  War  II  and  failing 
health  slowed  him  down,  Roosevelt 
usually  held  two  news  conferences  a 
week  —  one  in  the  morning  and  one  in 
the  afternoon  to  divide  the  news 
breaks  between  afternoon  and  morn¬ 
ing  newspapers. 

In  his  slightly  more  than  12  years  in 
the  White  House,  Roosevelt  held  998 
news  conferences  —  about  82  a  year. 

Before  Roosevelt,  there  was  Her¬ 
bert  Hoover.  He  didn’t  hold  news 
conference  as  we  know  them. 
Periodically,  he  would  accept  written 
questions  from  reporters.  In  due 
course,  he  would  invite  correspon¬ 
dents  to  his  office  and  read  them  his 
replies  to  the  questions  he  chose  to 
answer.  If  he  didn’t  want  to  answer  a 
question,  he  just  ignored  it.  That  was 
all.  No  oral  questions  were  allowed. 

With  the  nation  in  the  grip  of  the 
great  depression,  and  opposition 
Democrats  in  control  of  Congress,  the 
White  House  became  the  dullest  beat 
in  town.  One  reporter  assigned  to  the 
Hoover  White  House  as  a  youngster, 
the  late  columnist  Frederick  C.  0th- 
man,  wrote  that  the  big  day  of  the 
week  was  Wednesdays  because  that 
was  the  day  the  Saturday  Evening 
Post  arrived  and  the  reporters  had 
something  to  read. 


For  the  answer  see 
page  37. 

And  for  all  the  answers 
about  the  American 
trucking  industry  call 
(703)  838-1966. 
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FOUNDATION 


The  American  Trucking  Associations  Foundation.  Inc..  2200  Mill  Road,  Alexandria.  Virginia  22314 
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Lawyers  bill 

(Continued  from  page  9) 

discrimination  suits.  “We  have  huge  settlements  that  we 
can’t  talk  about.  The  defendants  routinely  don’t  want 
publicity.” 

Recognizing  a  story 

Lawyers  who  might  want  to  let  the  media  know  about 
their  cases  often  do  not  know  how  to  do  it. 

Cheryl  Mason  White,  a  lawyer  with  O’Melveny  & 
Meyers,  used  to  head  Public  Counsel,  a  coordinating  op¬ 
eration  for  volunteer  lawyers  representing  poor  people. 
Many  of  Public  Counsel’s  cases,  she  said,  have  human- 
interest  angles  that  would  appeal  to  reporters,  but  the 
volunteers  are  often  unaware  of  the  press  possiblities. 

Mason  recalled  a  highly  publicized  case  three  years  ago 
involving  a  Los  Angeles  couple  about  to  lose  their  home 
because  they  had  failed  years  before  to  pay  a  $50  street 
light  assessment  under  a  law  since  declared  unconstitu¬ 
tional. 

Government  officials  from  Reagan  on  down  called  ex¬ 
pressing  concern  with  the  couple’s  plight,  and  the  state 
Legislature  quickly  passed  laws  giving  limited  relief  to 
homeowners  facing  eviction. 

“Public  Counsel  had  had  dozens  like  that  previously, 
but  no  one  ever  thought  to  call  the  press,”  Mason  said. 

Elena  Ackel,  the  Los  Angeles  Legal  Aid  Foundation 
lawyer  who  did  call  a  Los  Angeles  Times  reporter  about 
the  couple’s  case  just  before  a  court  hearing,  said  the 
response  to  the  press  coverage  was  dramatic. 

“Everyone  started  calling,”  she  said.  “They  said  there 
must  be  some  error  in  the  story,  that  it  can’t  happen  in 
America.  We  informed  them  that  it  can.” 

Lawyers  who  contact  reporters  often  do  it  the  wrong 


way.  “The  best  thing  a  personal  injury  lawyer  can  do  for 
his  business  when  he  gets  a  good  verdict  or  settlement  is  to 
make  the  public  aware  of  it,”  said  Roger  Beck,  a  public 
relations  agent  for  several  trial  lawyers’  groups.  “But  he 
has  to  be  careful.  If  a  reporter  gets  too  many  calls  from  an 
attorney,  he’ll  get  a  reputation  as  a  publicity  hound.” 

Dissenting  views 

And  there  is  still  a  vocal  contingent  of  lawyers  who 
remain  wary  of  the  press.  Old-line  Gibson,  Dunn  & 
Crutcher,  which  represents  the  Los  Angeles  Times, 
almost  never  initiates  contact  with  other  reporters  and 
refers  all  incoming  press  calls  to  a  top-management  troika 
of  lawyers  who  are  often  very  sparing  in  their  comments. 

“We  think  we’re  very  cooperative  with  the  press,”  said 
Gibson,  Dunn  managing  partner  F.  Daniel  Frost.  “We’re 
pro-media,  but  we  also  have  loyalties  and  responsibilities 
to  our  clients.  We’re  not  free  to  tell  you  everything  that’s 
going  on.” 

“But  he  has  to  be  careful.  If  a  reporter 
gets  too  many  calls  from  an  attorney, 
he’ll  get  a  reputation  as  a  publicity 
hourid.” 

Another  old-line  firm  lawyer,  Richard  Simmons  of 
Musick,  Peeler  &  Garrett,  says  his  partners  sometimes 
look  askance  when  he  calls  reporters  to  tell  them  about 
court  victories  for  firm  clients. 

“But  I  want  the  stories  to  be  accurate,  and  I  think  my 
clients  are  served.  There’s  no  question  but  that  the  press  is 
a  marketing  tool.  If  it’s  in  the  firm’s  interest,  it  should  be 
exploited.” 
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NEWSPEOPLE  IN  THE  NEWS 


New  titles  for  Associated  Press  editors 


Wick  Temple 

Wick  Temple,  managing  editor  of 
the  Associated  Press  since  1980,  will 
assume  the  newly  designated  position 
of  director  of  human  resources  effec¬ 
tive  March  15. 

William  E.  Ahearn  will  succeed 
Temple  as  managing  editor  on  that 
date.  Ahearn  has  been  assistant  man¬ 
aging  editor  for  the  past  four  years. 

Louis  D.  Boccardi,  president  and 
general  manager  of  AP,  announced 
that  Temple  is  succeeding  Thomas  F. 
Pendergast,  vice  president  and 
director  of  personnel  and  labor  rela¬ 
tions  since  1975.  Pendergast  is  retir¬ 
ing  after  more  than  29  years  with  AP 
to  buy  a  weekly  newspaper  in  the 
Southwest. 

Boccardi  said  the  change  in  title  for 
the  position  Temple  will  hold  “is 
meant  to  give  expression  to  some¬ 
thing  we  have  always  believed,  that 
AP’s  people — with  their  professional- 
ism  and  dedication  —  are  a 
tremendous  resource.” 


William  E.  Ahearn 

He  added,  “Tom  leaves  with  many 
accomplishments  during  a  dedicated 
AP  career,  and  Wick  arrives  with 
background  in  all  facets  of  AP  plus 
long  service  in  senior  news  posts.” 

Temple,  47,  was  bom  in  Little  Rock 
and  grew  up  in  Pennsylvania  where 
his  father,  the  late  R.  W.  Temple  ,  was 
an  AP  newsman  in  Harrisburg  and 
Pittsburgh. 

Temple  joined  AP  in  Little  Rock  in 
1959,  following  news  and  sports 
assignments  at  the  Austin  (Texas) 
American-Statesman  and  the  Texar¬ 
kana  Gazette. 

He  and  Pendergast  have  been 
friends  and  colleagues  since  1959. 
Temple  succeeded  Pendergast  as  St. 
Louis  correspondent  in  1%5  and  held 
chief  of  bureau  posts  in  Helena, 
Mont.,  and  Seattle  before  transferring 
to  New  York  in  1973  as  general  sports 
editor  and  being  named  managing  edi¬ 
tor  seven  years  later. 

Pendergast,  53,  joined  AP  at  Chica¬ 
go  in  1955  and  has  served  as  corres¬ 
pondent  in  Centralia,  Ill. ;  as  a  regional 
membership  executive  based  in  New 
Orleans,  a  St.  Louis  correspondent 
and  as  chief  of  bureau  at  Richmond, 
Philadelphia  and  Los  Angeles.  He 
transferred  to  New  York  in  1973  as 
deputy  personnel  director  and  took 
charge  of  the  department  the  follow¬ 
ing  year. 

Ahearn,  41,  joined  AP  in  1971  as  a 
broadcast  news  writer  in  New  York 
and  moved  to  the  general  desk  as  an 
editor  and  supervisor.  He  was  pro¬ 
moted  to  enterprise  editor  before 
mpving  to  his  present  post. 

The  newly  named  managing  editor 


studied  journalism  at  the  University 
'of  Bridgeport,  Conn.,  graduating  in 
1%5.  He  worked  as  a  copy  editor  at 
the  Bridgeport  Post-Telegram  and 
attended  graduate  school  at  Boston 
University.  Ahearn  is  a  veteran  of  the 
Vietnam  War. 

*  *  ♦ 

David  Butler,  assistant  managing 
editor  of  the  Rocky  Mountain  News, 
was  elected  president  of  Colorado 
Associated  Press  Editors  and  Report¬ 
ers.  He  succeeds  Barrie  Hartman, 
executive  editor  of  the  Daily  Camera, 
Boulder. 

Sue  Deans,  the  Camera’s  assistant 
managing  editor,  was  elected  vice 
president,  succeeding  David 
McLean,  managing  editor  of  the 
Grand  Junction  Sentinel. 

♦  ♦  ♦ 

James  C.  Boyle  was  appointed 
publisher  of  the  New  Hampshire 
Business  Journal.  He  has  been  adver¬ 
tising  sales  manager  of  the  Concord- 
based  publication. 

Boyle  is  a  former  production  and 
circulation  assistant  for  the  old  Bos¬ 
ton  Herald-Traveler  and  for  five  years 
was  an  advertising  sales  representa¬ 
tive  for  the  Lawrence  (Mass.)  Eagle- 
Tribune. 

♦  ♦  ♦ 

Rick  Tapscott  was  named  Mid- 
America/national  editor  for  the  Kan¬ 
sas  City  Times.  On  the  staff  since 
1981,  he  has  worked  as  Topeka  and 
Kansas  correspondent.  Kimberly 
Mills,  who  has  worked  as  a  reporter 
and  assistant  night  city  editor,  was 
named  assigning  editor  of  the  Mid- 
America/nation^  desk. 

Newsboys  fund  aids 
Pittsburgh  hospitai 

The  annual  Pittsburgh  Press  Old 
Newsboys-KDKA  fund-raising  drive 
for  Children’s  Hospital  in  Pittsburgh 
has  raised  $2,209,920,  the  sixth 
largest  collection  in  the  52-year  his¬ 
tory  of  the  organization. 

lYess  editor  Angus  McEachran  is 
president  of  the  Press  Old  Newsboys, 
a  nonprofit  volunteer  organization 
anchored  by  the  public  service  staff  of 
the  newspaper. 

The  money  enables  Children’s 
Hospital  to  extend  its  free-care  policy 
through  1985,  according  to  hospital 
sources. 


$ 
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Susan  Bischoff  Ken  Doctor  Darrell  Hartman 


Susan  Bischoff,  assistant  busi¬ 
ness  editor,  was  promoted  to  business 
editor  of  the  Houston  Chronicle.  She 
replaces  Tommy  Thompson,  65,  who 
became  senior  adviser/consultant  to 
the  business  department. 

Bischoff  joined  the  Chronicle  in 
1974  as  a  city  reporter  and  moved  to 
business  reporter  the  next  year.  Ear¬ 
lier  she  was  with  the  Congressional 
Quarterly  as  a  researcher  and  re¬ 
porter. 

A  graduate  of  Indiana  University, 
she  served  as  editor-in-chief  of  the 
Indiana  Daily  Student  in  1972. 

♦  ♦  ♦ 

Robert  M.  Stiff,  former  editor  of 
the  St.  Petersburg  Evening  Indepen¬ 
dent,  was  named  executive  editor  of 
the  Tallahassee  Democrat.  He  suc¬ 
ceeds  Walker  Lundy,  who  is  now 
managing  editor  of  the  Fort  Worth 
Star-Telegram. 

Stiff  was  editor  of  the  Evening  In¬ 
dependent  for  17  years  and  earlier 
served  the  St.  Petersburg  Times  in 
several  capacities,  including  assistant 
managing  editor. 

♦  ♦  * 

Named  to  new  positions  at  the  De¬ 
troit  Free  Press  are: 

Kathleen  O’Gorman,  suburban 
editor,  to  editor  of  The  Way  We  Live 
sections. 

Tom  Walsh,  editor  of  the  paper’s 
Oakland  County  sections,  to  sub¬ 
urban  editor. 

Helen  Fogel  and  John  Saunders, 
both  reporters,  were  named  labor  wri¬ 
ters. 

♦  ♦  * 

Lori  Gilbert  has  been  named 
sports  editor  of  the  Turlock  (Calif.) 
Journal,  replacing  the  late  Frank 
Godinez.  A  sports  writer  for  Godinez 
the  past  two  years,  she  began  her 
career  at  the  weekly  Ceres  (Calif.) 
Courier,  where  she  was  also  sports 
editor. 

♦  *  * 

Bill  Emery  is  the  Long  Beach 
(Calif.)  Press-Telegram  advertising 
division’s  Salesman  of  the  Year.  Em¬ 
ery,  who  works  in  classified,  has 
brought  in  more  than  $1  million  in  ad 
revenue. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

30  Years  Natlen«Wtd#  Personal  Service 


Ken  Doctor  recently  joined  the 
Daily  Camera,  Boulder,  Colo.,  as 
managing  editor/features.  Doctor  was 
previously  managing  editor  of  Oregon 
Magazine  in  Portland  and  also  spent 
seven  and  one-half  years  as  editor  and 
publisher  of  a  weekly  newspaper  in 
Eugene,  Ore. 

Other  changes  in  staff  assignments 
at  the  Daily  Camera  include: 

Thad  Keyes,  to  city  editor  from 
covering  the  Colorado  Legislature 
and  election  politics.  Replacing 
Keyes  as  assistant  editor  is  Paul 
Hutchinson,  who  formerly  was  a 
general  assignment  reporter  at  the 
Kansas  City  Star. 

Gary  Burns,  to  news  editor  from 
news  graphics  director. 

Bill  Scanlon,  to  business  editor 
from  education  writer. 

♦  *  ♦ 

Darrelll  Hartman,  an  employee 
of  the  Gainesville  (Fla.)  Sun  news  de¬ 
partment  since  1972,  has  been  named 
city  editor,  replacing  Clif  Cormier, 
who  retired. 

Hartman  began  his  career  at  the 
Sun  as  an  assistant  in  the  Action  Line 
office  and  the  next  year  moved  to  full¬ 
time  in  the  Family  news  department 
as  a  reporter.  He  later  transferred  to 
the  city  new  department  and  subse¬ 
quently  to  the  news  desk,  after  which 
he  became  assistant  city  editor. 


Ray  DeLONG  joined  Northwestern 
University’s  Medill  School  of  Jour¬ 
nalism  as  assistant  professor  and  will 
teach  reporting  and  copy  editing.  He 
is  a  former  general  assignment  repor¬ 
ter  and  copy  editor  of  the  Chicago 
Daily  News  and  during  the  past  six 
years  has  been  on  the  faculty  of  the 
University  of  Illinois  at  Urbana- 
Champaign. 

♦  *  ♦ 

Bob  Magnuson  has  been  named 
city  editor  of  the  Los  Angeles  Times 
Orange  County  Edition.  Formerly  the 
edition’s  business  editor,  he  replaces 
Sharon  Rosenhause,  who  resigned 
to  become  an  assistant  managing  edi¬ 
tor  of  the  New  York  Daily  News. 

A  staff  writer  for  the  Times  busi¬ 
ness  section  from  1979  to  1982,  Mag¬ 
nuson  earlier  had  been  Hong  Kong 
bureau  chief  for  the  Wall  Street  Jour¬ 
nal  and  business  editor  of  the  Oakland 
Tribune. 

Fred  Muir  joined  the  business 
staff  of  the  Los  Angeles  Times  San 
Diego  County  Edition.  His  general 
assignment  duties  will  emphasize 
coverage  of  banking  and  saving  and 
loan  industries. 

Muir  was  with  the  Los  Angeles 
bureau  of  the  Wall  Street  Journal  and 
prior  to  that,  a  financial  writer  for  the 
San  Diego  Union. 


the  most  experienced 
executive  recruiting  tirm  in 
newspaper,  broadcasting  and  cable 

More  than  16  years  as  specialists  in  the  communications  industry. 

For  a  confidential  discussion,  call  312-991-6900. 
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NEWSPEOPLE  IN  THE  NEWS 


Robert  E.  Pastin 


Bob  Broeg 


Kevin  Horrigon 


Gory  Clark 


Robert  E.  Pastin  has  joined  the 
St.  Louis  Post-Dispatch  as  executive 
sports  editor.  He  replaces  the  late 
Edgar  Wilks. 

Pastin  moved  from  the  Baltimore 
News-American  where  he  had  been 
executive  sports  editor  since  1982. 

Previously,  he  had  been  executive 
sports  editor  of  the  St.  Joseph  (Mo.) 
Gazette  and  News-Press  and  of  the 
Binghamton  (N.Y.)  Press  and  Sun 
Bulletin.  Earlier  in  his  career  Pastin 
was  sports  editor  of  the  Bellingham 
(Wash.)  Herald  and  sportswriter  for 
the  San  Bernardino  Sun. 


Bob  Broeg,  sports  editor  of  the 
Post-Dispatch  since  1958,  has  been 
named  contributing  sports  editor  and 
will  continue  to  serve  as  assistant  to 
publisher  Joseph  Pulitzer  Jr. 

Broeg,  author  of  many  books  in¬ 
cluding  the  recently  published  “Red- 
birds,”  a  history  of  the  St.  Louis 
Baseball  Cardinals,  was  the  first 
sportswriter  to  receive  the  University 
of  Missouri  School  of  Journalism 
medal  in  1971. 

Kevin  Horrigan,  sports  col¬ 
umnist,  has  been  named  sports  editor 
and  continues  to  write  his  four  col¬ 


umns  a  week.  He  has  been  with  the 
Post-Dispatch  since  1977,  first  as  a 
local  news  reporter  and  then  a  coordi¬ 
nator  of  special  projects  for  the  city 
desk,  before  moving  to  sports  in  1982. 

Gary  Clark,  assistant  sports  edi¬ 
tor  since  1980,  has  been  named 
associate  sports  editor.  Earlier  he 
worked  as  a  copy  editor  and  night 
sports  copy  chief. 

Pastin  has  overall  charge  of  the 
sports  section.  Horrigan  and  Clark 
will  work  with  him  in  shaping  long 
range  policy  for  the  department. 


Recent  changes  at  the  San  Jose 
Mercury  News  include: 

Gary  Lance,  formerly  director  of 
information  services  at  the  Boston 
Consulting  Group,  joined  the  staff  as 
library  manager. 

Bambi  Nicklen,  formerly  features 
section  designer  at  the  The  Register, 
Orange  County,  Calif. ,  was  named  art 
director  of  West  magazine. 

Ernie  Torriero,  a  Kansas  City 
Star  reporter,  joined  the  staff  as  a  re¬ 
porter  for  the  PM  staff. 

Debbie  Gump,  on  the  national 
desk,  moved  to  an  assistant  news  edi¬ 
tor  at  the  KNT  Wire  in  Washington. 

Mike  Martinez,  baseball  writer, 
left  to  cover  baseball  and  the  NBA  for 
the  New  York  Times. 

*  *  * 

Larry  Wetzel,  former  Phoenix 
police  chief,  will  be  the  new  security 
chief  at  The  Arizona  RepublicIThe 
Phoenix  Gazette.  He  replaces 
Claude  Stephens,  who  held  the  job 
for  11  years. 

*  *  ♦ 

Ruth  Kocher  has  been  named 
publisher  of  the  Parker  (Ariz.) 
Pioneer,  a  Wicks  Communications 
newspaper.  She  formerly  was  adver¬ 
tising  director  of  the  Mohave  Daily 
Miner,  Kingman. 


Promotions  at  the  Detroit  Free 
Press  include: 

Bill  Mitchell,  former  city  editor, 
to  assistant  managing  editor/special 
projects; 

Jim  Crutchfield,  formerly  deputy 
city  editor,  to  city  editor; 

Chip  Visci,  formerly  features  edi¬ 
tor,  to  deputy  city  editor; 

John  Smyntek,  formerly  enter¬ 
tainment  editor,  to  features  editor; 

Tom  Walsh,  from  editor  of  the 
Free  Press  Oakland  County  edition, 
to  suburban  editor. 

*  *  * 

S.  Keating  Rhoads  was  named 
director  of  finance  and  administration 
for  Allentown  (Pa.)  Call-Chronicle 
Newspapers.  For  the  past  five  years, 
Rhoads  was  with  Harte-Hanks  Com¬ 
munications,  Inc.,  most  recently  as 
director  of  finance  for  the  Abilene 
(Texas)  Reporter-News  and  control¬ 
ler  for  the  corporation’s  western  re¬ 
gion. 

♦  *  * 

Stephen  Drachler,  formerly  local 
news  editor  of  The  Pocono  Record, 
Stroudsburg,  is  now  Harrisburg 
bureau  chief  for  the  Call-Chronicle 
Newspapers,  Allentown,  Pa. 

He  was  Harrisburg  bureau  chief  for 


the  Ottawa  News  Service  in  the  mid- 
70s  and  helped  start  Ottaway’s 
Washington  bureau. 

♦  ♦  *  • 

John  W.  Kuglin,  an  Associated 
Press  news  editor  since  1979,  has 
been  appointed  chief  of  bureau  at 
Helena,  Montana. 

Kuglin,  with  AP  since  1973,  has 
worked  as  correspondent  at  Spokane 
and  Cheyenne  and  as  news  editor  in 
Helena.  Previously  he  was  with  the 
Colorado  Springs  Gazette  Telegraph 
and  several  Montana  newspapers. 

Scott  McCartney,  winner  of  the 
1984  Associated  Press  Managing  Edi¬ 
tor's  national  award  for  excellence 
among  young  members  of  the  AP’s 
staff,  was  appointed  news  editor  in 
Texas.  With  AP  in  Houston  since 
1982,  McCartney,  24,  earlier  worked 
for  the  Raleigh  (N.C.)  News  and 
Observer. 

*  *  * 

Jeanne  D.  Noah  has  joined  the 
Fresno  Bee  as  retail  advertising  man¬ 
ager.  She  was  marketing  director  for 
TelAir  Network  of  Miami. 


—  NEWSPEOPLE  EDITOR 
Lenora  Williamson 
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Avalanche 

(Continued  from  page  16) 


Tom  Culligan,  publisher  of  the  Penin¬ 
sula  Times-Tribune  in  Palo  Alto, 
attributed  the  shortage  to  competition 
with  other  stories,  mainly  from 
Europe  and  the  Middle  East. 

“We’re  still  on  an  East-West  axis 
instead  of  a  North-South  axis,’’  he 
explained. 

Ignacio  Lozano  Jr.,  publisher  of  La 
Opinion,  a  Los  Angeles  Spanish- 
language  paper,  agreed  with  Huerta 
about  Mexico  coverage,  pointing  out 
that  Mexico  is  the  U.S.’s  third  largest 
trading  partner. 

“We  ignore  all  our  neighbors  be¬ 
cause  they  pose  no  threat  to  our 
security,’’  remarked  Frank  McCol- 
loch,  who  recently  retired  as  execu¬ 
tive  editor  of  the  McClatchy  News¬ 
papers. 

Maxine  Waters,  a  black  California 
assemblywoman,  asked  the  opposing 
panelists  what  percentage  of  their  edi¬ 
tors  were  black,  Hispanic  or  women. 
Culligan  reported  three  women  edi¬ 
tors  on  his  paper,  McColloch,  eight 
women,  and  Albert  Cross,  general 
manager  of  the  Monterey  Peninsula 
Herald,  said  his  managing  editor  was 
female. 

No  black  or  Hispanic  editors  were 
listed. 

At  one  point.  Waters  clashed  with 
Cross  over  editorial  hiring  of  minority 
members  after  Cross  said  one  of  the 
difficulties  in  such  recruitment  was 
the  problem  of  some  blacks  and  His- 
panics  “in  handling  the  language’’  be¬ 
cause  of  poor  basic  education. 

Waters  termed  his  remark  “an 
affront  to  blacks  graduating  in  jour¬ 
nalism,  who  cannot  get  jobs.’’ 

“Good  recruitment  will  bring  you 
what  you  are  looking  for,”  she  told 
the  panel. 

Lozano,  a  Mexican-American, 
stated  he  found  it  “difficult  to  believe 
there  is  conscious  discrimination 
against  minorities”  and  that  black  or 
Hispanic  journalism  graduates  cannot 
find  jobs. 

But  Waters  bristled  when  the  pub¬ 
lisher  panelists  discussed  seeking 
“qualified”  graduates. 

“When  I  hear  the  provision  ‘qual¬ 
ified’  I  suspect  something,”  she  coun¬ 
tered.  “Do  you  think  we  are  pushing 
unqualified  persons  on  you?” 

Sandra  Farha,  California  president 
of  the  National  Organization  for 
Women  (NOW),  objected  to  what  she 
called  sexist  writing  in  newspapers, 
adding  ,  “Why  is  it  so  difficult  for  the 
press  to  legitimize  the  women’s  rights 
movement?” 

In  the  panel,  “What  I  Need  From 
My  Publisher  to  Do  My  Job,”  mana¬ 


gers  representing  circulation,  produc¬ 
tion,  retail  and  classified  advertising 
and  editorial,  came  up  with  a  wish  list 
that  spread  from  more  pay  to  sound¬ 
proof  walls  for  phone  rooms. 

Lmry  Barker,  Vacaville  Reporter 
retail  ad  manager  and  president  of  the 
California  Newspaper  Advertisers 
Executives  Association  (CNAEA), 
said  that  his  recent  survey  of  275  ad 
managers  (20%  response)  revealed 


The  questionnaire,  he 
continued,  a/so  indicated 
pubiisher  insensitivity  to 
burnout. 


these  complaints,  among  others:  (1) 
Meetings  were  too  short  with  ad  man¬ 
agers  not  being  allowed  to  voice  their 
views;  (2)  Salaries  are  not  high 
enough;  (3)  Not  enough  feedback 
from  publishers;  (4)  Lack  of  a  TMC 
package;  (5)  Not  enough  support  and 
understanding  from  the  editorial  de¬ 
partment;  (6)  Better  training  needed 
for  sales  staffers  and  managers. 

The  questionnaire,  he  continued, 
also  indicated  publisher  insensitivity 
to  burnout. 


“Pubiishers  keep  teiiing 
ad  managers  to  take  a 
vacation  but  never 
arrange  the  time  for  it,” 
Barker  noted. 


“Publishers  keep  telling  ad  mana¬ 
gers  to  take  a  vacation  but  never 
arrange  the  time  for  it,”  Barker  noted. 

Ad  executives  also  scored  pub¬ 
lishers  for  not  having  had  mangement 
training  and  lacking  knowledge  of  the 
latest  in  management  techniques. 

In  an  imaginary  letter  to  a  pub¬ 


lisher,  Tom  Osborn,  vice  president/ 
circulation  of  the  Daily  News  of  Los 
Angeles,  responded  to  the  the  boss’s 
query  on  why  circulation  is  down. 

“I  haven’t  the  foggiest  idea,” 
Osborn’s  hypothetical  circulation 
director  replied.  “You  see  I  can’t  get 
a  handle  on  why  our  numbers  are 
down.  I  know  that  home  delivery  is 
holding  its  own  and  single  copy  is 
down.  But  I  don’t  know  why.  From 
what  I  hear  the  economy  around  here 
is  soft  but  I  can’t  prove  it.  I  have  no 
information,  no  data,  no  research  to 
suport  my  theory  about  the  health  of 
the  economy  ...” 

Osborn  said  the  point  of  the  letter 
was  to  make  publishers  realize  the 
need  for  commitment  to  circulation. 

“I  also  need  that  commitment  from 
my  fellow  directors,”  he  went  on. 
“Circulation  goals  should  not  first  be 
my  numbers  but  instead  be  numbers 
for  all  of  us  in  the  newspaper  ...  the 
goals  should  not  just  be  numbers  from 
the  circulation  director  all  by  him¬ 
self.” 

In  seeking  cooperation  from  edito¬ 
rial,  advertising,  promotion  and 
advertising  heads,  Osborn  said  the 
entire  team  must  be  led  by  the  pub¬ 
lisher  “who  carefully  directs  the  for¬ 
mulation  of  the  company  plans  and 
insures  that  everyone  fulfills  his  com¬ 
mitments  to  the  newspaper’s  suc¬ 
cess.” 

Publishers  also  were  tweaked  for 
not  paying  enough  attention  to  classi¬ 
fied.  Phil  Dutton,  the  Hayward  Daily 
Review’s  classified  manager,  cited  a 
need  for  budget  increases,  saying: 
“We  need  enough  money  ...  to  pay 
our  outside  and  inside  sales  peo¬ 
ple  ..  .  well  enough  to  be  equal  to  or 
better  than  that  of  competing  media 
and  other  industries  in  which  similar 
skills  are  used.  We  want  to  be  able  to 
hire  the  best  people  we  can  find,  and 
then  keep  them.” 

Dutton  also  cited  the  need  for  better 
work  stations  with  absorbing  walls 
(Continued  on  page  30) 
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Newsfinder”"  Is  a  new  database  service  that 
offers  the  weekly  publisher  expanded  local 
coverage  by  subject-selectable  retrieval  of  AP 
state,  national  and  world  news  and  features. 
It’s  all  tailored  to  weekly  use  and  at  a  very 
affordable  price.  It  works  with  IBM,  Radio 
Shank,  Apple  or  compatible  computer  equip¬ 
ment.  TO  learn  more,  call  Dave  Skoloda,  pub¬ 
lisher,  at  800-558-9044  (In  Wisconsin,  800- 
S42-6001),  or  write  NEWSFINDEI^,  330  E. 
Kilboiorn  Ave.,  Milwaukee,  WI  53202.  News- 
finder®"  is  a  joint  service  of  the  Associated 
Press  and  AgrlData  Network 
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Videotex  market  shaken  up  by  pc  boom 

What  should  newspapers  do? 


By  Tim  Miller 

The  recent  boom  in  personal  com¬ 
puters  is  shifting  the  videotex  market 
from  traditional  services  like  Gate¬ 
way  to  those  that  can  be  delivered  to 
home  computers. 

“Microcomputer-based  videotex 
or  die,”  says  Jodi  Greenblatt,  direc¬ 
tor  of  electronic  publishing  for  Aspen 
Systems  Corp.  in  Rockville,  Md. 
“Traditional  videotex  up  to  now  is  an 
abortion.  Never  born.  Never  died. 
Just  conceived.” 

Not  all  agree  that  videotex  is 
doomed,  but  none  dispute  that  the  fo¬ 
cus  has  shifted  to  personal  computers. 
Within  two  years,  analysts  say,  there 
will  be  about  35  million  office  and 
home  terminals  capable  of  receiving 
information  over  telephone  lines. 
That  is  about  equal  to  the  circulation 
of  daily  newspapers  in  1942. 

At  present,  there  are  only  about 
5,000  videotex  terminals  in  operation 
versus  some  11.8  million  home  com¬ 
puters,  15  to  18  percent  of  which  can 
communicate.  And  Link  Resources 
Corp.,  which  once  predicted  that 
there  would  be  1.9  million  subscrib¬ 
ers  to  conventional  videotex  by  1988, 
has  drastically  reduced  its  prediction 
to  95,000.  But  the  New  York  consult¬ 
ing  firm  expects  to  see  4.2  million 
terminals  using  text-only  (ASCII) 
videotex  by  that  year. 

Conventional  videotex  is  generally 
sent  over  telephone  lines,  decoded  by 
a  $600-to-$900  terminal  and  dis¬ 
played  on  a  television  set.  That  sys¬ 
tem  uses  the  North  American  Presen¬ 
tation  Level  Protocol  Syntax 
(NAPLPS),  and  is  capable  of  deliver¬ 
ing  sophisticated  graphics. 

Most  microcomputer-based  video¬ 
tex,  by  contrast,  is  transmitted  by 
phone  through  a  $50-to-$6()0  modem 
to  the  screen  of  a  computer  terminal. 
Computers  use  the  American  Stan¬ 
dard  Code  for  Information  Inter¬ 
change  (ASCII)  and  the  service  is 
genei^ly  called  an  on-line  data  base. 

The  major  difference  between 
ACSIl  and  NAPLPS  is  that  NAPLPS 
allows  somewhat  more  sophisticated 
graphics  to  be  presented.  But 
NAPLPS  may  be  too  expensive. 

“The  average  consumer  is  not  real¬ 
ly  willing  to  pay  that  extra  price  to 
have  their  information  enhanced  by 
graphics,”  said  Jennifer  Stothers,  a 


consultant  with  Communication 
Studies  and  Planning  International 
Inc.  in  New  York. 

Stothers  pointed  out  that  to  gener¬ 
ate  NAPLPS  videotex,  a  publisher 
must  have  frame-creation  terminals 
that  cost  about  $35,000  apiece. 

Accelerating  the  trend  away  from 
traditional  videotex  is  the  fact  that 
personal  computers  are  increasingly 
capable  of  displaying  graphics  from 
either  ASCII  or  NAPLPS  transmis¬ 
sions  with  the  help  of  a  graphics  board 
that  costs  about  $600  and  software 
that  ranges  in  price  from  $100  to 
$250. 

Such  accessories — as  well  as  mo¬ 
dems — are  likely  to  be  standard  fare 
on  many  computers  in  the  future. 

With  such  developments  on  the  ho¬ 
rizons,  the  lines  between  the  two 
kinds  of  videotex  blur. 

“1  think  the  distinction  between 
videotex  and  on  line  data  bases  is 
really  going  to  become  meaning¬ 
less,”  said  Joanne  Taeuffer,  vice 
president  and  director  of  videotex  ser¬ 
vices  for  Times  Mirror. 

Knight-Ridder’s  Viewtron  has 
opened  the  door  to  PCs.  Disappointed 
when  the  service,  launched  in  1983, 
fell  2,000  subscribers  short  of  its 
5,000-subscriber  goal,  the  company 
recently  made  available  to  south  Flor¬ 
ida  residents  a  $99  software  package 

Viewtron  will 
lower  its  rates 

Viewtron,  Knight-Ridder’s  home 
videotex  service  in  south  Florida, 
announced  it  will  reduce  its  monthly 
rates  by  $15  to  $24.95. 

The  new  rate  is  the  third  reduction 
since  Viewtron  began  commercial 
service  in  October  1983. 

The  new  fees  are  intended  help 
Viewtron  attract  and  retain  subscri¬ 
bers. 

Currently,  Viewtron  is  only  ac¬ 
cessible  on  Sceptre  terminals  manu¬ 
factured  by  AT&T, 

This  summer,  Viewtron  intends  to 
introduce  new  software  that  will 
make  the  service  accessible  on  per¬ 
sonal  computers. 

Knight-Ridder  is  hopeful  that  this 
new  dimension  will  give  Viewtron  the 
boost  it  needs  to  become  a  viable  busi¬ 
ness. 


that  enables  owners  of  IBM  PCs  to 
receive  information  from  the 
NAPLPS  service.  Viewtron  will  also 
study  the  possibility  of  developing  an 
ASCII  system.  Times-Mirror,  too,  is 
looking  at  microcomputer  compati¬ 
bility. 

There  are  five  newspaper  compa¬ 
nies  other  than  Times-Mirror  in¬ 
volved  in  consumer-oriented  videotex 
services  at  this  point. 

They  are: 

Knight-Ridder  Newspapers  Inc.: 

As  already  noted,  Knight-Ridder’s 
Viewtron  service  has  been  available 
to  south  Florida  residents  for  more 
than  a  year.  The  relatively  high  sub¬ 
scription  cost  of  $39.95  a  month  (10 
free  hours  of  use)  is  thought  to  be  the 
main  reason  for  disappointing  sub¬ 
scription  sales.  The  start-up  cost  the 
company  about  $36  million. 

Dow  Jones  and  Co.,  Inc.:  Dow 
Jones  News-Retrieval,  Dow’s  highly 
successful  ASCII-based  service,  is 
slowly  evolving  from  a  business  data 
base  to  take  on  a  more  general  con¬ 
sumer  flavor.  In  recent  years  DJNT 
has  added  news,  weather  and  sports, 
movie  reviews,  an  encyclopedia  and 
other  general-interest  features.  The 
nearly  200,000  subscribers  pay  be¬ 
tween  200  and  600  a  minute  for  gener¬ 
al  news  and  information.  The  service 
is  making  a  profit  and  in  1983  its  $79 
million  in  revenues  accounted  for 
nine  percent  of  the  company’s  total. 

Fort  Worth  Star-Telegram:  This 
private  newspaper  (Sun.  Circulation 
about  300,000)  is  selling  Startext,  an 
ASCII-based  system  that  has  grown  at 
a  60  per  cent  annual  rate  since  its  de¬ 
but  in  1982.  More  than  1,500  sub¬ 
scribers  pay  $9.95  a  month  for  unlim¬ 
ited  use  of  news,  classified  ads,  elec¬ 
tronic  banking  and  other  services  gen¬ 
erally  found  in  NAPLPS  systems. 

Tiffen  (Ohio)  Advertiser-Tri¬ 
bune:  This  1 1 ,0()0-circulation  paper 
50  miles  south  of  Toledo  three  years 
ago  started  a  consumer  videotex  ser¬ 
vice.  It  has  100  subscribers  who  pay 
$8  a  month  for  unlimited  use  of  the 
ASCII  system,  which  includes  such 
extras  as  a  special  farm  report  and 
school  lunch  menus. 

Cowles  Publishing  Co.:  The 
Spokesman-Reviewl Spokane  Chroni¬ 
cle  (Sun.  circ:  133,000)  started  its 
Electronic  Editions  ASCII  service  in 


26 


EDITOR  &  PUBLISHER  for  March  9,  1985 


Oct.  1983  with  a  mostly  news  format.  I 
Interestingly,  the  company  at  the  end 
of  1984  eliminated  the  news  and 
turned  the  service  into  a  sort  of  con¬ 
sumer-oriented  “bulletin  board” 
where  subscribers  talk  to  each  other, 
answer  a  quiz  program,  send  elec¬ 
tronic  mail  to  each  other.  The  price 
was  slashed  from  $20  a  month  to  SS  a 
month. 

A  study  by  the  newspaper  revealed 
that  people  preferred  the  bulletin 
board  to  the  news. 

“We  were  simply  spending  more 
time  editing  the  news  than  people  did 
reading  it,”  said  Electronic  Editions 
director  Shaun  Higgins.  More  than  SO 
new  subscribers  have  signed  on  since 
the  change;  none  dropped  the  service 
after  the  news  was  taken  out. 

The  Chicago  Sun-Times  once  had  a 
7%  share  of  Keycom,  a  NAPLES/ 
ASCII  venture  of  Honeywell  Inc.  and 
Centl  Crop,  but  its  share  was  sold  to 
the  other  partners  when  the  News 
America  Corp.  purchased  the  Sun- 
Times. 

One  of  the  leading  non-newspaper- 
affiliated  videotex  services,  Compu¬ 
Serve,  is  doing  very  well  with  its 
ASCII-based  smorgasbord  that  now 
has  more  than  160,000  subscribers. 
The  Source,  a  similar  ASCII  system 
headquartered  in  suburban  Washing¬ 
ton,  has  62,000. 

Some  videotex  publishers  are  sur¬ 
prised  that  more  newspapers  aren’t 
getting  involved  in  videotex. 

“I  don’t  understand  why  newspa¬ 
per  people  are  sticking  their  head  in 
the  sand  on  this,”  said  Startext  man¬ 
ager  Gerry  Barker.  “We  think  the  lo¬ 
cal  information  authorities  should  run 
these  systems,”  he  added.  “The  ones 
that  ignore  it  will  wake  up  some  day 
to  find  that  AT&T  or  some  other  sys¬ 
tem  is  doing  it.” 

“The  market  is  very  close  to  taking 
off,”  said  Barker,  pointing  out  that 
about  20%  of  the  families  in  the  Ft. 
Worth-Dallas  area  have  home  com¬ 
puters  and  thus  are  potential  subscrib¬ 
ers. 

New  York  consultant  Stothers 
agrees. 

“1  think  we’ll  see  services  like 
CompuServe,  Dow  Jones  and  the 
Source  really  start  to  take  off  now,” 
she  said,  pointing  to  increasing  sales 
of  computer  modems. 

Although  Startext  has  yet  to  turn  a 
profit.  Barker  says  “there’s  a  lot  of 
money  to  be  made  in  this  business.” 

He  cites  the  low  costs  of  electronic 
publication  as  a  factor. 

“Newsprint,  production  and  deliv¬ 
ery  are  the  three  big  costs  of  newspa¬ 
pers  and  you  overcome  them  right  off 
the  bat,”  he  said. 

But  Barker  and  other  experts  doubt 
that  videotex  will  replace  papers  for 


some  time.  “Not  in  this  century,” 
said  Barker. 

“I  think  they  can  co-exist,”  said 
Gateway’s  Taeuffer. 

Not  all  are  willing  to  write  off  the 
traditional  videotex  market — at  least 
not  for  the  long  term. 

“It  will  have  to  happen  slowly  in 
the  United  States  simply  because  of 
the  way  markets  develop  here,”  said 
Martin  Nisenholtz,  vice  president/ 
manager  of  videotex  development  for 
Ogilvy  &  Mather  in  New  York.  “The 
market  will  determine  what  works 
and  what  doesn’t.” 

Nisenholtz  pointed  out  the  govern¬ 
ment  of  France,  for  example,  has  sup¬ 
plied  more  than  half  a  million  homes 
with  videotex  terminals,  thereby  cre¬ 
ating  an  almost  instant  market. 

But  just  because  the  fractured  U.S. 


By  Tim  Miller 

The  Times  Mirror  Co.  is  the  latest 
newspaper  publisher  to  wade  into  the 
murky  waters  of  videotex.  Times 
Mirror  Videotex  Services  started  sell¬ 
ing  Orange  County  residents  its  two- 
way  home  information  service  on 
Oct.  2  and  to  date  has,  by  an  estimate, 
300  to  500  subscribers. 

In  launching  Gateway,  Times  Mir¬ 
ror  has  become  the  sixth  newspaper 
company  to  get  involved  in  a  home- 
oriented  consumer-oriented  videotex 
project. 

For  $29.95  a  month,  subscribers 
are  leased  an  AT&T  Sceptre  terminal 
that  allows  color  graphics  and  text  to 


market  will  sort  itself  out  slowly 
doesn’t  mean  videotex  is  doomed  m 
the  long  run,  said  Nisenholtz,  who 
urged  patience  on  the  part  of  videotex 
companies. 

“I  think  the  dumb  ones  will  just 
look  at  it  with  immediate  dollars  in 
their  eyes,”  he  said. 

Whatever  form  it  takes,  videotex  is 
clearly  going  to  be  an  important  part 
of  publishing  in  the  future. 

“There’s  a  whole  generation  of 
kids  out  there  that  have  spent  an  inor¬ 
dinate  amount  of  time  with  video 
games  and  computers,”  said  Gate¬ 
way  marketer  Wendell  L.  Johnston. 
“That  generation  of  kids  has  grown 
up  accustomed  to  getting  information 
from  a  computer  terminal.  1  submit  to 
you  that  the  next  generation  is  going 
to  be  different.” 


be  broadcast  on  their  television 
screens. 

The  terminal  automatically  dials  a 
telephone  number  that  connects  it 
with  the  host  computers  (DEC  VAX 
1  l/780s)  in  Santa  Ana.  The  user  then 
enters  an  identification  number  and  a 
password  on  the  terminal  keyboard 
and  is  shown  a  menu  that  lists  a  smor¬ 
gasbord  of  services. 

A  recent  sampling  of  the  system 
produced  a  news  menu  that  noted  that 
the  U.S.  trade  deficit  hit  $9.9  billion 
in  November  and  that  a  “Sex- 
changed  Woman  Gives  Birth.” 
Breaking  “hot  stories”  are  promi¬ 
nently  displayed  in  both  national  and 
(Continued  on  page  28) 


Home  videotex  is  now  available  in  Southern  California  via  Times  Mirror  Videotex 

Services'  Gateway.  The  service  allows  subscribers  to  shop,  bank  and  gain  access  to 

other  informational  services.  The  service  is  received  through  telephone  lines  and 

connects  with  tv,  via  AT&T's  Sceptre  terminal. 


Times  Mirror  videotex  under  way 

The  sixth  newspaper  company  to  enter  the  field 
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Newspaper  firms 
involved  in 
electronic  publishing 

By  Tim  Miller 

Currently  there  are  more  than  200 
electronic  publishing  ventures  that  in¬ 
volve  newspaper  companies,  accord¬ 
ing  to  a  recent  study  by  the  American 
Newspaper  Publishers  Association. 

The  report,  to  be  published  in 
March,  uses  a  broad  definition  of 
electronic  publishing  that  takes  in  ev¬ 
erything  from  cable  television  ven¬ 
tures  to  audiotex. 

Here  are  the  categories  of  electron¬ 
ic  publishing  and  the  number  of  news¬ 
paper  companies  involved: 

System  Operators:  13  compa¬ 
nies. 

These  are  newspaper  companies 
that  have  set  up  their  own  computer 
systems  to  provide  information  to 
customers.  These  include  all  the  vid- 
eote;t  operations  as  well  as  on-line 
data  bases  such  as  Knight-Ridder’s 
Vu/Text  and  the  Oklahoma  Publish¬ 
ing  Co.’s  DataTimes. 

Information  Providers:  50  com¬ 
panies. 

The  “IPs”  prepare  and  sell  infor¬ 
mation  that  is  dispensed  by  other  elec¬ 
tronic  publishers.  Several  companies 
have  recently  decided  to  go  this  route 
as  opposed  to  getting  involved  in  be¬ 
ing  system  operators. 

Gannett  Co.  Inc.,  recently  decided 
after  a  two-year  study  to  go  the  IP 
route.  On  Dec.  3,  Gannett  News  Me¬ 
dia  Services  started  selling  the  USA 
Update,  a  compilation  of  information 
from  USA  Today,  Gannett  News  Ser¬ 
vice  and  wire  and  broadcast  sources. 

Harris  Electronic  News  in  Hutchin¬ 
son,  KS,  which  started  an  electronic 
publishing  venture  in  1982,  recently 
decided  to  seek  someone  else  to  oper¬ 
ate  the  technical  end,  citing  the  high 
costs.  And  the  New  York  Times  in  ear¬ 
ly  1983  turned  over  its  data  base  to 
Mead  Data  Central  to  distribute;  the 
Times  also  provides  news  to  Knight- 
Ridder’s  Viewtron. 

Cable:  84  companies. 

Most  of  these  companies  provide 
text  to  local  cable  television  oper¬ 
ations.  About  21  of  them  also  supply 
some  video  programming.  One  of  the 
largest  ventures,  announced  this  year, 
is  with  Cox  Enterprises  Inc.’s  (Atlan¬ 
ta  Journal  and  Constitution)  in  Atlan¬ 
ta. 

Public  Access:  12  companies. 

Most  of  these  companies  provide 
text  information  to  public  electronic 
kiosks  for  tourists  or  shoppers .  One  of 
(Continued  on  page  35) 


Times  Mirror 

(Continued  from  page  27) 
local  news  menus.  Sports  scores  flash 
up  as  soon  as  they  are  available. 

A  search  through  a  1,300-recipe 
file  turned  up  a  recipe  for  BBQ  Pork 
with  Peach  Sauce  at  572  calories  and 
348  mg  of  sodium  a  serving.  An  on 
line  calculator  allows  one  to  figure 
out  the  payments  on  $5,000  at  various 
interest  rates  and  to  determine  how 
much  cash  one  would  accumulate  by 
retirement  if  he  started  now  to  put, 
say,  $4,000  a  year  into  an  Individual 
Retirement  Account. 

There  are  dining  and  movie  guides, 
airline  schedules,  traffic  reports,  lo¬ 
cal  news  reports  and  local  columnists. 
If  they  wish,  users  can  consult  the  di¬ 
rectory  and  send  messages  to  other 
subscribers  like  Andrew,  who  says  he 
enjoys  sunsets  and  cheap  motel 
rooms.  One  can  purchase  Rand 
McNally  Atlases,  cashmere  sweaters 
or  can  find  a  ’66  Volkswagen  Bug  for 
$2,000  in  the  want  ads. 

Soon,  through  an  arrangement  with 
Security  Pacific  National  Bank,  Gate¬ 
way  planners  hope  to  enable  subscrib¬ 
ers  to  pay  their  bills  from  the  comfort 
of  their  recliners. 

Gateway’s  15-person  news  staff 
edits  material  from  AP,  UPl,  Reuters, 
and  other  wire  and  feature  sources. 
The  Los  Angeles  Times  has  an  elec¬ 
tronic  publishing  desk  that  prepares 
editorial  copy  for  videotex.  Times 
copy  is  not  edited  by  Gateway. 

Gateway  is  a  bit  more  oriented  to¬ 
ward  communication  among  users 
than  are  other  consumer  videotext 
services.  For  example,  planners  are 
looking  into  specialized  “bulletin 
boards”  for  farmers  or  other  special 
interest  groups. 

Gateway  also  takes  a  bit  more  posi¬ 
tive  approach  toward  advertising. 

“We  look  at  advertising  as  part  of 
the  attraction,”  said  Gateway  repre¬ 
sentative  Penny  Jo  Welsch.  The  ser¬ 
vice  for  its  first  year  has  attracted 
$1.4  million  from  advertisers  such  as 
American  Express,  American  Air¬ 
lines,  Kinney  Shoes  and  Montgomery 
Ward.  It  makes  use  of  advertiser-sup¬ 
ported  features  such  as  an  Equitable 
Life  insurance  calculator  that  enables 
one  to  determine  how  his  or  her  death 
would  affect  family  finances. 

To  sell  the  service,  Times-Mirror 
relies  heavily  on  demonstrations  in 
shopping  malls  and  elsewhere. 

“You’ve  got  to  get  it  in  front  of 
people,”  said  Welsch,  pointing  out 
that  it  is  difficult  for  people  to  grasp 
the  concept  of  videotex  from  a  written 
or  verbal  description.  Gateway  mar¬ 
keters  use  some  radio  ads  and  are  ex¬ 
perimenting  with  phone  solicitation. 

Subscribers  pay  $99.95  for  the  ini¬ 


tial  package;  the  $30  monthly  fee^ 
buys  20  hours  of  time.  Further  use  is 
billed  at  $3  an  hour. 

Gateway  officials  are  optimistic 
that  Southern  California  residents 
will  find  videotex  valuable  enough  to 
justify  the  monthly  fee. 

“Time,  that’s  the  ultimate  advan¬ 
tage  that  videotext  provides,”  said 
Wendell  L.  Johnston,  Gateway  mar¬ 
keting  vice  president.  “There  are 
short-term  questions  about  how  rap¬ 
idly  it  will  be  accepted  and  how  ad¬ 
vertisers  will  support  it,”  he  said, 
“but  we  certainly  know  that  for  the 
past  two  months  we  have  had  a  very 
positive  response  from  consumers.” 

An  example  of  such  a  consumer  is 
retired  stockbroker  David  Dohrmann, 
67,  of  Orange.  He  was  given  a  sub¬ 
scription  to  Gateway  for  Christmas. 

Dohrmann  complains  that  the  sys¬ 
tem  is  a  bit  complicated  but  finds  it 
enjoyable  as  “a  toy  to  play  with”  and 
helpful  for  providing  basic  informa¬ 
tion  about  stock  market  prices.  “1  can 
get  stock  quotes  in  the  evening,”  he 
said,  “and  make  certain  decisions  by 
morning.” 

Dohrmann  said  at  this  time  he 
would  consider  renewing  his  sub¬ 
scription  when  it  expires  in  three 
months. 

Gateway  planners  have  refused  to 
say  how  many  subscribers  they  expect 
to  get  within  a  year;  they  have  learned 
from  the  mistake  made  by  Knight- 
Ridder,  whose  Viewtron  videotex 
launch  was  made  to  look  bad  when 
subscriptions  failed  to  meet  projec¬ 
tions. 

Gateway  probably  will  be  made 
available  to  owners  of  personal  com¬ 
puters  that  have  graphics  capabilities, 
say  Gateway  officials 

Videotex  America,  a  partnership 
between  Times  Mirror  and  the  Toron¬ 
to-based  Infomart,  solicits  national 
advertising  and  forms  liaisons  with 
other  newspapers  that  could  set  up 
videotex  services  some  day.  Videotex 
America  has  agreements  with  15 
newspaper  publishing  companies,  in¬ 
cluding  the  Arizona  Republic  and 
Phoenix  Gazette,  Atlanta  Constitu¬ 
tion,  Columbus  Dispatch,  Daily 
Oklahoman,  Durham  Herald,  Las 
Vegas  Sun,  Minneapolis  Star  and  Tri¬ 
bune,  Sacramento  Bee,  San  Francis¬ 
co  Chronicle  and  Washington  Post. 
There  are  also  four  other  Times  Mir¬ 
ror  newspapers,  the  Dallas  Times- 
Herald,  Denver  Post,  Hartford  Cour- 
ant  and  Newsday. 

Affiliated  newspapers  would  prob¬ 
ably  form  a  company  to  operate  Gate¬ 
way  in  their  cities.  Times  Mirror 
would  probably  consult  with  the  ven¬ 
ture  and  perhaps  sell  it  a  core  of  infor¬ 
mation  around  which  to  build  a  ser¬ 
vice. 
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Finnish  paper  firm 
buys  shares  in 
Canadian  company 

St.  Marys  Paper  Inc.  announced  it 
reached  an  agreement  to  sell  Rauma 
Repola  Corp.  of  Helsinki,  Finland, 
new  common  shares  representing  a 
25%  interest  in  the  Sault  Ste.  Marie, 
Ontario-based  paper  manufacturer. 

St.  Marys  said  the  venture  with 
Rauma — Finland’s  largest  paper  mill 
—  refelects  plans  to  move  more 
aggressively  into  the  market  for  su- 
percalendered  clay-filled  grade  pa¬ 
per,  which  is  used  extensively  in 
newspaper  Sunday  magazines  and 
advertising  inserts. 

“Rauma  has  expressed  an  interest 
in  becoming  directly  involved  in  the 
North  American  paper  sector.  St. 
Marys  will  produce  a  grade  of  paper 
(supercalendered)  that  Rauma  is  very 
huniliar  with.  I  believe  St.  Marys  and 
Rauma  will  be  instrumental  in  the 
further  growth  and  development  of 
the  supercalendered  market  in  North 
America,’’  said  Dan  C.  Alexander, 
St.  Marys  president  and  chief  execu¬ 
tive  officer. 

St.  Marys,  which  purchased  its 
Sault  Ste.  Marie  mill  from  Abitibi 
Price  in  June  1984,  is  nearing  the  end 
of  a  $19  million  (Canadian)  conver¬ 
sion  from  machine  finished  uncoated 
groundwood  specialty  papers  to  the 
supercalendered  grade.  Its  three  pa¬ 
per  machines  produce  115,000  tons 
annually,  80,000  of  which  the  com¬ 
pany  said  will  be  supercalendered 
grade. 

Rauma  has  an  annual  capacity  of 
460,000  metric  tons.  Two-thirds  of  its 
production  is  in  supercalendered 
grade. 

St.  Marys  said  its  transaction  with 
Rauma  will  be  completed  in  April. 

Reuters  to  acquire 
Rich  Inc.  of  Chicago 

Reuters  Holdings  PLC,  parent 
company  of  the  news  service, 
announced  an  agreement  to  acquire 
Rich  Inc.  of  Chicago,  designer  of 
communications  systems  for  financial 
trading  rooms. 

The  acquisition  will  be  for 
2,445,000  American  Depository 
Shares  of  Reuters  and  $2  million  in 
cash.  Each  ADS  share,  with  a  value  of 
$22.71,  represents  six  B  ordinary 
(limited  voting)  shares  of  Reuters. 

Reuters  said  it  made  the  acquisition 
in  order  to  improve  service  to  its  busi¬ 
ness  clients.  A  key  part  of  the  Rich 
system  is  a  single  console  which  con¬ 
trols  financial  information  from  many 
different  sources. 


Avalanche 
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and  Muzak  to  “create  a  harmonious 
atmosphere  in  which  to  increase  our 
selling  ability.’’ 

Classified  managers  could  also  ben¬ 
efit  from  more  recognition  of  their 
contributions  to  the  economic  health 
of  newspapers,  Dutton  contended. 
He  claimed  that  classified  contributes 
an  average  of  30%  of  a  paper’s  rev¬ 
enue,  adding  that  some  newspapers 
are  generating  50%  of  their  total  im- 
come  from  their  classified  ad  depart¬ 
ments. 

The  panelist  said  classified  mana¬ 
gers  also  need  more  trust  by  their  pub¬ 
lishers. 

“I  am  still  amazed  by  the  number  of 
newspapers  that  either  hire  or  pro¬ 
mote  a  person  to  be  their  classified 
manager  and  then  tie  one  arm  behind 
his  back  because  the  company 
doesn’t  want  .  .  .  the  manager  to 
know  what  kind  of  revenue  his  depart¬ 
ment  is  bringing  in  or  what  the  classi¬ 
fied  percentage  is  of  total  advertising 
revenues,’’  Dutton  declared. 

“CAM’s  need  these  figures  to 
know  what  is  happening  to  the  aver¬ 
age  rate,  to  know  competitively 
whether  or  not  a  rate  inrease  will  price 
them  out  of  the  private  party  busi¬ 
ness,  which  in  turn  could  lead  to  the 
downturn  in  contract  business  or 
even  a  loss  in  circulation  through  loss 
of  readership.” 

Bruce  Winters,  Sacramento  Union 
editor  and  president  of  the  California 
Society  of  Newspaper  Editors, 
stressed  the  need  for  community  in¬ 
volvement  by  publishers,  a  clear-cut 
political  orienation  for  the  editorial 
page  and  the  maintenance  of  a  regular 
communication  channel  with  the  edi¬ 
tor  in  the  form  of  breakfasts,  lunches 
or  staff  meetings. 

Winters  deplored  the  habit  of  some 
publishers  of  expressing  their  wishes 
to  lower  editors. 

“When  a  publisher  wants  some¬ 
thing  done  and  goes  to  the  city  editor, 
things  get  out  of  focus,”  according  to 
Winters.  He  also  advocated  that  both 
the  editor  and  general  manager  report 
directly  to  the  publisher  “to  put  the 
business  and  editorial  side  on  an  equal 
footing.” 

Production’s  concerns  were  voiced 
by  Ray  Lanfear,  San  Francisco 
Newspaper  Agency  production  man¬ 
ager,  who  called  for  more  attention  by 
publishers  to  technology  and  criti¬ 
cized  those  “who  believe  that  the 
newspaper  is  produced  entirely  in  the 
editorial  rooms.” 

He  charged  some  publishers  with 
clinging  to  “hot  metal  thinking,”  tell¬ 
ing  them,  “Don’t  turn  your  back  on 


technology  as  you  have  in  the  past.” 

Lanfear  also  pleaded  with  pub¬ 
lishers  to  visit  the  back  shop  more 
often. 

“Let  the  back  shop  know  you 
care,”  he  said.  “Also,  you’ll  never 
know  what’s  going  on  if  you  don’t  go 
in  there.” 

Antitrust  battle 
in  Nebraska 

Sun  Newspapers  of  Lincoln,  Neb., 
which  publishes  a  string  of  weeklies, 
has  filed  an  antitrust  suit  in  federal 
district  court  against  the  city’s  two 
dailies  and  their  joint  operating 
agency. 

The  defendants  are  the  morning 
Lincoln  Star  owned  by  Lee  Enter¬ 
prises,  the  evening  Lincoln  Journal 
owned  by  the  State  Journal  Co.  and 
the  Journal-Star  Printing  Co.,  a  joint 
operating  agency.  The  defendants 
also  jointly  publish  the  Sunday  Jour¬ 
nal  &  Star. 

The  lawsuit  alleges  that  the  Lincoln 
dailies  are  “using  their  monopoly 
power  in  the  daily  and  Sunday  news¬ 
paper  markets  and  their  competitive 
advantage  ...  to  enter  into  and  com¬ 
pete  in  the  weekly/shopper  market.” 

The  suit  charges  that  the  Lincoln 
dailies  have  an  unfair  competitive 
advantage  by  distributing  their  free 
shopper,  “Value  Plus,”  to  non¬ 
subscribers  “at  a  price  below  the  de¬ 
fendants’  costs.” 

The  practice  has  caused  Sun  News¬ 
papers  to  lose  advertising  revenues 
and  is  an  attempt  to  force  Sun  News¬ 
papers  out  of  business  so  the  defen¬ 
dants  can  “monopolize”  the  weekly/ 
shopper  market,  the  lawsuit  charges. 

The  lawsuit  also  charges  that  Sun 
Newspapers  has  “lost  numerous 
commercial  printing  jobs  to  defen¬ 
dants  and  substantial  commercial 
printing  revenue  due  to  the  fact  that 
the  defendants  have  been  bidding  for 
such  jobs  at  prices  below  the  defen¬ 
dants’  cost.” 

The  suit  charges  that  the  defen¬ 
dants’  alleged  antitrust  practices  are 
violations  of  the  Sherman  Act. 

Phila.  dailies  raise 
newsstand  price 

The  Philadelphia  Inquirer  and  Dai¬ 
ly  News,  owned  by  Knight- Ridder 
Newspapers,  on  February  2  raised 
their  daily  newsstand  prices  by  a  dime 
to  350. 

The  increase  did  not  apply  to  home 
delivery  prices. 

The  newspaper  said  the  newsstand 
increases  were  necessitated  by  higher 
operating  costs  and  sharp  increases  in 
the  price  of  newsprint. 
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1985 

JANUARY 
Advertising  Data 


JANUARY  1985/1984 
ADVERTISING  DATA 
SUPPLIED  8Y  PUBLISHER 

(h)  Inches) 


1985  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ANAHIIM,  CAIIP. 


Bulletin*e 

ROP  Locol . 

...  59,736 

41,589 

Preprint  Local . 

...  11,704 

17844 

ROP  Notional . 

...  12818 

13,927 

Preprint  Notionol . 

9,422 

8,048 

Classified . 

..  10.596 

_ lau 

GRAND  TOTAL . 

...  103,776 

89,619 

Constitution-m 

ROP  local . 

ROP  Notional . 


Journal  &  Constitution-S 

ROP  local . 

Preprint  locol . 

ROP  Notional 

Preprint  Notional . 

Clouified . 

Totol . 

GRAND  TOTAl - 


Doily  News-m 

ROP  locol . 

Preprint  local 
ROP  Notional 
Preprint  Notional... 

Clossifled . 

Totol . 

Dolly  News-S 

ROP  local . 

Preprint  local . 

ROP  Notlonol . 

Preprint  Notional... 

Classified . 

Total . 

GRAND  TOTAl.. 


73,947 

15,093 

63,768 

7,669 

98 

9,117 

W863 

_ SL25S 

180,899 

15,191 

154,633 

74,294 

15,093 

63,959 

7,267 

98 

9,194 

98831 

81.053 

179,792 

15,191 

154,206 

38,684 

10,670 

48,684 

6,386 

10,278 

4,041 

4,948 

4,882 

7,047 

61.499 

62.530 

116.272 

10.670 

133.485 

475,963 

41,065 

442,524 

■AP400R,  Ml. 

18,140 

1,372 

17,485 

15,687 

5,192 

13,324 

2,877 

3,747 

729 

972 

1,035 

11.850 

_ 2J2S 

49,283 

7,536 

45,129 

7,023 

6839 

1,458 

162 

847 

185 

3,807 

2,592 

2,126 

4.475  _ iZ22  _ 

16.152  4.050  _ liHl  _ i21fl 

65,435  11,586  58,570  12,090 


■IRMIP40HAM,  AlA. 


Post-HeroW-m 

ROP  locol . 

...  29,085 

30,817 

Preprint  local 

12,303 

4,472 

ROP  Notional 

5,102 

4,783 

Preprint  Notionol . 

2,388 

1,848 

Classified . 

33.707 

29.052 

Total . 

....  82,545 

70,752 

News-e 

ROP  locol . 

...  40,544 

13,130 

38,023 

Preprint  Locol . 

....  19,314 

8,341 

ROP  Notionol 

4,985 

4,844 

Preprint  Notionol . 

2,388 

1,848 

38.588 

31.132 

Total . 

103,777 

13,130 

84,188 

News-S 

ROP  locol . 

....  28,103 

29,447 

Preprint  Local 

19,202 

21,984 

ROP  Notional 

<196 

5,768 

Preprint  Notionol . 

7,184 

6,171 

Clossified.... 

22.828 

21.841 

79  311 

85.189 

GRAND  TOTAl . 

265,833 

13,130 

240,129 

1985  1984 

Full  RUN  PART  RUN  Full  RUN  PART  RUN 


MUNTPOtO,  ONT. 


Expositor-e* 

ROP  local . 

.  599,789 

653874 

Preprint  local . 

.  siTjm 

491J80 

ROP  Notional 

53,158 

53899 

Preprint  Notionol . 

101J02 

78,240 

Closstfied . 

284.092 

291839 

GRAND  TOTAl.... 

.  1^48,233 

1868,512 

NIDOIMtTp  CONN. 

Telegrom-e 

ROP  local . 

.  39,081 

34847 

Preprint  Locol 

4,494 

ROP  Notional . . 

4,109 

4823 

Clossified..- . 

19.118 

16.000 

Totol . 

68,800 

55,070 

Post-e 

ROP  local . 

.  4U49 

38871 

Preprint  Locol . 

4,580 

ROP  Notionol 

4,100 

Clossified . 

23.130 

_ isjas 

Total . 

.  73,039 

55,118 

Post-S 

ROP  locol . 

.  22,313 

21,742 

Preprint  Locol . 

.  17,841 

15,022 

ROP  Notionol . 

1,078 

985 

Preprint  Notionai . 

7,833 

7,011 

Clossified . 

14.481 

13872 

Totol . 

63.548 

5B.132 

GRAND  TOTAl.... 

.  203,385 

188818 

NOTE:  Clossified  inches  reported  on  10  col.  bosis. 

■UALINOTON, 

VT. 

free  Press-m 

ROP  local . 

.  38,635 

43,400 

Preprint  Local . 

16.566 

10813 

ROP  Notional 

3,982 

4,145 

Preprint  Notional .  1,720 

Clossified .  19.565 

Totol .  78,450 

Free  Press-S 

ROP  locol .  13,790 

Preprint  local .  5,834 

ROP  Notional .  457 

Preprint  Notional .  7,745 

Clossifled .  6.636 

Total .  34.482 

GRAND  TOTAl _  112,912 

CAieUY,  AIT*. 

HeroW-e* 

GRAND  TOTAl .  768,233 


Stor-Tribune-rnS 

ROP  locol . 

Preprint  IkoI . 

ROP  Notional 
Preprint  Notional... 

Cknsified. . 

GRAND  TOTAl.. 


CI4AMMIOPI-URBAP4A,  ILL. 


News-Gozet^-eS 

ROP  Locol . 

.  45,418 

44,686 

Preprint  Local 

42812 

38,055 

ROP  Notionol 

2,266 

4,212 

Preprint  Notional . 

11,997 

8,901 

Clossified.... 

25.295 

_ ‘iAM 

GRAND  TOTAl . 

...  127,288 

120,598 

Free  Press-m 

ROP  locol . 

Preprint  locol 
ROP  Notional 
Preprint  Notional... 
Clossified.... 

Totol . 

Free  Press-S 

ROP  locol . 

Preprint  locol 

ROP  Notionol . 

Preprint  Notionol.. 
Classified.... 

Totol . 


1985  1984 

Full  RUN  PART  RUN  FUll  RUN  PART  RUN 


News-S 

Total .  69874  18.069  83.782  9810 

GRAND  TOTAl _  298,437  111,579  261827  80,147 

Detroit  News  period  runs  frorn  Dec.  31  to  Jon.  27,  1965. 

oovia,  OIL. 

State  News-m 

ROP  locol .  42817  47.117 

ROP  Notionol . .  1824  U77 

Clossified . .  11562  11.480 

GRAND  TOTAl _  59,923  59,954 

IDMOPnON,  ALT*. 


ROP  locol . 

.  1899,448 

1850891 

Preprint  local _ 

_  667818 

585888 

ROP  NotiOflOl...^^.. 

_  400,123 

398849 

Preprint  Notionoi . 

.  50858 

30834 

Clouified. . 

.  909.828 

910897 

GRAND  TOTAl  ... 

.  3827871 

3875,457 

POIT  LAUMtOALI,  PLA. 

News  &  Sun  Sentinel-m,eS 


ROP  local . 

....  204878 

79857 

218,783 

Preprint  Locol _ 

-  47889 

42811 

ROP  Notionol . 

....  17,712 

120 

20875 

Preprint  Notionol . 

9839 

8813 

Clouified . 

....  172.929 

11803 

478.458 

GRAND  TOTAL _ 

443,089 

90,980 

788,920 

pon  WORTH,  TIX. 


Stor-Telegram-m 

ROP  Locol . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

...  80819 

...  22,412 

8,902 
3800 
...  184.079 

32,028 

14872 

75807 

9831 

9827 

2822 

152859 

26,506 

8,838 

Total . 

...  279812 

46,100 

248,746 

35.424 

Stor-Telegrom-e 

ROP  local . 

..  60,554 

32,028 

56,704 

26,586 

Preprint  Locol . 

...  22,412 

13852 

9831 

8,836 

ROP  Notional . 

8802 

9852 

Preprint  Notionol . 

2822 

...  124.005 

114.480 

Total . 

...  215873 

45,380 

192,190 

35,424 

Stor-Telegrom-S 

ROP  local . 

...  35882 

27,806 

42,962 

21839 

Preprint  locnl ...... _ 

....  19,764 

3,060 

18882 

11.422 

ROPNotitkial 

3,135 

4,153 

Preprint  Notionol . 

14,760 

360 

13,937 

Clouified . 

70.979 

78871 

Total . , . 

GRAND  TOTAl. 


147.188  31.028  157.925  33.081 

841,953  122506  598861  103,909 


ORIINSRURO,  RiPIN. 


ROP  local . 

.  28,789 

2933 

Preprint  Local _ _ 

...  15,032 

11,649 

ROP  Notionol . 

3,772 

2889 

Clouified . 

..  18.955 

_ IZJfifi 

Totol . 

.  84,548 

81,529 

Tribune-Rcview-S 

ROP  local . 

...  24,502 

27,435 

Preprint  Locol . 

8,810 

2,725 

11893 

ROP  National 

1,006 

981 

Preprint  Notionol . 

5,070 

258 

10.563 

10.437 

Total . 

49.953 

2.m 

5<}.«2 

GRAND  TOTAl . 

...  114801 

2,725 

112811 

INDIANAROLIS,  IND. 


Stor-m 
ROP  locol  ... 

Preprint  local . 

ROP  Notional 

20,710  Preprint  Notional.. 
P4P8  Clossified . 


45,071  17,510  41,104  20,710  "epnnt 

10,602  6,488  Clossifiee 

9,788  373  8,957  438  Totol . 

1,743  813 

34.975  11.480  28.912  11.906  News-e 


‘Indicates  newspapers  reporting  figures  in  News-o/d 
lines. 
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89,832 

41,888 

78,792 

18,004 

1,301 

15,692 

17,797 

332 

5,613 

128 

5850 

2,470 

6,412 

2,278 

16.012 

13.828 

40,100 

25,636 

37,280 

98,831 

28,186 

81,793 

Preprint  Locd . 

ROP  Notionol . 

1,915  Preprint  Notional.. 


Preprint  Locol.. 
ROP  Notiona)... 


55891 

1,576 

58,966 

1,824 

1813 

3,091 

3,023 

4,382 

378 

331 

48851 

42.107 

104.885 

3,487 

105,475 

5848 

32.296 

1878 

34876 

1.824 

1813 

3821 

2,738 

3,958 

378 

331 

45.929 

41.054 

80,963 

3,487 

79.588 

5,476 

24,711 

27843 

1,101 

4,607 

1.208 

5,641 

2,582 

2,901 

(Continued  on  page  32) 
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(Continued  from  page  31) 

1965  1964 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Praprint  NoMnol .  2,303  1,632 

CloniM  29,614 _ 11121  _ 

TaMl .  60J1I  4.607  52.955  5.641 

GRAND  TOTAl .  245,939  11,541  236,018  16,363 

KITCHtNn-WAnKLOO,  ONT.. 

Raconj-** 

ROPlocol .  70,372  67,691 

Praprint  Loral  45,364  35,454 

ROP  Notionol  7,067  6,242 

Praprint  Notional .  3,526  2,657 

CkasHM  27.544  24.950 

GRAND  TOTAl _  153,873  136,997 

LINCOLN,  NIB. 

Jouniol-SlarHn,«S 

ROPlocol .  50,353  48,091 

Praprint  Local .  26,012  25,668 

ROP  Notional  2,879  2,566 

Proprint  Natwnol .  8,732  9,112 

Clossifiod  26.002  24.072 

GRAND  TOTAl .  113,978  109,509 

LOS  AtWILIVTOBIUUKI,  CALIP. 

Doily  Brton 

ROPlocol _  60,437  57,303 

Proprint  Locol. .  40,516  37,226 

ROPNotionol .  7,183  5,010  6 

Proprint  Natnnol .  13,421  9J77 

CkmifM  72.541  69.257 

GRAND  TOTAl .  194,098  178,173 

MIMPHIS,  HNN. 

Cononorciol  Appool-m 

ROPlocol .  52,806  41,483  47,220  39,073 

Praprint  local  13,744  34,171  9,084  30,583 

ROPNotionai  5,663  4,476  6,500  1,324 

Proprint  Notional .  2,320  1,174  775 

CkssiM  37.629  38.169  3.813 

Totol .  112,162  80,130  102,147  75,568 

Cononorciol  Appool-S 

ROPlocol .  21,395  27,211 

Praprint  Locol  11,052  6,320  11,256  5,929 

ROP  Notionol  2,295  3,292 

Praprint  NoMnol  9,861  8317 

ClosHiod .  21002  _  24313  _ 

Totol .  66.605  6320  74.389  5.929 

GRAND  TOTAl .  178,767  86,450  176,536  81,497 

NUIIDf  N,  CONN. 

Rorard-Joutnal-mS 

ROPlocol .  31,490  26,293 

ROP  Notionol .  739  2,049 

CkBsified  &  legol .  20.343  14.061 

GRAND  TOTAl .  52372  42,403 

MONTMAL,  OUi. 

Ga»lte-m* 

GRAND  TOTAl .  3,385,057  3,048,099 


NOTE:  Gozette  includes  T.V.  Times — 41,645  lines  in  1985;  40,550  lines  in 


NASHUA,  N.H. 

Telegropli.e 

ROPlocol .  42,869  39,731 

Praprim  locol  3,460  79  3,531  59 

ROP  Notioral  5,385  4,344 

Praprint  Notioral .  154  169 

ClossHied  31.037  26.192  _ 

Total-.-.  81709  79  73,967  59 

NASHVILLE,  TENN. 

Tennessean-m 

ROPlocol .  51,142  44,260 

Praprint  local .  19,979  13,818 

ROP  Notional  5,540  6,763 

Praprint  NoMnol .  1,873  976 

Classified  25.963  21.641 

Totol .  104,497  87.458 

Bormer-e 

ROP  Locol  51.002  44.178 

Praprint  local  19,979  13318 

ROPNotionai  5,599  6,755 

Preprint  Notional .  1,873  976 

Clossified  25525  21.356 

Tolol .  103,978  87,083 

‘Indicates  newspapers  reporting  figures  in 
lines. _ 
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1985  1984 

Full  RUN  PART  RUN  Full  RUN  PART  RUN 


Tennesseon-S 

ROPlocol .  30,406  34,366 

Preprint  locol .  11,940  13311 

ROP  Notional  1035  3,129 

Praprint  NoMnol .  7312  6,474 

ClossiM  16.808  14.750 

Totol .  69.001  72.5X 

GRAND  TOTAl _  277,476  247,071 

NEW  BRUNSWICK.  N  J. 

Home  News-e 

ROPlocol .  39,904  37,284 

Praprint  locol .  5364  3,181 

ROP  Notioral  2,566  3,591 

Praprint  National .  264  92 

Classified  22.518  19.186 

Totol .  70316  63,334 

Home  News-S 

ROP  local  18356  22,897 

Preprint  locol .  8,616  11319 

ROPNotionai .  981  813 

Preprint  NoMnol .  180  445 

Clossified  14.771  12.284 

Totol .  43.404  48.258 

GRAND  TOTAl .  113,920  111,592 

NEWPORT  NEWS,  VA. 

Doily  Pre$s-m 

ROPlocol .  50,318  43,204 

Praprint  locol  8,064  9,114  4,992  2,888 

ROP  Notional  3,510  1742 

Preprint  NoMnol .  1,728  1,097 

Classified  36.974  _  32.751  _ 

Total .  100,594  9,114  84,786  2,888 

Times-Herald.e 

ROPlocol  40,911  40,843 

Preprint  local  8,064  9,072  4,992  2,833 

ROP  Notioral  3,458  1680 

Praprint  NoMnol .  2,112  1,097 

Classified  27.659  _  26.933  _ 

Tom .  82,204  9,072  76,545  2,833 

Doily  Press-S 

ROP  local .  29,809  31,875 

Preprint  Lraol  4324  10,186  13,179  5,094 

ROP  Notional  501  599 

Preprint  Notional .  7,488  6,558 

Classified  11.189  _  10.989  _ 

Totol .  53.211  10.186  63.200  5.094 

GRAND  TOTAL .  236,009  28,372  224,531  10,815 

NORTH  BAY,  ONT. 

Nuggel-m* 

ROP  local .  33,458  36,698 

Praprint  local  20,588  18,832  14,509  11,176 

ROP  Notional  7,647  3,171 

Praprint  Notionol .  6,664  980  3,529 

Clossified .  14.464  _  14.307  _ 

GRAND  TOTAl .  82,821  19,802  100,214  11,176 


OOOEN,  UT. 

Stondord-Exominer-eS 


ROPlocol .  51,690  55,395 

Praprint  Local .  42,470  41,092 

ROPNotionai .  6,003  7,870 

Preprint  Notionol .  7,139  3,211 

Clossified .  33.525  28.745 

GRAND  TOTAL .  140,827  136,313 

NOTE:  Family  Supplement  not  included  in  above  figures — 3,321  col. inches. 

OTTAWA,  ONT. 

Le  DroitV 

GRAND  TOTAl .  1,444,671  1,401,683 

ORLANDO,  PLA. 

Sentinel.o/d 

GRAND  TOTAl .  325,489  126,448 

PALM  SPRINOVPALM  DESERT-INDIO,  CALIP. 

Desert  Sun^e 

ROP  local .  80,048  74,301 

ROP  Notional  7,845  5,319 

Clossified  33.072  30.704 

Total .  120,965  110,324 

Doily  Neavs^e 

ROPlocol .  21,466  19,955 

ROPNotionol  2,525  2,011 

Clossified  4.106  4.775 

Totol .  28.097  26.741 

GRAND  TOTAL .  149,062  137,065 


1985  1984 

FUll  RUN  PART  RUN  FULL  RUN  PART  RUN 


PHOENIX,  AZ. 

Republic-m 

ROPlocol .  104,360  3,135  97,675  2,303 

Praprint  Local .  20,809  5,882  22,933  4,490 

ROPNotionai  8,491  8,115 

Praprint  National .  1,288  1,544 

Clossified.  94.295  732  a&2Q6  2fifi 

Tom .  229,243  9,749  216,471  7,451 

Goiettoo 

ROPlocol  ’  96,684  3,239  90,824  2,314 

Preprint  locol .  20,809  5,882  22,933  4,940 

ROP  Natkmcl  7,776  7,740 

Preprint  NoMnol .  1,288  1,544 

Clossified.  94.143  M  SUfiZ  222 

Tom .  220,700  9,910  208,848  7,476 

RepuUic-S 

ROPlocol .  58,379  49,921 

Preprint  local .  17,275  13,452 

ROP  NotioMl  4,697  4,002 

Praprint  NaMral .  8,394  5,192 

Classified.  57.591  50.105 

Tom .  146.336  _  122.672  _ 

GRAND  TOTAL .  596,279  19,659  425,319  14,927 

PORTLAND,  ME. 

Press  Herold-m 

ROPlocol .  29,968  26,630 

Preprint  Locol .  13,606  13,304 

ROPNotiOMl .  3,394  4,917 

Preprint  Notioral .  789  1,006  1,006 

Classified .  17.993  14.823 

Totol .  65,749  60,678 

Evening  Eiipress.e 

ROPlocol .  26,258  22,847 

Praprint  local .  12,452  11111 

ROPNotionol .  3,370  4,735 

Praprint  Notioral .  790  1,006  1,006 

Clossified .  16.615  13.477 

Totol .  59,484  54,175 

Telegrom-S 

ROPlocol .  16,113  18,079 

Preprint  IkoI .  10,909  7,956 

ROP  Notioral  1,999  845 

Praprint  Notioral .  4,017  3,563 

Classified..  16.406  12.038 

Total .  49.443  42.481 

GRAND  TOTAL .  174,676  157,334 


PORTLAND,  ORE. 

Or(gonion.a/d 

ROPlocol .  85,085  7,448  79,724  4,500 

Preprint  Local .  50,856  39,628  2,194 

ROPNotionol  15,488  711  15,784  411 

Preprint  Notional .  9,502  8,514 

Classified.  103.229  _  101.678  _ 

GRAND  TOTAL .  264,160  8,159  245,328  7,105 

QUEBEC,  QUE. 

le  Soleil-m* 

ROP  Local  972,454  1,035,022 

Preprint  Locol .  458,780  418,745 

ROP  Notional  338,463  321,855 

Preprint  Notional .  51,900  12,765 

Classified.  273.676  288.216 

GRAND  TOTAl .  2,092,273  2,076,603 

READING,  PENN, 

Eogle/Tiines.e 

ROP  Locol  39,069  31,678 

Preprint  Local .  9,245  5,627 

ROP  Notioral  4,261  4,544 

Clossified.  25.193  20.821 

Totol .  77,768  61680 

Eogle-S 

ROPlocol .  21,717  29,679 

Preprint  local  6,783  3,225  10,553  1,715 

ROP  Notioral  1,796  1,631 

Preprint  Notional .  8,190  7,830 

Clossified  10.068  9.116  _ 

Total .  48.554  3.225  58.809  1.715 

GRAND  TOTAl .  126,322  3,225  121,489  1,715 

RENO,  NEV. 

Gozette*  Joumol-mS 

ROP  locol .  70,600  71,880 

Preprint  locol .  85,373  69,618 

ROP  Notioral  3,914  3,790 

Preprint  Notioral .  10,684  10,888 

Classified .  87.377  62.879 

GRAND  TOTAL .  260,948  219,055 
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1985  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

RKHJNONO,  VA. 

Timn-DispoKh-m 


ROPlocd . 

Pnprint  Locol . 

ROP  National . . 

Preprint  Notional . 

dossiM. 

.  43,596 

16,931 

5,864 

1,332 

27.784 

168 

4,976 

43,588 

6,595 

4,895 

1,036 

24.435 

6,607 

Total . 

95,507 

5,144 

80,549 

6,607 

Ntws  L<ndcr-« 

ROP  Locol . 

32,351 

168 

35,881 

Prtprint  locol 

13,457 

3,988 

3,706 

6,087 

ROP  Notional 

5,476 

4,460 

Proprint  Notional . 

1,332 

1,036 

Clossifiod.. 

25.856 

226.11 

Total . 

78.47? 

4,156 

67.716 

6,087 

GRAND  TOTAL . 

.  112,912 

98,492 

Times-Dispotch-S 

ROP  Locol . 

....  28,823 

1,748 

38,703 

3,869 

Proprim  Locol 

13,965 

6,139 

19,786 

3,388 

ROP  Notional 

1,123 

1,601 

Preprint  Notional . 

6,384 

5,253 

CkssHM... 

19.769 

6 

18.909 

Totol . 

70.064 

7.893 

84.252  . 

_ ZiSZ 

GRAND  TOTAL . 

....  244,043 

17,193 

232,517 

19,951 

NOTE:  Comics  odvertising  excluded. 

RIVIRSIDI,  CAIIP. 

Press-Enterprise-mS 

ROP  Locol . 

....  64,798 

11,723 

57,650 

10,530 

Proprim  Locol 

60,502 

62,874 

ROP  Notional 

7,557 

84 

6,683 

396 

Preprint  Notional . 

14,319 

8,288 

61  7?9 

2?3 

55i242 

GRAND  TOTAL . 

....  208,905 

12,030 

190,737 

11,218 

ROCHiSTIR,  N.Y. 

Democrat  4  Chronkle-m 

ROP  Local . 

....  46,836 

47,724 

Preprint  Local . 

4,603 

5,135 

3,201 

5,634 

ROP  Notionol . 

5,206 

4,025 

Preprint  Notionol . 

2,190 

1,128 

Clouified. 

41.085 

35.249 

Totol . 

..  99,920 

5,135 

91,327 

5,634 

Times-Union-e 

ROP  Locol. 

39,884 

39,822 

Preprint  Local . 

3,029 

6,501 

4,955 

4,182 

ROP  Notional . 

5,154 

3,851 

Preprint  National . 

2,190 

1,128 

Clossified... 

27.290 

23.169 

Totol . 

77,547 

6,501 

72,925 

4,182 

Democrat  &  Chronicle-S 

ROP  Local . 

....  27,012 

25,766 

Preprint  Local . 

....  10,882 

6,898 

8,256 

3,905 

ROP  Notional . 

2,804 

2,861 

Preprint  National . 

8,575 

6,295 

Clossified... 

25.649 

20.203 

Total . 

74.922 

6.898 

63  381 

3.905 

GRAND  TOTAL . 

....  252,389 

18,534 

227,633 

13,721 

ST.  lOUIS,  MO. 

Post-Dispotch-m 

ROP  Locol . 

..  35,793 

26,006 

25,863 

8,876 

Preprint  local 

3,520 

2,484 

ROP  Notionol . 

6,492 

162 

5,455 

27 

Preprint  Notional . 

2,046 

37.777 

23.236 

Totol . 

83,582 

26,168 

59,084 

8,903 

Post  Oispotch-S 

ROP  Local . 

....  33,875 

43,385 

Preprint  Local . 

....  19,438 

16,587 

ROP  Notional 

3,952 

5,982 

Preprint  Notional . . 

9,823 

6,438 

Clossifiod... 

26.795 

32.025 

Total . 

93.883 

104.417 

GRAND  TOTAL . 

....  117,465 

26,168 

163,501 

8,903 

NOTE:  Includes  Roto  Mog.,  Comics  &  TV  AAog. 

ST.  PntRSBURG,  PLA. 

Times-m 

ROP  Locol . 

..  86,765 

97,812 

88,784 

87,010 

Preprint  Local . 

24,255 

10,888 

15,483 

5,811 

ROP  Notional . 

6,378 

424 

7,648 

1,307 

Preprint  Notionol . 

1,800 

885 

157 

Classified... 

73.211 

52.690 

65442 

31.884 

Total . 

192,409 

161,814 

178,242 

126,169 

Times-S 

ROP  Locol. 

47,430 

26,866 

52,692 

27,174 

Preprint  Locol . 

18,329 

3,764 

19,813 

6,392 

ROP  Notionol . 

2,450 

5,693 

Preprint  Notionol . 

7,763 

132 

2,569 

103 

Classified... 

21.930 

11.460 

22.921  6.828 

Totol . 

97,902 

42,222 

103,688 

40,497 

1985  1984 

FUIL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Ewing  Indeoendent-t 


ROP  Locol. 

47334 

48,051 

Preprint  Local _ 

3,941 

2,000 

ROP  Notional . 

6368 

8306 

Preprint  Notional . 

1,920 

1,043 

Clossifiod... 

73.184 

66362 

Total . 

133.747 

12566? 

GRAND  TOTAL . 

....  424,058 

204,036 

407,592 

166366 

SAN  RIRNARMNO,  CAIIP. 

Sun-mS 

ROP  Locol . 

...  72,120 

65380 

Preprint  Locol . 

....  44,119 

47,767 

ROP  Notionol 

6315 

5342 

Pieprim  Notional . 

9,786 

8,534 

Clossified  &  Legal _ _ 

....  40.790 

35.438 

GRAND  TOTAL. _ 

....  173,430 

163361 

SAN  PRANCISCO,  CAUP. 

Chronicle-m 

ROP  Local. 

....  37,149 

34332 

37,492 

32,336 

Preprint  Locol . 

13,968 

11394 

ROP  National 

18,458 

19,050 

16387 

Preprint  Notionol . 

1,292 

516 

Clossified.. 

34.341 

76.598 

Totol . 

142,948 

68,542 

130,477 

44.746 

Exominer-e 

ROP  Locol . 

....  36335 

13,546 

36,507 

11346 

Preprim  Local . 

33,710 

32.336 

ROP  Notional . 

....  17331 

18323 

15,761 

15,094 

Preprint  Notionol . 

1392 

516 

Classified.. 

87.341 

76.598 

Total . 

141,207 

56,771 

128,866 

60,592 

Chronicle-S 

ROP  Local . 

....  25,446 

19,552 

Preprint  Local 

520 

28,440 

3,440 

34,744 

ROP  Notionol . 

10,607 

9,705 

Preprint  Notionol . 

12,935 

11324 

Clossified.. 

21.418 

19.514 

70  926 

28442 

63.735 

GRAND  TOTAL . 

....  355,081 

153,751 

323,108 

140,082 

SCOTTSSIUPP,  NIR. 

Star-Herald-mS 

ROP  Locol . 

..  28,591 

26,178 

Preprint  Local . 

10,603 

15,432 

9,363 

8,874 

ROP  Notionol . 

1,995 

1,697 

Preprint  Notional . 

92 

356 

Clossified... 

9.158 

10.324 

GRAND  TOTAL . 

...  50,439 

15,432 

47,918 

8,874 

SUTTLIe 

.  WA5N. 

Times-e 

ROP  Locol . 

...  61,665 

53,228 

Preprint  Local . 

50,016 

25,700 

ROP  Notionol . 

...  13,382 

15,678 

Preprint  National . 

114 

298 

Clossified... 

60.994 

62430 

Totol . 

136,041 

50.130 

131,336 

25,998 

Post-lntelligencer-m 

ROP  Locol . 

...  29,079 

22,028 

Preprint  LmoI . 

15,593 

1,937 

ROP  Notional . 

11,885 

12,599 

Preprint  Notionol . 

74 

147 

Clossified... 

33.298 

30  099 

Total . 

74,262 

15,667 

64,726 

2,804 

Times/Post- 

Intelligencer  S 

ROP  Local . 

...  16,607 

20,396 

Preprint  Local . 

11,977 

4,008 

12,980 

ROP  Notional . 

5,184 

9,694 

Preprint  Notionol . 

10,077 

7,748 

Classified... 

30.919 

34  780 

Totol . 

74764 

4008 

85  598 

GRAND  TOTAL........ 

...  285,067 

69,805 

281,660 

28,082 

SHRIVIPOtT,  LA. 

Times-m 

ROP  Local . 

117,655 

104,298 

Preprint  Locol . 

M,718 

18,694 

19,077 

ROP  Notionol . 

14,979 

13,333 

Preprint  Notional . 

9,217 

7,312 

62.911 

51.629 

Total . 

235.480 

18,694 

195,649 

Joumol*e 

ROP  Local . 

...  45,566 

38,545 

Preprint  Local 

17,050 

5,256 

7,278 

5,674 

ROP  Notional . 

5,471 

4,912 

Preprint  Notionol . 

1,558 

857 

45.655 

36.988 

Total . 

115.300 

5.256 

88.580  _ 

_ 5,424 

GRAND  TOTAL . 

...  350,780 

23,950 

284,229 

5,674 

1985  1984 

FULL  RUN  PART  RUNFULL  RUN  PART  RUN 


SNOKAPN,  WASH. 

SpoIttsiian-Rwitw-m 


ROPLocol . 

.  27325 

22347 

Preprim  local . 

9342 

6,116 

ROPNotional 

3362 

7373 

Preprint  Notionol . 

621 

927 

ClossifM.... 

28.455 

2wa 

Total . 

70,034 

ajn7 

Chronicler 

ROPLocol . 

28350 

23377 

Preprim  local 

7,703 

6,446 

ROP  Notionol 

4312 

7373 

Preprint  Notionol . 

621 

927 

Clouifiid.... 

28.445 

_2ia28 

Tolol . 

63351 

34,987 

Spokesmon-Review-S 

ROPLocol . 

13,999 

19,715 

Preprint  Locol 

2387 

3364 

ROP  Notionol 

1350 

1378 

Preprim  Notional . 

2344 

2,150 

14  2D7 

Total . 

34.987 

GRAND  TOTAL _ 

.  174,762 

167,454 

TAAIAA.  PIA. 

Tribune-m 

ROPLocol . 

87393 

35,153 

88302 

27318 

Preprint  Local ................ 

29,160 

24300 

17320 

8,775 

ROP  Notional _ 

8,786 

165 

9,740 

51 

Preprint  Notionol . 

2,160 

810 

ClossifM.-... . 

50  580 

16  046 

Totol . 

178379 

75364 

166,763 

49,729 

Tribune*S 

ROP  Local . 

30348 

38,641 

Preprim  Locol . 

18,765 

29,970 

ROP  Notional . 

3327 

3,075 

Preprim  Notionol . 

9,991 

6334 

31  746 

Totol . 

93.977 

1141^1 

GRAND  TOTAL . 

272356 

75,664 

280,824 

49,729 

NOTE:  Comics  odvertising  excluded. 

TOIIDO, 

.OHIO 

8lode.e 

ROPLocol . 

44,428 

40,600 

Preprim  Locol 

12,408 

5,940 

ROPNotional 

4,553 

3,791 

Preprint  Notionoi . 

2,640 

1384 

Clouificd . 

20.325 

_ ]mi 

Totol . 

84,354 

68,735 

8lade-S 

ROPLocol.. 

19,345 

21345 

Preprim  Locol 

15,048 

19372 

ROP  Notionol 

1,722 

1,940 

Preprim  Notionol . 

11,748 

8344 

CloUified . 

10-483 

_ 12.^ 

Totol . 

58.346 

_ 

GRAND  TOTAL . 

142,700 

1X324 

TOMKA,  KAN. 

Copitol-Joumol-mS 

ROP  Local . 

41,959 

44,066 

Preprim  Locol 

36.603 

27392 

ROP  National 

2,885 

4,043 

Preprim  Notionol . 

9,423 

7,125 

19  733 

19403 

GRAND  TOTAL _ 

110303 

102,029 

TORONTO,  ONT. 

Sun-m 

ROP  local . 

94,590 

96,548 

Preprim  Local 

4,200 

1,714 

1,714 

ROP  Notionol 

10,931 

9,928 

Preprim  National . 

2,507 

2376 

Clossified . 

49.058 

42.901 

GRAND  TOTAL 

161,286 

153.667 

TULSA.  OKIA. 

Wortd-m 

ROP  Locol . 

62,096 

4,006 

58.718 

3,121 

Preprint  Locol 

4,177 

1,144 

2,442 

814 

ROP  Notional 

4,654 

7,069 

Preprim  Notionol . 

639 

413 

39.566 

37.460 

Total . 

111,132 

5,152 

106,122 

3,935 

Tribune-e 

ROP  Locol . 

62,775 

4,006 

59,275 

3.121 

Preprim  Locol 

4,178 

1,145 

2347 

814 

ROP  Notionol 

4,609 

7,135 

Preprim  National . 

666 

413 

(Continued  on  page  34) 
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CbuifMd. 
Told . 


JANUARY  19RS/19M 
ADVIRTISINO  DATA 
SU99LII0  RY  RURLISHER 

(Continued  from  page  33) 


19eS  1W4 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


OattifM. .  39^  _  37.IA0  _ 

Totol .  111.493  5,143  lOWlO  3,935 

World-S 

ROPlocol _  22,708  30,483 

PnRrin)  local _  4,905  6,943 

ROPNoHonol _  2,467  4,189 

Preprint  Notionol .  3,801  4,382 

CbaifM. .  22324  25.864 

Tolol .  56JQ5  _  71861  _ 

GRAND  TOTAL _  278330  10395  284,493  7370 

WIST  MIM  UACM,  PtA. 

Ptst-in 

ROPlocol . .  111393  38,798  100,495  24303 

Preprint  locol _  36,129  21,747 

ROP  Notional .  6,159  94  8,470  216 

Preprint  Notionol .  1,970  1300 

CloniFieil .  71.185  1312  62.718  1.195 

Totol .  226336  40,104  194330  25,714 

Timti-o 

ROPlocol  92329  1,911  80323  1371 

Preprint  Locol  30315  19387 

ROP  Notional  6348  32  8,433 

Preprint  Notionol .  1,970  1300 

Clonified.  53329  _ 305  46391  _ 

Totol .  184,091  2347  156,934  1,071 

Poot-S 

ROPlocol .  69316  13,769  82330  12,994 

Preprint  Locol  32356  31,107 

ROP  Notionol  2,965  46  3358  71 

Preprint  Notional .  8367  6,858 

Chmifiod.  21.097  JS  217.1?  2S2 

Totol .  134.401  14.167  148372  13.417 

GRAND  TOTAL _  545328  56318  499,836  40302 

wnrcHism  rockiano,  n.y. 

Reporler3ispatcli-e 

Total .  76318  80,575 

Reporter-OispoRli-S 

Totol .  68.466  4235? 

GRAND  TOTAL _  145,084  144,024 

NOTE:  Includes  Preprints. 

Wiuns  tAAtl,  NNN. 

Tiinos-lsadtr-o/d 

ROPlocol _  31396  27,952 

Preprint  local _  11375  4,828  2395  9,589 

ROP  NoNonol _  4388  4,745 

Preprint  Notional .  2,737  2,550 

Clossifiod. .  21.491  15365  _ 

GRAND  TOTAL .  71,987  4328  50357  12,139 

WIUNINOTON,  ML 

News-Joumol.d 

ROPlocol _  47,437  49,432 

Preprint  Locol _  31,720  24,700 

ROP  Notionol .  4,043  4333 

Preprint  Notionol .  1306  1,968 

Ckmified  48369  39.964 

Totol .  133375  120397 

News-Joumol-S 

ROPlocol .  22.742  18,788 

Preprint  Locol _  28310  18,460 

ROP  NoNonol... .  1349  1,485 

Preprint  Notional _  7302  4323 

Classified _  14395  9392 

Total .  73398  52.748 

Grand  Total .  207.173  173,045 

WIUMNOTON,  N.C 

Stor^n 

ROP  Locol  30329  25333 

ROP  Notionol  2326  1,923 

Clotsifiod  24346  23358 

Totol .  57301  51,114 

Stor-News-S 

ROPlocol .  13,164  16,995 

ROP  Notionol _  88  87 

Clotsmod . .  8.914  9399 

Totol .  22.166  27.781 

GRAND  TOTAl _  79367  78395 


^Indicates  newspopers  reporting  figures  in 
lines. 


1985  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


WINDSOR,  ONT. 

Stor'^o 

ROPlocol .  67,915 

Preprint  local _ _  53,055 

ROP  Notional .  15328 

Preprint  Notional .  6317 

Clossifiod..  ..  28.497 

GRAND  TOTAL..... .  171312 

WINSTON-SAIUN,  N.C. 


JauiTxil.in 

ROPlocol . 

Prtpnnt  locoi . 

ROPNottonol 

Preprint  Nottonoi . 

....  45,733 

4,458 
4,736 
1,936 
27.804 

11,717 

16,958 

42,740 

1370 

3,354 

1,447 

22.808  _ 

9361 

Totol . 

84,667 

28,675 

71,619 

9,561 

Stntjnel-« 

ROPlocol 

37,772 

10,382 

33,699 

Preprint  Locol . 

9,119 

629 

1,683 

ROP  Notiofial 

4,678 

3360 

Proprint  Notional . 

1,848 

1,447 

Toll  free  numbers  for  use  by  minor¬ 
ities  seeking  jobs  in  the  newspaper 
business  went  into  operation  on 
February  15. 

The  Society  of  Professional  Jour¬ 
nalists,  Sigma  £)elta  Chi  intiated  the 
project  which  is  being  funded  through 
contributions.  SPJ,SDX  also  intends 
to  advertise  the  free  numbers  with 
public  service  announcements  featur¬ 
ing  nationally  known  journalists  such 
as  Carl  Rowan  and  Bill  Moyers. 

There  are  separate  numbers  for 
print  and  broadcast  jobseekers. 

The  print  number  is  1-800-331- 
1750.  The  broadcast  number  is  1-800- 
225-6060. 


1985  1984 

FULL  RUN  PART  RUN  FUll  RUN  PART  RUN 

21.564  _  18.330 

74,981  11,011  58,519 


Jounnl-S 

ROPlocol .  18,414  24,107 

Proprint  Local  1,962  5,369  5,985  6,684 

ROP  Notional  649  581 

Proprint  Notnnol .  8,306  5,963 

Clossifiod .  8.468  _  8356  _ 

Totol .  37.799  5.369  44.892  6,684 

GRAND  TOTAL .  197,447  45,055  175,030 

NOTE:Coinics  odwrtising  oxcludod. 

WORCISTIR,  IMAU. 

Tologram-m 

Total .  67,504  64,423 

Gozottoo 

Totol .  64,634  63,417 

Tologram-S 

Total .  61.511  59.960 

GRAND  TOTAL .  193,645  187,800 


In  Nebraska,  the  toll  free  number 
for  both  print  and  broadcast  jobseek¬ 
ers  is  1-800-343-4300. 

Gannett  Foundation 
awards  more  grants 

The  Gannett  Foundation  has 
Awarded  61  new  grants  totaling 
$318,578  to  19  communities  served  by 
Gannett  Co.’s  communications  prop¬ 
erties. 

To  date,  the  Gannett  Foundation  in 
1985  has  awared  total  grants  of  $1.8 
million.  In  1984,  the  foundation’s 
grants  totaled  approximately  $14.3 
million. 


Newsday  hosts  2nd  minority  job  pariay 


Newsday's  second  annual  job  con¬ 
ference  for  minorities  brought  more 
than  300  students  for  interviews  with 
61  newspapers  and  news  services. 

The  conference  was  held  January 
25  and  26  at  Hofstra  University  on 
Long  Island. 

It  was  open  to  all  minority  college 
students  and  recent  graduates  who 
are  interested  in  newspaper  careers. 
“Job  conferences  definitely  result  in 
minorities  getting  jobs  in  print  jour- 


McCormick  Trust  awards  new  grants 


The  Robert  C.  McCormick  Charit¬ 
able  Trust  has  awarded  $100,000  to 
the  Institute  for  Journalism  Educa¬ 
tion  toward  the  cost  of  establishing  a 
newspaper  management  training 
program  at  Northwestern  University 
in  Evanston,  Illinois. 

The  Management  Training  Center 
is  to  be  operated  by  the  IJE  in  coop¬ 
eration  with  Northwestern’s  J.L. 
Kellogg  Graduate  School  of  Manage¬ 
ment  and  its  Medill  School  of  Jour¬ 
nalism. 


Minority  jobseekers  get  toii  free  number 


nalism,”  said  Reginald  Tuggle, 
Newsday’ s  community  affairs  man¬ 
ager. 

Participants  interviewd  for  entry- 
level  newsroom  positions,  future 
openings  and  internships  for  report¬ 
ers,  photographers,  copy  editors, 
news  assistants  and  other  jobs. 

Newspapers  involved  included 
Newsday,  the  New  York  Times,  Wall 
Street  Journal,  Los  Angeles  Times, 
Washington  Post  and  Gannett  News¬ 
papers. 


Its  primary  mission  is  to  prepare 
minority  group  members  for  middle 
and  senior  level  management  posi¬ 
tions  at  newspapers.  Participants  will 
be  drawn  from  both  the  editorial  and 
departments.  Though  the  program 
will  focus  on  minorities,  it  will  not  be 
limited  to  them. 

The  nine-week  program,  to  begin 
on  August  15,  will  combine  four 
weeks  of  classroom  theory  at  North¬ 
western  with  five  weeks  of  field  work 
at  newspapers  around  the  country. 
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Newspapers  pledge  $652,000  to  INAME  fund 


Newspapers  have  committed 
$652,000  in  pledges  and  contributions 
to  the  INAME  Foundation  campaign 
to  raise  a  $I  million  capital  fund. 

Income  from  the  fund  will  be  used 
to  conduct  an  innovative  program 
among  advertising  educators  and  stu¬ 
dents  in  the  nation's  colleges  and  uni¬ 
versities  to  strengthen  their  under¬ 
standing  of  newspapers  and  newspa¬ 
per  advertising  and  marketing. 

Jacques  Caldwell,  foundation  pres¬ 
ident,  who  made  the  announcement, 
also  said  the  start  of  a  campaign  to  call 
on  the  general  INAME  membership 
will  begin  this  year  and,  hopefully, 
reach  the  $1  million  mark  by  July.  He 
reported  that  publishers  and  top 
newspaper  corporate  executives 
were  enthusiastic  about  the  founda¬ 
tion  program. 


Video  publishing 

(Continued  from  page  28) 


the  most  advanced  operations  is  the 
San  Francisco  Chronicle’s  system. 
Others  are  in  operation  in  Phoenix, 
Louisville  and  Las  Vegas. 

Afniiates:  24  companies. 

These  include  the  various  newspa¬ 
pers  that  have  signed  joint  venture 
agreements  with  videotex  companies 
like  V iewtron  or  Gateway  or  that  have 
made  their  news  copy  available  on 
Vu/Text  or  DataTimes. 

Audiotex:  19  companies. 

Most  of  these  firms  provide  infor¬ 
mation  over  a  telephone  service  pro¬ 
vided  by  someone  else.  Information 
might  include  stock  or  tourist  infor¬ 
mation.  Dow  Jones  and  Lee  Newspa¬ 
pers  (Racine  (Wise.)  Journal-Times) 
are  among  the  participants. 

The  AN  PA  research  has  uncovered 
several  trends,  according  to  associ¬ 
ation  analyst  Kathleen  Criner. 

•  The  number  of  new  ventures  in¬ 
volving  newspaper  companies  has 
dwindled  somewhat  while  the  number 
of  non-newspaper  companies  enter¬ 
ing  the  electronic  publishing  field  is 
increasing.  For  example,  J.  C.  Pen¬ 
ney,  RCA  and  General  Electric  have 
united  to  form  the  Trintex  videotex 
system. 

•  New  newspaper  ventures  are  in¬ 
creasingly  in  the  direction  of  videotex 
and  decreasingly  in  the  area  of  cable 
television. 

•  Most  of  the  new  companies  that 
are  entering  the  electronic  publishing 
market  are  targeting  a  specific  mar¬ 
ket.  The  Bakersfield  Californian,  for 
example,  has  an  agriculture-oriented 
videotex  system. 


The  new  and  expanded  program 
will  consist  of  a  mix  of  seminars,  dis¬ 
tribution  of  instructional  materials, 
intern  programs  and  continually  up¬ 
dated  information  about  newspaper 
advertising  and  marketing. 

Robert  Cutler,  chairman  of  the  IN¬ 
AME  schools  and  colleges  commit¬ 
tee,  has  been  credited  with  being  the 
founding  father  of  the  program. 

Early  in  1984,  the  foundation  estab¬ 
lished  an  advisory  council  of  top 
corporate  executives  to  answer  two 
questions:  Is  the  foundation  program 


on  target?  Will  newspaper  corpora¬ 
tions  support  a  $1  million  campaign? 
Those  at  the  council  meeting  in  New 
York  in  June  1984  unanimously  en¬ 
dorsed  the  aims  and  financial  goal  of 
the  foundation. 

Caldwell  said  the  success  of  the 
fund  campaign  to  date  is  based  on  rec¬ 
ognition  by  newspaper  executives  of 
the  foundation's  track  record.  When 
Caldwell  retires  from  the  presidency 
of  the  foundation  he  will  be  replaced 
by  Arthur  Wible,  Jr.,  president  of  the 
New  York  Daily  News. 


A  STATE-OF-THE-AITT  REPORT 

FLEXOGRAPHY 
FOR  NEWSPAPERS 


The  most  eomprehensiwe/teehnleal 
analysis  of  Slexogtaphle  printing 
by  newspapers  asailahle  to  Pate. 


Attend  the  FTA  Forum ...  an  in-depth  technical  presentation  and 
analysis  of  Flexo  for  newspapers. 

•  Color  reproduction  in  the  newspaper  pressroom 

•  Laser  engraved  rolls 

•  inks:  for  Flexo  on  newsprint 

•  Ink  delivery  systems— two  panels  examining  the  two  major  systems 
in  use 

•  Results  of  Washington  Post  study 

•  Update  on  newspaper  plates,  including  composite  plates 

•  Results  of  the  Greater  Buffalo  Press  Plate  Test 

•  Press  registration  systems 

All  sessions  will  include  audience  participation  in  a  hard-hitting 
Question  and  Answer  format. 

Speakers  and  panelists  include:  Larry  MarPert,  Miami  Herald;  Jerry  Polk, 
Long  Beach  Press  Telegram;  Arlyn  Renkes,  Washington  Post;  John 
Terrano,  Greater  Buffalo  Press;  Tom  Pendergast.  Providence  Journal,  and 
many  other  specialists  in  presses,  inks  and  plates. 


April  30-Mav  2 

Clarion  Hotel,  st.  Louis,  MO 

S300  for  FTA  members.  $550  for  non-members 

ANPA  members  receive  FTA  member  rate 

Call  or  write  for  details 

FLEXOGRAPHIC  TECHNICAL  ASSOCIATION,  Inc. 

95  west  19th  street,  Huntington  Station,  N.Y.  11746 
(516)271-4224  TeleX:  971328 
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Shop  Talk 

(Continued  from  page  52) 


might  be  free  of  the  problems  posed 
by  the  Westmoreland  and  Sharon 
cases  and  many  other  suits  filed  in 
recent  years  by  public  officials.  But 
the  court  did  not  stop  there,  it  went  on 
to  delineate  what  it  obviously  thought 
was  broad  latitude  for  public  discus¬ 
sion  of  government  and  its  officials. 

The  court  said,  “The  constitutional 
guarantees  require,  we  think,  a  feder¬ 
al  rule  that  prohibits  a  public  official 
from  recovering  damages  for  a  de¬ 
famatory  falsehood  relating  to  his  of¬ 
ficial  conduct  unless  he  proves  that 
the  statement  was  made  with  ‘actual 
malice’ — that  is,  with  knowledge  that 
it  was  false  or  with  reckless  disregard 
of  whether  it  was  false  or  not. 


It  is  not  uncommon  in 
the  chaotic  Pennsylvania 
court  system  for  a  case 
to  drag  on  8  or  10  years, 
even  before  the  appeal 
process  starts. 


It  was  clear  that  the  majority  of  the 
court  that  day  thought  it  was  ratifying 
wide-open  criticism  of  government. 
The  court  even  said  there  is  a  “privi¬ 
lege  for  the  citizen  of  government.  It 
is  as  much  his  duty  to  criticize  as  it  is 
the  official’s  duty  to  administer.’’ 

But  Justices  Goldberg,  Black  and 
Douglas  thought  the  majority  of  the 
court  had  undermined  the  very  free¬ 
dom  it  sought  to  protect  by  putting 
even  the  slightest  qualification  on  it. 

These  three  justices  homed  right  in 
on  the  “actual  malice’’  test  and  in 
two  separate  opinions,  one  written  by 
Justice  Goldberg  and  the  other  by  Jus¬ 
tice  Black,  warned  that  the  court  was 
opening  the  door  wide  to  curtail¬ 
ment — rather  than  to  a  meaningful 
guarantee — of  freedom  to  freely  dis¬ 
cuss  public  officials  and  their  actions. 

Today,  when  you  go  back  and  read 
Justices  Black  and  Goldberg — with 
Justice  Douglas  agreeing  with  both  of 
them — you  marvel  at  how  prescient 
they  were,  how  well  they  saw  the  dan¬ 
gers  of  those  two  little  words — “actu¬ 
al  malice.’’ 

Listen  to  Justice  Black:  “The  re¬ 
quirement  that  malice  be  proved  pro¬ 
vides  at  best  an  evanescent  protection 
for  the  right  critically  to  discuss  pub¬ 
lic  affairs  and  certainly  does  not  mea¬ 
sure  up  to  the  sturdy  safegaurd  em¬ 
bodied  in  the  first  amendment.’’ 

Then  Justice  Black  went  on  to  note 
that  once  a  technique  had  been  devel¬ 
oped  for  harassing  a  free  press,  it 


could  spread  like  wildfire  and,  in 
fact,  had.  He  pointed  out  in  the  four 
years  between  the  time  the  Sullivan 
case  was  filed  and  the  time  it  was  de¬ 
cided  by  the  Supreme  Court,  no  fewer 
than  eleven  libel  suits  with  racial 
overtones  had  been  filed  by  state  and 
local  officials  in  Alabama  against  the 
New  York  Times  and  five  had  been 
filed  against  the  Columbia  Broadcast¬ 
ing  System. 

“Moreover,”  said  Justice  Black, 
“This  technique  for  harassing  and 
punishing  a  free  press — now  that  it 
has  been  shown  to  be  possible — is  by 
no  means  limited  to  cases  with  racial 
overtones;  it  can  be  used  in  other 
fields  where  public  feelings  may 
make  local  as  well  as  out-of-state 
newspapers  easy  prey  for  libel  verdict 
seekers. 

“In  my  opinion,”  Justice  Black 
continued,  “the  federal  Constitution 
has  dealt  with  this  deadly  danger  to 
the  press  in  the  only  way  possible 
without  leaving  the  free  press  open  to 
destruction — by  granting  the  press  an 
absolute  immunity  for  criticism  of  the 
way  public  officials  do  their  public 
duty.” 

And  then  a  few  paragraphs  further 
on  in  his  opinion.  Justice  Black  got 
even  closer  to  the  nub  of  the  matter. 
Here  is  what  he  said: 

“This  nation,  1  suspect,  can  live  in 
peace  without  libel  suits  based  on 
public  discussions  of  public  affairs 
and  public  officials.  But  1  doubt  that  a 
country  can  live  in  freedom  where  its 
people  can  be  made  to  suffer  phys¬ 
ically  or  financially  for  criticizing 
their  government,  its  actions,  or  its 
officials.” _ 

The  mood  translates  in 
business  terms  to  worries 
for  news  executives 
about  iibei  insurance  — 
an  essentiai  protection 
for  a  riews  organization. 

Justice  Black  was  clearly  a  man 
who  understood  human  nature.  He 
understood  that  many  public  offi¬ 
cials,  just  like  many  of  the  rest  of  us, 
find  criticism  difficult  to  take,  and 
will  take  whatever  avenues  you  give 
them  to  head  it  off.  Justice  Goldberg 
saw  the  future  just  as  clearly  as  Jus¬ 
tice  Black.  He  forsaw  a  time,  with  the 
malice  rule  in  effect,  that  juries  would 
be  inquiring,  as  they  are  today,  into 
reporters’  and  editors’  and  even  pri¬ 
vate  citizens’  states  of  mind. 

And  he  warned  that  “the  real  is¬ 
sue”  presented  by  Times  versus  Sul¬ 
livan  was  whether  freedom  of  speech 
could  even  survive  a  rule  that  requires 
a  jury  to  delve  into,  and  reach  judg¬ 
ment  on,  a  speaker’s  state  of  mind. 


I  am  here  to  tell  you  that  freedom  of 
speech  is  barely  surviving  that  rule 
now  in  some  states,  and  may  not  sur¬ 
vive  it  much  longer  in  the  nation  as  a 
whole.’ 

“If  individual  citizens,”  Justice 
Goldberg  said,  “can  be  held  liable  in 
damages  for  strong  words,  which  a 
jury  finds  false  and  maliciously  moti¬ 
vated,  there  can  be  little  doubt  that 
public  debate  and  advocacy  will  be 
constrained.” 

Justice  Goldberg  correctly  foresaw 
another  danger  as  well.  He  per¬ 
ceived — with  almost  disconcertingly 
accurate  foresight — that  the  court  was 
creating  an  imbalance  in  favor  of  gov¬ 
ernment  officials  and  against  those 
who  might  criticize  them. 

He  noted  that  “In  many  jurisdic¬ 
tions,  legislators,  judges  and  execu¬ 
tive  officers  are  clothed  with  absolute 
immunity  against  liability  for  defam¬ 
atory  words  uttered  in  discharge  of 
their  public  duties. 


But  —  uniess  we  get 
some  sweeping  changes 
in  current  court  decisions 
and  state  statutes  — 
pubiic  figure  and  poiiticai 
cases  win  oniy  get  worse. 


And  there  was  very  good  reason  in 
Justice  Goldberg’s  view  for  public  of¬ 
ficials  to  have  this  immunity.  It  was 
not  that  some  of  them  wouldn’t  abuse 
it.  You  could  be  absolutely  sure  that 
they  would  and  probably  egregiously. 

The  problem  was  that  if  you  tried  to 
protect  society  from  the  excesses  of 
reckless  public  officials,  you  could 
simultaneously  open  up  innocent  pub¬ 
lic  officials  to  harassing  litigation  and 
thereby  strangle  meaningful  public 
discussion  and  debate.  Justice  Gold¬ 
berg  then  quoted  Judge  Learned  Hand 
to  make  his  point.  “To  submit  all  of¬ 
ficials,  the  innocent  as  well  as  the 
guilty,  to  the  burden  of  a  trial  and  the 
inevitable  danger  of  its  outcome, 
would  dampen  the  ardor  of  all  but  the 
most  resolute,  or  the  most  irresponsi¬ 
ble,  in  the  unflinching  discharge  of 
their  duties. 

This  line  of  thought  led  Justice 
Goldberg  to  an  inescapable  conclu¬ 
sion:  “If  the  government  official 
should  be  immune  from  libel  actions 
so  that  his  ardor  to  serve  the  public 
will  not  be  dampened  and  ‘fearless, 
vigorous  and  effective  administration 
of  policies  of  government’  not  be  in¬ 
hibited  .  .  .  then  the  citizen  and  the 
press  should  likewise  be  immune 
from  libel  actions  for  their  criticism 
of  official  conduct.  Their  ardor  as 
citizens  will  thus  not  be  dampened 
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and  they  will  be  free  ‘to  applaud  or  to 
criticize  the  way  public  employees  do 
their  jobs,  from  the  least  to  the  most 
important.’ 

“If  liability  can  attach  to  political 
criticism  because  it  damages  the  repu¬ 
tation  of  a  public  official  as  a  public 
official,  then  no  citizen  can  safely  ut¬ 
ter  anything  but  faint  praise  about  the 
government  or  its  officials.  The  vig¬ 
orous  criticism  by  press  and  citizen  of 
the  conduct  of  the  government  of  the 
day  by  the  officials  of  the  day  will 
soon  yield  to  silence  if  officials  in 
control  of  government  agencies,  in¬ 
stead  of  answering  criticisms,  can  re¬ 
sort  to  friendly  juries  to  forestall  criti¬ 
cism  of  their  official  conduct.” 

Do  you  think  Justice  Goldberg  may 
have  overstated  the  problem? 

If  so,  1  invite  you  to  Pennsylvania, 
where  there  is  ample  proof  that  criti¬ 
cism  of  governement  and  its  officials 
is  being  silenced  in  some  places 
where  it  was  once  vigorous  and  ro¬ 
bust. 

It  is  not  uncommon  in  the  chaotic 
Pennsylvania  court  system  for  a  case 
to  drag  on  8  or  10  years,  even  before 
the  appeal  process  starts.  And  legal 
costs  can  be  awesome,  quite  apart 
from  the  danger  of  a  large  jury  ver¬ 
dict.  We  in  the  larger  newspapers  are 
fighting  back  in  the  courts,  but  some 
weeklies  and  television  stations  are 
settling.  And  some  are  openly  admit¬ 
ting  to  having  been  chilled. 

“I’ve  gotten  out  of  the  investiga¬ 
tive  reporting  business  entirely,” 
said  Irvin  Lieberman,  owner  of  Ches¬ 
ter  County  Communications  Ltd., 
which  published  the  Main  Line 
Chronicle  and  several  other  small  pa¬ 
pers.  The  Chronicle  recently  lost  one 
libel  suit  case  of  $100,000,  and  set¬ 
tled  another. 

“Because  of  the  threat  of  libel  and 
what  it  can  do,  1  have  been  chilled,” 
Lieberman  said.  “I  have  reluctantly 
emasculated  my  business.  1  have  be¬ 
come  a  bland,  profit-making  oper¬ 
ation  ...  1  can’t  jeopardize  my  fam¬ 
ily  business  on  balance  against  my 
First  Amendment  responsibilities  as  a 
publisher.” 

Lieberman  said  his  fear  of  lawsuits 
has  caused  his  newspapers  to  shy 
away  from  matters  in  the  public  do¬ 
main  that  rightfully  should  be  given 
close  scrutiny. 

John  Stewart,  publisher  of  the  In¬ 
dependent,  a  weekly  newspaper  in 
Collegeville,  said  he  had  been  sued 
twice  by  public  officials  in  recent 
years.  In  both  cases,  he  said,  he  has 
won. 

Even  so,  Stewart  said,  “It  has 
stopped  us.  We  have  stopped  going 
into  certain  areas  where  we  see  the 
possibility  of  a  nuisance  law  suit.” 

Yet  another  weekly,  a  black-owned 


one,  has  settled  a  suit  brought  by  a 
black  political  leader  and  has  become 
noteceably  less  candid,  it  seems  to 
me,  in  its  political  reporting  and  com¬ 
mentary.  And  a  television  station  that 
once  had  an  investigative  team  has 
dismantled  it  in  the  face  of  double- 
barreled  threats  of  libel  litigation  and 
a  challenge  to  its  broadcast  license. 

The  mood  translates  in  business 
terms  to  worries  for  news  executives 
about  libel  insurance — an  essential 
protection  for  a  news  organization. 
Without  libel  insurance,  a  newspaper 
or  station  would  be  directly  liable  for 
any  judgement  rendered  against  it. 

It  is  true  that  in  Philadelphia,  a  ma¬ 
jor  legal  center,  we  are  in  the  midst  of 
a  hurricane.  It  is  not  without  founda¬ 
tion  that  you  hear  the  term  “Philadel¬ 
phia  lawyer.”  But  with  the  escalating 
number  of  jury  verdicts  against  publi¬ 
cations  in  libel  cases,  we  clearly  are 
witnessing  a  rapidly  escalating  trend: 
political  figures  suing  the  press  to 
counteract  criticism  and  shift  the 
spotlight  from  the  real  issues — their 
own  public  performance. 

And  why  not,  with  the  present  odds 
in  jury  trials  running  clearly  in  their 
favor?  And  if  they  can  succeed  in 
states  as  widely  scattered  as  Pennsyl¬ 
vania,  California  and  Mississippi, 
they  can — and  certainly  will — in  your 
state. 

In  California,  the  Sacramento  Bee 
is  being  sued  for  $250  million  by  no 
less  a  public  figure  than  Sen.  Paul 


Laxalt  of  Nevada,  who  is  the  national 
chairman  of  the  Republican  Party. 
And  the  suits,  of  course,  aren’t  limit¬ 
ed  to  big  papers  in  big  states.  In 
Greenwood,  Mississippi,  the  Green¬ 
wood  Commonwealth,  which  has  a 
circulation  of  9,000,  is  being  sued  for 
$20  million  by  the  president  of  the 
county  board  of  supervisors.  The 
publisher  of  the  Commonwealth, 
John  Emmerich,  a  member  of  a  pub¬ 
lishing  family  that  demonstrated  jour¬ 
nalistic  courage  during  Mississippi’s 
civil  rights  strife  of  the  sixties,  says 
libel  suits  may  be  chilling  his  publica¬ 
tions  in  ways  that  segregationists’ 
mobs  never  could. 

Suits  by  private  persons — usually 
taken  by  lawyers  on  contingency — 
may  very  well  wane  if  the  press  con¬ 
tinues  to  win  on  appeal,  and  demon¬ 
strates  to  plaintiff’s  lawyers  that,  in 
the  end,  there  are  no  fortunes  to  be 
made. 

But — unless  we  get  some  sweeping 
changes  in  current  court  decisions  and 
state  statutes — public  figures  and  po¬ 
litical  cases  will  only  get  worse. 

True,  the  officials  almost  certainly 
will  lose  on  appeal,  but  winning  be¬ 
fore  a  jury  may  get  them  safely  past 
the  next  election  or  underscore  a  po¬ 
litical  point  or  philosophy. 

Meanwhile,  the  cost  of  legal  de¬ 
fense  and  libel  insurance  is  beginning 
to  soar,  and  the  trials  and  their  prep¬ 
aration  disrupt  newspaper  staffs  from 
their  jobs  of  informing  the  public. 


Answer: 


WEATHER, 

CHEMICALS, 

EROSION,  TRAFFIC,  AGE, 
CONSTRUCTION  DEFECTS. . 


The  American  Trucking  Associations  Foundation.  Inc.,  2200  Mill  Road.  Alexandria.  Virginia  22314 


For  the  question  see 
page  20. 

And  whenever  you  have 
questions  about  the  Amer¬ 
ican  trucking  industry, 
call  (703)  838-1966. 


Trucks.  The  driving  force 
behind  American  business. 

FOUNCWION  hfira  I 
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Columnist  aims  at  Americans  over  50 

Bard  Undeman  writes  a  year-old  AP  feature  that  covers  topics 
of  interest  to  the  burgeoning  older  population  in  the  U.S. 


By  David  Astor 

One  of  the  most  significant  trends  in 
the  U.S.  is  the  aging  of  its  population. 
There  are  now  approximately  60  mil¬ 
lion  Americans  over  50,  and  the  num¬ 
ber  is  continuing  to  grow  at  a  faster 
rate  than  the  population  as  a  whole. 

“I  think  the  ‘aging  of  America’  is 
one  helluva  story — and  I  think  it’s  a 
neglected  story,”  said  50  Plus  maga¬ 
zine  editor  Bard  Lindeman. 

But  it  has  become  a  little  less  neg¬ 
lected  since  last  March,  because 
that’s  when  Lindeman  began  writing 
a  weekly  column  called  “Over  50’  ’  for 
AP  Newsfeatures.  Now  running  in 
the  Miami  Herald  and  almost  130 
other  papers,  the  feature  covers  the 
“aging  of  America”  from  a  variety  of 
an^es. 

For  one  thing,  the  56-year-old 
Lindeman  uses  the  column  to  provide 
facts  about  the  older  population — and 
some  of  these  facts  are  eye-openers. 
An  example:  the  number  of  people  85 
and  older  in  the  U.S.  increased  from 
365,000  in  1940  to  2.6  million  in  1984. 
By  the  year  2000,  this  figure  is  ex¬ 
pected  to  more  than  double  to  5.4  mil¬ 
lion. 

Lindeman  also  uses  his  feature  to 
discuss  how  the  growth  of  the  over-50 
population  is  affecting  the  job  market, 
health  care,  etc. — and  how,  in  many 
cases,  the  U.S.  isn’t  prepared  to  deal 
with  the  ramifications  of  this  growth. 
In  one  column,  Lindeman  noted  that 
less  than  one-quarter  of  1%  of  the 
300,000  licensed  American  doctors 
“have  either  an  interest  or  expertise 
in  the  care  of  the  aging.  Geriatrics  is 
not  even  a  recognized  medical  spe¬ 
cialty,  such  as  cardiology  or  pediat¬ 
rics.” 

There  is  also  a  note  of  advocacy  in 
Lindeman’s  column,  as  when  he  did  a 
piece  asking  readers  to  name  a  third 
person  besides  Congressman  Claude 
Pepper  and  Gray  Panthers  head  Mag¬ 
gie  Kuhn  who  could  be  considered  a 
leader  of  the  “great  Gray  Army.”  He 
stated  that  older  people  especially 
need  more  strong  spokespeople  at  a 
time  when  programs  like  Social 


Bard  Lindeman 


Security  might  be  cut  back.  Linde¬ 
man  has  also  urged  the  youth- 
oriented  Madison  Avenue  to  aim 
more  of  its  ad  messages  at  the  over-50 
population. 

Lindeman,  too,  discusses  loneli¬ 
ness,  declining  health,  and  other 
negative  aspects  of  growing  old — and 
how  to  cope  with  them.  He  even  put 
one  column  on  a  very  personal  level 
when  he  wrote  about  the  death  of  his 
wife  and  how  he  and  his  three  children 
coped  with  the  grief. 

And,  perhaps  most  importantly, 
Lindeman  in  “Over  50”  tries  to  punc¬ 
ture  stereotypes  and  emphasize  the 
positive  aspects  of  being  older.  He 
has  mentioned,  for  instance,  that  80% 
of  people  over  65  consider  themselves 
healthy  enough  to  do  “whatever  they 
want,”  that  only  about  15%  of  the 
aged  become  measurably  senile,  and 
that  less  than  10%  are  confined  to  a 
nursing  home.  Lindeman  has  also 
noted  that  most  workers  reach  their 
earnings  peak  in  their  50s,  and  that 
older  people  can  be  glamorous  (Paul 
Newman,  Shirley  MacLaine,  and 
others  are  cited),  athletic  (many  older 
people  run  in  marathons),  and  in¬ 


terested  in  the  world  around  them  (at 
least  a  third  of  many  newspapers’ 
readers,  he  reported,  are  over  50 — 
having  gotten  into  the  reading  habit 
before  television  became  popular). 

Some  other  “Over  50”  column 
topics?  Lindeman  has  discussed  snor¬ 
ing  (he  said  his  offbeat  pieces — and 
his  very  emotional  ones — get  the 
most  reader  response),  sex  (and  how 
people  over  50  still  enjoy  it),  the  diffi¬ 
culties  older  women  face  in  meeting 
men,  niale  midlife  crisis,  cruise  vaca¬ 
tions,  stocks,  pensions,  divorce,  pre¬ 
nuptial  agreements  before  remar¬ 
riages,  hospitals.  Medicare,  nutrition, 
muggings  of  older  Americans,  and 
how  remaining  “cheerful  and  hope¬ 
ful”  can  help  keep  older  people  heal¬ 
thy  and  living  longer. 

What  did  Lindeman  do  before  he 
became  over  50  himself?  He  grew  up 
in  New  Jersey,  attended  Middlebury 
College  in  Vermont,  served  in  the 
Army  during  the  Korean  War,  started 
his  journalism  career  with  the  Associ¬ 
ated  Press,  worked  seven  years  for 
the  old  New  York  World  Telegram 
and  Sun,  joined  the  Saturday  Evening 
Post,  wrote  The  Twins  Who  Found 
Each  Other  (William  Morrow,  1969), 
became  editor  of  the  American 
Medical  Association’s  Today’s 
Health  magazine,  moved  to  the 
Miami  Herald  as  a  medical  writer, 
went  to  Family  Circle  as  health  editor, 
and  then  assumed  the  reins  of  50 
Plus — a  300,000-circulation  month¬ 
ly — in  early  1983. 

Lindeman  said  he  works  about  12 
hours  a  day  on  the  magazine — doing 
the  AP  Newsfeatures  column  in  the 
early  morning  and  on  weekends.  He 
reported  that  each  “Over  50”  piece 
takes  at  least  four  hours  to  write — 
with  those  involving  research  and  in¬ 
terviewing  requiring  about  six  hours. 
But  Lindeman — who  also  devotes 
time  to  his  new  marriage,  not  to  men¬ 
tion  jogging,  swimming,  and  jumping 
rope — said  he  doesn’t  view  the  extra 
work  as  a  burden. 

“The  column  was  a  dream  of  mine 
(for  years),”  he  stated.  “All  my  life 
has  been  a  preparation  for  this.” 
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Editorial  cartoonists  develop  strip  featuring  teacher 


A  comic  strip  by  editorial  cartoon¬ 
ists  Mike  Keefe  of  the  Denver  Post 
and  Tim  Menees  of  the  Pittsburgh 
Post-Gazette  is  being  introduced 
March  18  by  Universal  Press  Syndi¬ 
cate. 

“Cooper”  chronicles  life  in  the 
classroom  among  early  adolescents — 
from  the  teacher’s  point  of  view.  In 
one  episode,  Mr.  Cooper  asks  Dwane 
why  he’s  complaining  about  getting  a 
“B”  on  the  civics  test.  The  student 
replies,  “The  kid  I  cheated  off  of  got 
an  A.”  In  another  episode,  Mr.  Coop¬ 
er  asks  if  his  students  want  to  have  fun 
by  attaching  playing  cards  to  their 
bicycle  spokes  to  make  their  two- 
wheelers  sound  like  motorcycles.  The 
kids  don’t  seem  too  interested  as  they 
ride  away  on  their  real  motorcycles. 

Keefe,  the  editorial  cartoonist  for 
the  Post  since  1975,  was  bom  in  Cali- 


IM  NOT 

nroeanfitcuTO 


M 


It's  a  matter  of  principal  for  Dwane  in  this  situation. 


fomia  in  1946.  He  has  a  master’s  de¬ 
gree  in  mathematics  and  has  com¬ 
pleted  his  coursework  for  a  Ph.D.  The 
Marine  veteran  formerly  taught  high 
school  in  Kansas  City.  His  wife,  also  a 
former  teacher,  and  he  have  one 
child. 

Menees,  the  editorial  cartoonist  for 
the  Post-Gazette  since  1976,  was  bora 


in  1941  and  raised  in  Seattle.  He 
earned  a  B.  A.  in  political  science  from 
the  University  of  Washington,  spent 
five  years  in  the  U.S.  Air  Force,  and 
then  joined  the  Seattle  Post- 
Intelligencer  as  a  reporter  and  edito¬ 
rial  cartoonist.  His  mother  and  wife 
are  both  teachers,  and  he  is  the  father 
of  two  school-aged  children. 


Comic  starring  teenager  starting  in  over  100  papers 


“Luann,”  a  comic  that  stars  a  13- 
year-old  girl,  is  being  introduced 
March  17  by  News  America  Syndicate. 

Over  100  papers  have  signed  up  for 
the  strip  so  far,  according  to  NAS. 
They  include  the  Los  Angeles  Times, 
Chicago  Sun-Times,  Detroit  Free 
Press,  Philadelphia  Inquirer,  Balti¬ 
more  5un,.and  Houston  Chronicle. 

“Luann”  is  by  Greg  Evans,  who 
has  five  years  experience  teaching 
high  school  and  two  pre-teen  kids. 
Bom  in  the  Los  Angeles  area,  Evans 
graduated  from  Cal  State  Northridge. 
After  leaving  teaching  in  1976,  he 
worked  as  a  promotion  manager  and 
graphic  artist  at  a  radio  station  in  Col¬ 
orado,  sold  cartoons  to  magazines, 
and  began  mail-marketing  the  “Stu 
Dunce”  and  “Fogarty”  comic  strips 
to  a  client  list  of  high  schools  that 
eventually  numbered  more  than 
1,200. 

“I’ve  always  felt  that  adolescence 
is  a  very  funny  time,  “except  when 
you’re  in  it,”  declared  Evans. 

As  Luann  tells  her  (cassette- 
recorder)  diary:  “Help!  I’m 
13  .  .  .  and  I’m  suffering  from  an 


TMS  now  distributing 
feature  on  computers 

Tribune  Media  Services  is  now  dis¬ 
tributing  “The  Business  Computer,” 
(Continued  on  page  40) 


I've  tAPEP  A  USTOP MOWEWOWC?  CUBCK...  THERE  SOES  VOUR  9JS 
^UPFt?REAt£M8eR"Rl6HT  I  NOTEgOOK?  chcck..  ;f5  - — - - 


HERE  SVtHE  POOR  SOI 

I  mojY  mss  ANvtHiitje 


TEXTBOOKS? 


Luann  discovers  that  her  checking  account  is  a  bit  short. 


acute  case  of  adolescence.  Everyone  Luann’s  best  friend  Bernice,  Delta 
says  I’ll  grow  out  of  it,  but  I  don’t  (“one  of  the  coolest  kids  at  school”), 
think  I  can  last  that  long  .  .  .  unless  the  “stupid,  slobby”  broth'ir  Brad, 


Aaron  Hill  asks  me  for  a  date.” 
Other  characters  in  the  strip  include 


and  “stuffy”  guidance  counselor 
Margo  Phelps. 


U-B  Newspaper  Syndicate 

For  more  than  35  pears 
a  trusted  name  in  the  industry 

We  are  now  serving  over  500  publications  in 
the  U.S.,  Canada  and  overseas  with  our 
popular  do-it-yourself  features. 


Our  service:  *  Offers  a  variety  of  woodworking  & 

*  Comes  to  you  at  no  charge  handicraft  projects 

*  Increases  Readership  ★  Provides  step-by-step  plans  and 

*  Pays  a  25%  commission  on  all  guidebooks  via  1st  class  mail 

orders  *  Does  not  require  a  signed  contract 

To  start  this  reader  service,  call  (818)  785-6368 
Or  write,  U-B  Newspaper  Syndicate,  Box  2383,  Van  Nuys,  CA  91409 
The  World’s  Most  Widely  Syndicated  Do-It-Yourself  Columns 
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SYNDICATES 


(Continued  from  page  39) 
which  was  formerly  self-syndicated. 

Newspapers  carrying  the  column 
include  the  New  York  Daily  News, 
Boston  Globe,  Dallas  Morning  News, 
Chicago  Sun-Times,  and  Los  Angeles 
Daily  News. 


The  twice-weekly  feature  is  by 
Franklynn  Peterson  and  Judi  K- 
Turkel,  who  were  recently  asked  to 
help  di^t  what  is  reportedly  the  first 
bill  designed  to  protect  computer 
buyers.  Los  Angeles  Assembly¬ 
woman  Gloria  Molina  introduced  the 


legislation  in  California  after  seeing 
the  protection  issue  discussed  in 
“The  Business  Computer.” 

Peterson  and  K-Turkel  have  writ¬ 
ten  24  books  and  over  1,000  articles, 
and  have  appeared  on  Today  and 
other  shows. 


N.Y.  Times  syndicate  offering  a  weekiy  auto  feature 


A  weekly  car  column  has  been  in¬ 
troduced  by  the  Special  Features  divi¬ 
sion  of  the  New  York  Times  Syndica¬ 
tion  Sales  Corporation. 

“Drive  It  Forever” — which  first 
appeared  in  the  Arizona  Daily  Star — 
discusses  such  topics  as  the  best  gaso¬ 
line  and  oil,  buying  new  and  used 
cars,  how  to  make  cars  last  longer, 
auto  advertising,  and  dishonest 
mechanics. 

The  writer  of  the  750-word  column 
is  Robert  Sikorsky,  an  automotive 
consultant  to  government  and  private 


Association  profiles 

A  500-word  weekly  column  focus¬ 
ing  on  the  activities  of  clubs, 
societies,  and  associations  in  Amer¬ 
ica  has  been  introduced. 

One  “All  Together  Now”  column 
spotlights  the  We  Love  Lucy  fan  club, 
the  Royal  Association  for  the 
Longevity  and  Preservation  of  the 
Honeymooners  (RALPH — as  in 
Ralph  Kramden),  and  the  semiannual 


industry  who  has  authored  four 
books.  One  of  them.  Drive  It  Forever 
(McGraw-Hill,  1983),  is  in  its  fourth 
printing.  Another,  How  to  Get  More 
Miles  Per  Gallon  (St.  Martin’s  Press, 
1978),  has  sold  over  5(X),(XX)  copies. 

Sikorsky,  who  holds  a  B.S.  degree 
from  the  University  of  Arizona  in 
Tucson,  has  also  appeared  on  numer¬ 
ous  television  and  radio  shows.  He 
recently  received  a  Moto  Award  for 
outstanding  achievement  in  automo¬ 
tive  journalism  at  the  first  Automo¬ 
tive  Journalists  Recognition  Confer¬ 
ence  in  Las  Vegas. 


Freedonia  Gazette  publication  for 
Marx  Brothers  aficionados.  Another 
column  talks  about  the  Gray  Pan¬ 
thers,  the  National  Council  of  Senior 
Citizens,  and  the  Older  Women’s 
League. 

All  columns  list  the  addresses  of  the 
organizations  mentioned. 

The  creator  of  “All  Together  Now’  ’ 
is  Ronald  Fraser  of  the  Chesire  Com¬ 
pany,  Bromyard  Ct.,  P.O.  Box  2219, 
West  Sprin^eld,  Va.  22152. 


THE  LEASH 


’No.  no.  you’ve  both  forgotten  again — cats 
climb  trees,  dogs  like  water!" 


Comic  panels  of 
uncurbed 
imagination 
from  UFS. 


For  rates  and  availability, 
call  Brad  Bushell 

V.P.  and  Salaa  Managar 

at  1-800-221-4816 

(in  New  York  State,  212-692-3700). 


United  Feature  Syndicate 

A  division  of  United  Media 
A  Scripps  Howard  company 

200  Park  Avenue  New  York,  NY  10166 


Robert  Sikorsky 


McEwen’s  new  post 

Robert  G.  McEwen  has  been 
named  national  sales  representative 
for  United  Media  Enterprises’  News¬ 
paper  Enterprise  Association  and  col¬ 
or  comic  printing. 

McEwen  joined  NEA  in  1967  and 
has  been  promotion  assistant.  Great 
Lakes  sales  representative,  and — ^for 
the  past  1 1  years — southeastern  sales 
representative.  The  retired  Marine 
Corps  officer  has  been  a  regional  sales 
vice  president  since  1979. 

Richetti  rejoins  NAS 

Doris  Richetti  rejoined  News  Amer¬ 
ica  Syndicate  February  25  as  manager 
of  its  Select  Features  division.  She 
had  been  working  for  the  Special  Fea¬ 
tures  division  of  the  New  York  Times 
Syndication  Sales  Corporation. 

Richetti  first  came  to  NAS  to  direct 
the  newly-formed  Select  Features 
project  in  1982  after  several  years  as 
manager  of  special  series  and  interna¬ 
tional  sales  at  the  Los  Angeles  Times 
Syndicate. 

Buckley’s  new  book 

“On  the  Right”  columnist  William 
F.  Buckley  Jr.  of  Universal  Press 
Syndicate  has  written  another  book 
starring  fictional  CIA  agent  Blackford 
Oakes.  See  You  Later  Alligator  is 
published  by  E)oubleday. 
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Look  wdiafs  new 
fromNEA! 

Exclusive  base  maps 

Just  for  NEA  clients,  camera-ready  maps 
that  enable  you  to  instantly  highlight  areas 
where  news  is  breaking.  Including  both 
regional  and  close-up  maps,  this  package 
is  available  exclusively  to  all  NEA  full- 
service  clients! 

If  you're  an  NEA  client  and  you  haven't 
ordered  your  base  maps  yet,  call  Maure 
Lysaght  at  (212)  692-3750  and  we'll 
make  sure  that  you  get  them. 

If  you're  not  an  NEA  client  yet,  give  us 
look.  We'll  be  news  to  you! 


Lo<dE  wdio^s  new 
with  NEA! 

Join  the  newspapers  that  have  discovered  the  difference  NEA  can  make!  These  are  just  the  most 
recent  additions  to  the  NEA  client  list  of  more  than  650  newspapers  —  and  growing. 

■  The  Houston  Post  ■  Tahlequah  (Okla.)  Daily  Pictorial  Press 

■  The  Monongahela  (Pa.)  Daily  Herald  ■  Union  (S.C.)  Daily  Times 

■  The  Petersburg  (Va.)  Progress-Index  ■  Valdosta  (Ga.)  Daily  Times 

Give  your  newspaper  the  NEA  advantage 

For  rates  and  availability,  call  Brad  Bushell,  vice  president  and  sales  manager,  toll  free  at 
1-800-221-4816  (in  New  York  state,  212-692-3722). 


Newspaper  Enterprise  Association 

A  division  of  United  Media,  a  Scripps  Howard  company 
200  Paik  Avenue,  New  Yoik,  NY  10166 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


UFESTYLES 


Car  Problems?  David  Hornblower  "ALL TOGETHER  NOW”.  Brisk,  topical, 
answers  reader's  questions  in  his  popu-  fun.  Theme;  how  associations  with  clubs 
lar  Car  Care  Hotline  column.  For  sam-  can  help  reader  find  information,  share 
pies,  rates:  Box  8483,  Editor  &  Pub-  interests,  more.  Weekly.  500  words, 
lisher.  Cheshire  Company,  8ox  2219,  West 

_  Sjnngfield,  VA  22152.  (703)  425- 


QARDENING 


22152.  (703)  425- 


Weekly  SURVIVAL  GARDENING  column  MONEY 

new  intensive  environmental  approach. 

By  ecolosist/biologist/writer  John  Free-  "MORE  FOR  YOUR  MONEY" — Proven 
man.  50  years  experience.  ECO  Fea-  weekly  column  and  fillers  of  money  sav- 
tures.  Box  69193,  W.  Hollywood,  CA  ina  consumer  news.  Mike  LeFan,  1802 
90069,  (213)  274-0954.  S  13th,  Temple  TX  76501. 


ENTERTAINMENT 


CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Hioto  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


"TWENTY-FIRST  CENTURY  HOMES" 
A  different  home  plan  featured  each 
week,  describing  the  design,  complete 
with  floor  plan  and  one  or  more 
architectural  rendering  in  easy  to  repro¬ 
duce  line  illustration.  All  plans  designed 
by  AIA  or  AIBD  designers,  and  are  avail¬ 
able  to  readers.  Columns  now  appearing 
in  15  metro  daily  newspapers,  often  as 
Sunday  feature,  with  growing  user  list. 
No  cost  to  newspaper  for  use.  Thirty-five 
yrars  as  feature  in  daily  with  410,519 
circulation.  Send  for  media  kit  with  de¬ 
tails,  samples:  Home  Building  Plan  Ser¬ 
vice,  2235  N.E.  Sandy  Boulevard,  Port¬ 
land,  OR  97232  or  call  toll  free,  1-800- 
547-5570. 


"FIT  FOR  LIFE”  by  Shelia  Cluff,  spa 
director  and  televison  personality,  gives 
exercise  and  diet  tips  to  readers.  It's  just 
one  biweekly  column  in  our  weekly  news 
package  with  others  on  children's 
health,  medications  for  consumers, 
healthful  travel  and  dental  care.  Plus 
timely  news  and  features  on  health  and 
medicine.  Our  6,000  vrords  each  week 
come  to  you  at  a  remarkably  low  cost. 
Send  for  a  sample  or  free  trial.  Interna¬ 
tional  Medical  Tribune  Syndicate,  600 
New  Hamp^ire  Ave.,  NW,  Suite  700, 
Washington,  (X)  20037. 


Feature  your  feature 
in  E&P  Classifieds. 


S  13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  nth  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS-Sun-Times,  Houston 
Post,  The  Register,  Miami  Herald,  90 
others.  Lively,  lucid,  800-word  Q&A 
weekly  on  real  estate.  10th  yea?,  8 
national  awards.  Box  18447,  Rochester, 
NY  14618;  (716)  473-4973. 


PROPERTY  LINES-Consumer  oriented 
news,  advice  by  editor  of  top  California 
real  estate  journal  FREE  to  California 
newspapers  (with  attribution).  For  sam¬ 
ples  write  first  tuesd^.  Box  20068, 
Riverside,  CA  92516.  (714)686-8005. 


FOREIGN  EMPLOYMENT 


GIVE  YOUR  PAPER  an  off-beat  weekly 
T.V.  column  by  a  media  junkie  who 
doesn't  pull  any  punches.  Write  M.D.K. 
Publishing,  Box  99,  Vandalia,  OH 
45377. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


MONEY  STRETCHERS 
DIRECT  MAIL  PROGRAM 
exciting  effective  full  color  coupons 
low  liscensed  fee*protected  territory 
Call  collect  Mr.  Malley(216)842-908C 


WEEKLY  NEWSPAPER  in  state  capital 
within  Zone  2  needs  investors  for  expan¬ 
sion.  Includes  printing  plant.  Reply  Box 
84M,  Editor  &  Publisher. 
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NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations ' 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights;  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


Brokers*Consu  ltants*Appra  i  sers 
James  A.  Martin  Associates 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 


EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Rd.,  Richmond,  VA 
23228 

Ed  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 
Frank  L.  Thomas  (919)  563-3365 


Fournier  Media  Service  Inc. 
AppraisahBrokerageOonsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


FIRST  PERSON,  INTERNATIONAL 
ADVENTURES.  1000  words.  Weekly. 
For  samples,  rates  contact  Julie  Snyder, 
PO  Box  1071,  Soquel,  CA  95073.  (408) 
429-8152. 


WEEKLY  SCIENCE  COLUMN  800  words 
plus  editorial  cartoon.  Concepts,  profiles 
precis,  reader  queries.  Relevant,  witty, 
painless.  3rd  year.  Samples:  lienee 
Syndicate,  PO  Box  5636,  Portland,  OR 
97228.  (503)  224-8338. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 
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NEWSPAPER  BROKERS 


TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  ’Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 

NEWSPAPERS  FOR  SALE 

ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  843-1999  or  P.O.  Box 
6034,  Glendale,  AZ  85312. 


AWARD-WINNING  WEEKLYin  beautiful 
Northern  California.  Excellent  news¬ 
paper;  great  life  style  for  the  owner,  unli¬ 
mited  potential.  1984  gross  about 
$150,000;  sales  price  $95,000.  Write 
Box  8609,  Editor  &  Publisher. 


DIVORCE  SALE  must  sell  northern  Neva¬ 
da  county  seat  weekly  gross  $100,000 
quick  sale  for  $50,000.  $2O,0OOdown. 
Owner  will  carry  balance.  Write  only  to 
David  Shire,  P(J  Box  704,Battle  Moun¬ 
tain,  NV  89820. 


EXCLUSIVE  COUNTY  SEAT  WEEKLY, 
apibusiness  center.  $40K  net  for  1984. 
Water  recreation,  metro  area  within  an 
hour's  drive.  $120K  price,  owner  financ¬ 
ing.  ATN,  Inc.,  Bill  or  Ed  Berger,  1801 
Exposition  Blvd.,  Austin,  TX  78703, 
(512)  476-3950. 


HEART  OF  INDUSTRIAL  AREA  N.C. 
weekly  grossing  $42,000.  $8,000 
down,  easy  terms.  A  small  newspaper  at 
a  sacrifice  price  with  excellent ^tential 
for  substantial  growth,  good  porits,  large 
net.  A  dream  Sunbelt  situation.  Box 
431,  Graham,  27253,  (919)  228- 
7851. 


66207.  Office:  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 

1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(2(52)  628-1133 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


SOUTHWESTERN  U.S.  NEWSPAPERS, 
$35Kto$1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex¬ 
position  Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 


WAYNE  CHANCEY  CONSULTANTS 
FO  Box  86,  Headland  AL  36345 
(205)  693-2619 


MONTANTA  WEEKLY,  4600  paid  cir¬ 
culation,  plus  shopper,  commercial 
printing.  Price  of  1.5  million  represents 
gross  plus  asset  value.  Management  in¬ 
cluded. 

EASTERN  WASHINGTON  WEEKLY, 
2600  paid  circulation,  plus  printing  and 
off.  supply.  For  sale  for  gross  of 
$57O,O00.  Management  included. 

UTAH  SHOPPER,  22,000  circulation, 
price  of  $500,000,  is3.6times  the  cash 
flow. 

BOB  HOUK 

PO  Box  1584,  Tubac,  AZ  85646 
(602)  398-9112 


NO.  CALIFORNIA  WEEKLY.  Isolated, 
growing  area.  $310,000,  25%  down. 
Mel  Hodell,  Bkr.,  Box  2277,  Montclair, 
CA  91763.  (714)  626-6440. 

OHIO  SHOPPER  plus  TMC  delivery  sys- 
tem  (in  plastic  bags).  Gross  $260,000 
in  1984,  estimated  $400, OOO  in  '85. 
$250,0(50  firm.  Box  86(53,  Editor  & 
Publisher. 
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NEWSPAPERS  FOR  SALE 


SOUTHERN  CALIFORNIA  WEEKLY,  un¬ 
opposed,  ajudicated,  over  2000  paid. 
Located  in  growing  resort-area  commun¬ 
ity.  Excellent  op^unity  for  husband/ 
wife  team.  $120,000,  down.  Less  for 
cash.  Box  8585,  Editor  &  Publisher. 


TIRED  OF  LIVING?  In  sub-zero  climate 
and  decadent  economic  area? 

THE  LAND  OF  PLEASANT  LIVING  beck¬ 
ons!  Move  to  prosperous-sunny  South- 

WE  HAVE  17  WEEKLIES  from  $75K  to 
million  and  half-  and  our  list  is  growing! 
TELL  US  YOUR  NEEDS  and  financul 
capabilities  and  all  three  of  us  will  go  to 
work  for  you! 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Road,  Richmond,  VA 
Ed.  0.  Meyer...  (804)  266-1522 
Robin  R.  Lind..  (804)  784-3713 
Frank  L.  Thomas.(919)  563-3365 


SAN  FRANCISCO  BAY  AREA  WEEKLY. 
Gross  $360,000;  potential  $700,000; 
must  be  young.  Experienced  ad  man. 
Sell  for  $375,000.  Box  8492,  Editor  & 
Publisher. 


TWO  WEEKLIES 
DIFFERENT  OWNERS 
SAME  OREGON  COUNTY 
No  duplication  of  efforts,  web  press,  di¬ 
vorce  &  partnership  breakim  force  sale, 
combined  gross  near  $675,000.  Com¬ 
bined  effort  could  increase  gross  sub¬ 
stantially.  Minimum  $200,000  down. 
Pacific  NW  Newspaper  Associates,  Rod 
Whitesmith,  (206)  892-7196,  Box 
4^7,  Vancouver,  WA  98662. 


UNUSUAL  SELLER  FINANCING 
OPPORTUNITY  for  experienced  man 
and  wife  team  with  a  little  money  and 
willing  to  work  hard  to  own  two  long 
established  Pennsylvania  weeklies. 
Robin  R.  Lind,  Edwin  0  Meyer  /Associ¬ 
ates,  Inc.,  Box  244,  Manakin/Sabot,  VA 
23102,  (804)  784-3713. 


WELL  ESTABLISHED  weekly  shopper 
grossing  $140,000  and  profitable.  Ex¬ 
cellent  potential  for  substantial  growth. 
Only  shopper  serving  Aspen,  Glenwood 
Sprinffi  and  Vail,  Colorado  area.  Price 
includes  all  equipment  and  office  lease. 
Owner  will  carry  on  favorable  terms  with 
1/3  down,  (303)  945-2445. 


WELL-ESTABLISHED  MONTHLY- 
controlled  circulation  to  the  administra¬ 
tive  and  teaching  community  in  Illinois. 
15,000  circulation.  Operate  from  your 
home  or  as  addition  to  your  current  news¬ 
paper  operation.  Write  stating  interest  to 
Publisher,  PO  Box  766,  Lake  Forest,  IL 


NEWSPAPERS  WANTED 


ANNOUNCEMENTS 

PUBLICATIONS  WANTED 

AWARD  WINNING  EUl  lOR  and  execu- 1 
tive  seeks  general  magazine  or  weekly 
newspaper.  Advertisirig  revenue  area  of 
$40,0(]0.  Prefer  mid-Atlantic  state. 
Write  Box  8596,  Editor  &  Publisher. 


INDUSTRY 

SERVICES 


aRCULATION  SERVICES 


BUILD  AND  HOLD  CIRCULATION  AND 
DEVELOP  ALL  RELATED  FUNCTIONS 
From  carrier  to  mail,  from  phone  and 
crew  solicitations  to  stop  savins  prog¬ 
rams,  voluntary  payment  and  other  con¬ 
version  programs.  Promotion,  single 
copy  sales,  MBO  and  financial  manage¬ 
ment,  as  well  as  personnel  development, 
specialized  training,  and  more.  Hands 
on  consultation  from  an  international¬ 
ly  renown  expert.  KEVIN  S.  PAPPERT, 
(circulation  Consultant  for  Newspapers; 
(313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


PUBLISHERS-  Circulation  work  per¬ 
formed  by  contract  or  temporary  employ¬ 
ment  basis.  Eastern  Zone  2  (516)  588- 
2735. 


TELE-SALES  SYSTEMS  presents  the 
newspapering  industry  with  a  clear  tele¬ 
marketing  choice.  Quality  sales  manage- 


PUBUCATIONS  FOR  SALE 


QUALITY  OF  LIFE  ANNUAL 
Award-winning  lifestyle  annual.  News- 
stand  and  hotel  room  distribution.  Will  T~° 
sell  all  or  part  to  sales-oriented  person.  Tvorcri 
David  Dachner,  2369  E.  Main  St.,  Col-  „ 

umbus,  Ohio  43209. _  Slick  U 

EDUCATIONAL  (^Q^)  33 

LEARN  TO  EDIT.  The  National  Copy  Edi-  _ 

tors  School  at  the  University  of  Southern  » 

California  teaches  advanced  copy  edit- 

ing  and  headline  writing  by  correspond- 

ence.  Write  NCES,  DEFT.  1 1 1 ,  TO  Box 

1196,  Thousand  Oaks.  CA  91360.  fe^ire  " 

PUBLICATIONS  AVAILABLE  m 

"HOWTO  MAKE  $100,000  A  Year  pub-  nON-HE 
lishing  Newsletters."  Free  details.  Box  mailing  I 
34312,  Betheseda  MD  20817.  800)  84 
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ment  produces  quality  starts.  Tele-Sales 
Systems,  Inc.,  3150  N.  24  St.,  Suite 
107,  Phoenix,  AZ  85016.  (602)  954- 
7717. 


VERIFY  100%  of  your  starts  to  assure 
quality  of  order,  proper  delivery  and 
complete  customer  satisfaction.  Stop 
Saver,  Carrier  Recruitment  and  Renten- 
tion  Programs  also  receiving  national 
attention.  Let  us  show  you  why  we  cur¬ 
rently  have  83  successful  projects 
underway.  For  information  call  or  write 
Bob  Bensman,  Ver-A-Fast  Corp.  ,11315 
Edgewater  Drive,  Cleveland,  OH  44102, 
(216)  651-2000. 


Non-heat  set  web  printer  wishes  to  be¬ 
come  part  of  national  printing  network. 
Contact  Mr.  K.  Lesnar  1-800-843- 
6805. 


NEWSPAPER  SERVICES 


COLOR  SEPARATIONS 
Direct  screen,  4-color,  85-line,  from 
35mm  slide.  From  $30.  Newspaper 
Specialties,  TO  Box  628,  Galveston,  TX 
77550,  (409)  744-3611  ext.  214,  Bill 
Cochrane.  , 

TYPESEUING  SERVICES 

TYPESETTING,  layout,  black  and  white 
camera  work  and  four  color  separation. 
Quick  turn  around.  Contact  Dale  at 
(605)  339-2383. _ 

CONSULTANTS 

M&S  Canadian  Web  Consultants.  Pro¬ 
fessionals  in  Web  pressroom  equipment 
and  personnel  evaulation.  Maintenance 
and  training  program,  installations  and 
repairs.  Phone  (705)  673-6607. 

MAimOOM  SERVICES 

NON-HEAT  set  web  time  and  Chesire 
mailing  time  available.  Mr.  Lesnar  (1- 
800)  843-6805. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  «  DARKROOM 


SPARTAN  II  roll  fed  camera  with  4  Mac¬ 
beth  1504  quartz  iodine  lamps,  back 
lighting  provision,  Rodenstock-Chemco- 
Apo-Romar  19  f/480  mm  1:9  lens.  1 
Empco  model  H  luxometer.  Contact  8111 
Babiarz,  (703)  750-8756,  The  Times 
Journal  Company,  Springfield,  VA 
22159. 


SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
Carlbom  at  CK  Omical,  TO  Box  1067, 
Redondo  Beach,  CA  90278.  (2 1 3)  372- 
0372 


aRCULATION  SOFTWARE 


CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  TO  statis- 
tics;  paid/free/totar-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  TO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 

COMPUTER  SOFTWARE 

ADmanager 

New  -  for  the  small  weekly: 

Apple  He,  300  accounts,  $1500 
Abmanac^r  is  a  newspaper  advertising 
scheduling,  billing,  and  sales  reporting 
software  sy^em  for  microcomputers.  It 
runs  on  Apple,  IBM,  and  CP/M.  Com¬ 
plete  hardware/softvrare  package  avail¬ 
able.  Write  or  call  for  brochure  and  report 
package.  Sunlight  Software,  TO  Box 
100,  Forestville,  CA  95436;  (707)  887- 
7141. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  ^ckages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 


Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  i8m,  dec  and  most  other  micro¬ 
computers.  Demo  disks  available.  Free 
brochures  and  sample  reports.  Pacific 
Sun  Computer  Systems,  Box  5553,  Mill 
Valley,  CA  94942;  (415)  383-4500. 


TSS/  80 

Typesetting  Front  End  System 

•  Powerful,  easy  to  use  Text  Editor 

•  Flexible,  user-definable  typesetter 
code  system. 

•  Supports  multiple  typesetters 

•  Wire  capture  -  stories  accessible  by 
priority,  category,  key-word 

•  Classified  Advertising 

•  Remote  bureau  support 

•  TSS/  80  is  available  for  most  CP/M  and 
MS-DOS  computer  systems 

•  TSS/  80  is  available  on  a  fault-tolerant 
multi-user,  multiprocessor  shared-file 
system  suporting  up  to  50  users  and  8 
typesetters 

•  TSS/  80  Bureau  System 

Electric  Kncwedge,  Inc. 

TO  Box  9033 

Charlottesville,  VA  22906-9033 
(804)  971-9747 


EQUIPMENT  I.  SUPPLIES 


COMPUTERS 


COMPUSCAN  start  front  end  system.  2 
CPU's,  13  VDT's,  papertape  reader, 
Kenne^  mw  type  drive,  2  Diablo  disk 
drives,  2  Okidata  line  printers,  2  Alpha  II 
scanners  (OCR's).  Xitron  universal  inter¬ 
face  mode  70.  Lots  of  spare  parts.  Con¬ 
tact  Don  Cross,  Indiana  Daily  Student, 
Ernie  Pyle  Hall  120,  Bloomii^on,  Indi¬ 
ana  47405.  (812)  335-0763. 


EDITORIAL  FRONT-END  (Sll  system 
44)  equipnwnt. 

2-i28K  CPU  main  frames,  mass  mem¬ 
ory,  large  disk  adapter. 

6-GA  440  /  460  IPU's. 

4-multipiexors  for  extended  I/O. 
Miscellaneous  internal  adapters  and  I/O 
cards.  All  in  excellent  condition.  For  de¬ 
tails  call  Dale  B^  at  (602)  271-81 14, 
The  Arizona  Republic/Phoenix  Gazette. 


FOR  SALE 

New  twin  star  washout  unit  N  APP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co.,(213)  548-4545. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 

FOR  SALE:  Chesire  Labeling  Machines 
to  handle  North/South  labels  or  Compu¬ 
ter  Printouts,  Multi  Wide  Labels.  Sav¬ 
ings  in  the  thousands.  In  New  York  tele¬ 
phone  (516)  667-0200;  outside  New 
York  1-800-645-5240. 


IVI U  LLE  R  •  M  ARTI N I 


-Muller-Martin  227-S  In¬ 
serter  with  3  Insert  Feed¬ 
ers,  225  Belt  Delivery, 
counter  &  kicker. 


LETTERFLEX290A 
SPARE  PARTS 

We  are  selling  our  spare 
parts  inventory  for  the 
Letterflex  290A  system.  It 
is  valued  at  $27,000. 

Here  i:.>  a  chance  to  get 
spare  parts  at  a  savings 
to  you.  Make  offer  for  all 
or  part.  Call  for  details. 

(415)645-2471 
Oakland  Tribune.  Inc. 


EQUIPMENT  A  SUPPUES 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


•24P-48P and  72P SHERIDAN  HARRIS 
stuffers  guaranteed  production;  refur¬ 
bished  and  installed  in  your  plant;  train¬ 
ing  program  included. 

•  WANTED  TO  BUY:  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)468-5827. 

REMANUFACTURED  Sheridan  72P, 
48P  and  24P  Inserters. 
Remanufactured  Sheridan  MS  &  HH 


NEW  Folded  Edge  First  Delivery  System 
for  Sheridan  Inserters. 

Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

Hall  Monitor  0}unter  Stackers  and  com¬ 
plete  line  of  New  Hall  Mailroom  equip¬ 
ment. 

All  remanufactured  equipment  is  factory 
guaranteed  with  one  year  warranty. 
Mechanical  installation  services  also 
provided. 

WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENTS 
ASSOCIATES,  INC. 
Newspaper  Mailroom  Systems  Division 
11  Main  Street 

Southboro,  MA01772(617) 481-8562 


SHERIDAN  STITCHER-TRIMMER  4 
pockets  two  stitching  heads  five  hp  drive 
2  hpvacum,  1  hp  blower.  Model  BT3km 
duplicate  machine  for  spare  parts.  (215) 
820-  6534. 

_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
_ (714)  556-7130 _ 

PHOTOTYPESEUING 

AM  CG  TYPESETTERS  BUY,  SELL, 
RENT 

$1 50  per  month  and  up.  30  Day  Warran¬ 
ty.  Weber  (216)  729-2858. 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 
NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


B  Quality,  Rebuilt 
Phototypesetters 

Interfaces  •  Front  End  Systems  •  Terminals 
- -  - - 1106  Hmmwt  An. 

I  UjQlimT  AlMiMni.  M  18103 
I  Ir^  *  I  ^  215  439-1942 


EQUIPMENT  &  SUPPLIES 


COMMUNITY  PRESSES 
Goss  Community  S/C,  6  units  plus  tri- 
colorunit,  S/C  folder,  only  1 16  years  old. 
Mintcondition. 

Goss  CommuniW  S/C,  6  units  plus  tri¬ 
color  unit,  S/C  folder  never  used.  MFG 
1984. 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex:  130326 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
^units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 

Goss  Metro.  4  units,  I  half  deck 
Urbanite,  7  units 
Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 
SSC  Community,  9  units  ROP 
SC  Community,  4  units,  1979 
SC  Communi^,  7  units,  1971-75 
SC  and  Community  units  and  folders 
Harris  1650,  6  units  1974 
845,  5  units 

845,  add-on  units,  folders 
V25  add-on  units  and  folders 
V15A,  4  units,  1977 
VI 5A,  5  units.  1971-75 
News  King,  2  units,  1971 

ONE  CORP/Atlanta  GA 
(404)  458-9351  Telex  700563 

1970-7 1  Goss  Community  6  units  upper 
former  and  quarter  folder  50  horse¬ 
power  drive  motor. 

1979  Harris  V-15  6  units  upper  former 
and  quarter  folder  50  horse-power  drive 
motor. 

Both  in  excellent  condition.  Call  the 

Star-Beacon 

(216)  998-2323 

Ask  for  Nick  Lebra 

Goss  metro,  4  units,  half  deck 
Urbanite  1000,  9  units 
Urbanite  1000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22”  cutoff,  7  units 
Urbanite  units,  3  colors,  folders 
SC  Ckimmunity,  10  units  (2  stacked) 
SC  Community,  9  units,  UOP 
SC/Ck>mmunity  units  and  folders 
Harris  1650,  6  units 
845,  5  units,  1979 
845,  4  units  half  and  quarter 
VI 50.  8  units  JFL5,  1983 
News  King,  6  units,  upper  former 


ONE  CORP/Atlanta,  GA 
(404)  458-9351  Telex  700563 


2  unit  News  King,  KJ  4  folder  •  1964 

3  unit  Harris  V-15A.  JF7  folder  - 1971 

4  unit  V-15A,  JF7  folder,  exceptional 
press  -  1975 

4  unit  Cottrell  Vanguard 

5  unit/2  folder  SC  -  1972 

Full  line  of  folders.  King  KJ4  and  KJ6's 
HarrisJF7,  Goss;  Community,  Suburban 
and  Urbanite  &  Vk  page 
4  Wood  2-arm  auto  splicers 
2  Gregg  Imprinters,  Martin  infeeds 
Counter  stackers,  Count-O-Veyors 

Offered  exclusively  by; 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


EQUIPMENT  A  SUPPUES 


PRESSES 


6-units  V-15-A  2-folders  available  im¬ 
mediately  can  be  seen  in  operation 

104  Count-O-Veyofs  completely  rebuit 

Hyster  4500  lbs.  clamp  truck  handles 
rolls  up  to  42"  in  diameter  propane 

6-position  stacked  roll  stand  with  rewin¬ 
der  and  self  contained  hoist  for  Harris 
V-15-A  press 

Harris  V-I5A  parts  in  stock 

Paper  dollies  for  Goss  presses 

Miracle  Industries  Inc. 

(203)  264-1802 


EQUIPMENT  &  SUPPUES 


PRESSES 


HARRIS 

845,  4-8  units,  1973,  1979. 

V-22,  4  units,  1970. 

V-15A,  6-4  units,  1970. 

GOSS 

Community  SC,  2  units  (add-on). 
Community  SSC,  3  units  with  folder, 
1982. 

KING 

Colorking,  1  unit  (add-on). 

Newsking,  3  units,  5  units. 
BELL-C/tMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
EImvrood  Park,  NJ  07407 
201-796-8442  Telex;  130326 


THE  INDUSTRY’S 
MEETING  PLACE.  .  . 

When  you  need  to  reach  newspaper  people,  you  can 
meet  all  the  people  you  want  to  meet— 

Buyers,  sellers,  employers,  job-seekers,  and  more, 
in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info;  (212)  675-4380 


ITS  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder.  However, 
if  you  don’t  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope  addressed  to  the 
box  holder.  Attach  a  note  listing  newspapers,  groups  or  com¬ 
panies  you  don’t  want  the  reply  to  reach;  put  the  reply  and  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box 
Number  you’re  answering  is  on  your  list,  we’ll  discard  your 
reply. 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1985 
line  ads  positions  wanted 

1  week  — $4  95  per  line  1  week  —$3.30  per  line 

2  weeks— $4  45  per  line,  per  issue  2  weeks— $2  75  per  line  per  issue 

3  weeks— $3  75  per  line,  per  issue  3  weeks— $2  40  per  line  per  issue 

4  weeks— $3  00  per  line  per  issue  4  weeks— $2  20  per  line  per  issue 

Add  $5.00  per  Insertion  for  box  service.  Add  $3.50  per  Insertion  lor  box  service, 

count  as  an  additional  line  in  copy.  count  as  an  additional  line  In  copy 

Count  approximately  37  characters  and'or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-S75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publisher 

11  West  19lh  Street.  NY,  NY  10011.  (212)  675-4380. 
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EQUIPMENT  k  SUPPLIES 


Goss  Community  4  units  1978  running 
circumferential  all  units,  S/C  folder. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS  V-25 

1981-  8  units,  2  folders,  splicers,  22 

y«” 

1982-  8  units,  2  folders,  splicers,  21 
Vi" 

HARRIS  N-845 
1981-  4  units,  splicer,  dryer 
1981-  8  units,  2  folders,  splicers,  dryer 
1981-  8  units,  2  folders,  splicers 
1981- 12  units,  2  folders,  splicers 

Contact:  Bill  Cumberland 
TREASURE  CHEST 
ADVERTISING  COMPANY,  INC. 
700  Larkspur  Landing  Circle,  Suite  199 
Larkspur,  CA  94939 
(415)  461-3477  Telex  171463 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 

4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

5  Unit  Wood  Lithoflex  Offset  22-% 
cutoff  with  2:1  folder  &  R.T.O.’s 

3  (^ry  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
Complete  8  unit  Hoe  Colormatic  press 
1  Hoe  colormatic  folder  3  to  2-22  % 
cutoff 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  V4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 

EDITOR  &  PUBLISHER  for  March 


EQUIPMENT  «  SUPPUES 


PRESSES 


BRAND  NEW  PRINTING  UNITS 
FOR 

UrtaanHe—Coimnunity— Suburban 
Prt«  Linaa 

Floor  Mounttd  3  Stacked  Units 
Roll  Stands 

Priced  Well  Below  the  OEM  and 
competitive  with  used  equipment 
These  Horizon  units  are  compat- 
able  with  your  existing  Goss 
equipment. 

Call  Toll  Fraa  for  Mora  Info.  .  . 
1-800-323-7683 
DEV  INDUSTRIES,  INC. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 
EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 

GOSS  METRO  UNITS 

Four  Metro  Units  available 
individually  as  unit  addi¬ 
tions,  or  as  a  packagre  with 
double  2:1  folder.  22^4” 
cutoff,  either  55”  of  56”  web 
width  (at  your  option).  Each 
unit  is  complete  with  pump 
and  rail  inking^  system,  sul^ 
structure,  RTF  and  unit 
drive... arrangred  for  60,000 
pph  running  speed.  AvaU- 
able  immediately. 

Ken  Kniceley,  Production 
Director,  Charleston  WV 
Newspapers;  (304)  348- 
5118. 


GOSS  COSMO 

Add-on  Units 

-3  stacked  position  units 
-1974  vintage 
-Can  be  seen  in  operation 
-Release  3rd  qiiarter  1985 
Offered  Exclusively  by: 
Inland  Newspaper 
Machinery  Corp. 

P.O.  Box  15999,  Lenexa, 
Kansas  66215 
(913)  492-9050  Telex 
42362 


WANTED  TO  BUY 

SHERIDAN  48Pof72P  Inserter,  in  oper¬ 
ational  condition.  Reply  Box  6777,  Edi¬ 
tor  &  Publisher. 

WANTED  Electrons  hot  metal  typeset¬ 
ting  machines-straight  matter.  George 
K.  (609)  482-2300,  (609)  346-3228. 


EQUIPMENT  ft  SUPPUES 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 

Cross-head  perforator  for  Goss  SC  Folder 
and  platform  for  custom  3  knife  trimmer. 
Mr.  K.  Lesnar  (605)  339-3633. 

GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 

4, 5  or  6  unit  Goss  Suburban  Community 
or  News  King  press  wanted.  Complete 
with  folder  up  to  6  unit  capacity.  Reply 
Box  8576. 

IDAB  440  or  Hall  Monitor  counter  stack¬ 
er.  Must  be  in  »xxJ  operating  condition. 
Reply  to  Box  8514,  Editor  &  Publisher. 

MS  or  HH  hopper  for  Sheridan  inserter. 
Reply  to  Box  8490,  Editor  &  Publisher. 


HELP 

WANTED.  .  . 


ASSISTANT  PROFESSOR  OF  JOUR¬ 
NALISM/MASS  MEDIA  to  teach  media 
law  or  history  or  media  and  society,  re¬ 
search  methodology,  news  reporting/ 
editing  or  scientific/technical  writing. 
Three-year,  tenure-track.  Beginning 
September  1985.  Master's  required, 
Ph.D.  preferred.  Send  letter  of  applica¬ 
tion,  resume,  and  names  of  three  refer¬ 
ences  to  Richard  Hixson,  Department  of 
Journalism  &  Mass  Meidia,  School  of 
Communication,  Information  and  Lib¬ 
rary  Studies,  Rut«rs  University,  New 
Brunswick,  NJ  08903. 

JOURNALSM: 

Tenure  track  assistant  professor  with 
solid  professional  journalism  experience 
to  teach  reporting/writing/editing  in 
Washington,  D.C.'s foremost  undergrad/ 
grad  journalism  program.  Substantial 
print  background  essential;  broadcast 
credentials  desired.  Washin^on  experi¬ 
ence  helpful;  master's  degree  required. 
Start  Fall  '85.  Send  full  resume  and 
names  of  three  references  by  March  31 
to  Journalism  Search  Committee, 
School  of  Communication,  The  Amer¬ 
ican  University,  Washington,  D.C. 
20016.  American  University,  an  equal 
opportunity/affirmative  action  employer. 
Women  and  minorities  are  encouraged  to 
apply. 

COMMUNICATIONS/ENGLISH:  Two, 
full-time,  tenure  track.  Assistant  Profes¬ 
sor  positions  commencing  September  1 , 
1985.  1.)  Teach  communications 
theory,  writing  theory,  applied  com¬ 
munications  and  writing,  including  jour¬ 
nalism.  Qualifications:  Ph.D.  in  com¬ 
munications,  professional  journalism 
experience,  teaching  experience  and 
evidence  of  scholarly  research.  2.) 
Teach  communications  theory,  writing 
theory,  applied  communications  and 
writing,  including  speech.  Qualifica¬ 
tions:  Ph.D.  in  communications, 
teaching  experience,  evidence  of  scho¬ 
larly  research.  Salary:  commensurate. 
Send  letter  of  application,  vita  and  three 
current  letters  of  recommendation  by 
April  15,  1985  to:  Dr.  Anthony  Tyler, 
Chairman,  Department  of  Communica¬ 
tions  and  English,  State  University  Col¬ 
lege  of  Arts  &  Science,  Potsdam,  New 
York  13676.  Women  and  minorities  en¬ 
couraged  to  apply.  An  Equal  Opportun¬ 
ity/  Anirmative  Action  Employer. 


HELP  WANTED 


FLORIDA  INTERNATIONAL  UNIVERSI¬ 
TY  in  Miami  invites  applications  for  te¬ 
nure-track  faculty  positions  in  its  ex¬ 
panding  communication  program  at  the 
assistant  or  associate  rank  in  the  follow¬ 
ing  fields:  Journalism,  Public  Relations, 
Advertising  and  Telecommunications/ 
Broadcasting. 

Applications  are  also  being  accepted  for 
a  one-year  visiting  assistant  professor  in 
Telecommunication,  specializing  in  pro- 
ducton. 

FlU  is  part  of  the  State  University  Sys¬ 
tem  of  Florida  and  is  an  equal  opportun¬ 
ity/affirmative  action  employer.  The 
Communication  Department  is  located 
at  the  attractive  Bay  Vista  Campus. 
Faculty  normally  teach  five  courses  per 
academic  year,  in  addition  to  doing  re¬ 
search  or  creative  work,  and  service.!^ 
fessional  experience  and  master's  de¬ 
gree  required,  Ph.D.  preferred.  Salaries 
competitive.  All  appointments  begin  in 
August  1985.  Send  application  letter, 
resume  and  four  references  by  April  25 
to  Lillian  Lodge  Kopenhaver,  Asmiate 
Chairperson,  Department  of  Com¬ 
munication,  Florida  International  Uni- 
versity,  North  Miami,  Florida  33181. 

JOURNALISM  LIBRARIAN 
The  Poynter  Institute  for  Media  Studies 
seeks  a  special  librarian  to  manage  a 
specialized  library  collection,  to  perform 
evaluations,  selection,  acquisition,  and 
cataloguing  of  books  and  non-book 
media,  and  to  serve  in  reference  and 
administrative  functions.  The  Poynter 
Institute  is  chartered  to  raise  levels  ^ 
excellence  in  journalism  by  teaching 
seminars  and  conducting  research  in  the 
areas  of  writing,  graphics,  management 
and  ethics.  The  librarian  will  assist  resi¬ 
dent  scholars  in  journalistic  research, 
sen«  as  a  reference  source  for  local  high 
school  through  graduate  students  as  well 
as  journalism  professionals.  The  posi¬ 
tion  begins  in  July  1985  with  planning 
for  moving  the  present  collection  in  Au- 

gust  into  a  handsome  new  waterfront 
uilding,  followed  by  selection  and  in¬ 
stallation  of  library  electronics,  and  set¬ 
ting  up  all  library  faces  and  facilities. 
Qualifications  include  an  ALA- 
Accredited  MLS  degree,  at  least  two 
years  professional  library  experience, 
ramiliarity  with  library  automation  and 
on-line  services,  ability  to  work  effective¬ 
ly  alone  to  develop  a  major  new  reference 
source,  demonstrated  talent  as  a  writer 
and  potential  for  bibliographical  and 
methodological  scholarship.  A  second 
graduate  degree  in  journalism  or  mass 
communications,  or  work  as  a  practising 
ioumalist  or  in  a  newspaper  library,  is 
highly  desirable,  but  not  required.  The 
Institute  seeks  a  bright,  ambitious, 
energetic,  self-motivated,  disciplined 
individual  eager  to  face  intellectual  and 
managerial  challenges.  Salaty  will  be 
commensurate  with  qualifications,  with 
a  minimum  of  $20,0(X)  for  12  months,- 
coupled  with  generous  benefits.  An  in¬ 
tangible  benefit  is  the  joy  of  working  with 
a  faculty  and  staff  who  love  what  they  are 
doing  and  who  come  to  work  whistling. 
The  Institute,  an  Equal  Opportunity  and 
Affirmative  Action  Empk)^,  particular¬ 
ly  seeks  women  and  minority  candi¬ 
dates.  To  apply,  send  resume,  trans¬ 
cripts,  and  names  of  3  references  by 
March  31  to  Donald  Fry,  Associate 
Director,  The  Poynter  Institute  for  Media 
Studies,  556  Central  Avenue,  St. 
Petersburg,  Florida,  33701. 

To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments 
regarding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 


HELP  WANTED 


ACADeMIC 


JOURNALISM  ASSISTANT  PROFES¬ 
SOR.  Must  have  strong  writing  skills  in 
print,  broadcast  (advertising/public  rela- 
tionsaplus).  Must  have  doctoral  degree; 
university  teaching  experience  in  mMia 
writing,  reporting,  cop^iting  or  similar 
areas.  Thrw  years  professional  exp^i- 
ence  in  reporting/editing  or  advertising/ 

e public  relations  preferred.  Tenure  track, 
^lary  competitive.  Start  Aug.  29.  Ap- 
ications  must  reach  search  committee 
'  1  April.  Contact  Dr.  Jack  Raskopf, 
Journalism  Dept.,  Texas  Christian  Uni¬ 
versity,  Box  32930,  Fort  Worth,  TX 
76129.  TCU  is  an  EOE/AA  Employer. 


JOURNALISM:  Probationare  faculty 
position  open  August  19,  1985.  Teach 
in  areas  of  visual  communications, 
graphics,  and  broadcast  journalism.  Su¬ 
pervise  graphic  arts  laboratory.  Require 
three  years  professional  experience  and 
master's  degree;  prefer  doctorate  and 
some  teaching  experience.  Ability  to 
operate  offset  press  and  electronic 
pnototjnp^tting  system  needed.  Know¬ 
ledge  of  broadcast  news  equipment  de- 
siraole.  Equal  opportunity,  affirmative 
action  employer.  Send  application  let¬ 
ter,  transcripts,  three  letters  of  recom¬ 
mendation,  and  resume  before  April  1  to 
Dr.  James  Fields,  Chairman,  Journalism 
Department,  University  of  Wisconsin- 
Eau  Claire,  Eau  Claire,  Wl  54701. 


NEWSPAPER  JOBS 
FOR 

NEWSPAPER  PEOPLE 


ADMINISTRATIVE 


HELP  WANTED 


ACADEMIC 


SONOMA  STATE  UNIVERSITY  seeks  an 
Assistant  Professorfor  Fall  1985  tenure- 
track  appointment.  To  teach  video, 
media  technology,  and  core  courses  in 
innovative  new  communication  studies 
program.  Ph.D.  required;  professional 
media  experience  highly  desirable.  Sal¬ 
ary  competitive.  Deadline:  March  29. 
Send  letter  of  application,  complete 
vita,  current  teaching  evaluation,  and 
names  and  phone  numbers  of  three  re¬ 
ferences  to:  Dr.  Carl  Jensen,  Com¬ 
munications  Studies,  Sonoma  State 
University,  Rohmert  Park,  CA  94928. 
AA/EOE. 


THE  MISSOURI  SCHOOL  OF  JOURNAL¬ 
ISM  is  seeking  someone  to  teach  busi- 
nessand  economics  reportingand  media 
management  as  well  as  direct  our  Busi¬ 
ness  Journalism  Program,  including  the 
month-long  Davenport  Fellowship  Prog¬ 
ram.  Master's  d^ee  and  prof^ional 
experience  requim.  Assistant  profes¬ 
sor,  tenure-track  pqsition.  Deadine  April 
8.  Contact  Ed  Heines,  Journalism,  PO 
Box  838,  Colombia,  Missouri  65205. 
The  Universi^  of  Missouri  is  an  Equal 
Opportunity  Employer. 


ADMINISTRATIVE 


A  CALI  FORN I A  DAI  LY  and  weekly  group, 
where  living  is  pleasant  and  enjoyable, 
wants  to  hear  from  a  talented,  experi¬ 
enced,  executive  general  manager  who  is 
somewhat  satisfied  where  he  is  and  is 
not  just  a  job  seeker.  If  you  enjoy  the 
challenge  of  keeping  up  with  growth  and 
matching  wits  with  professional  depart¬ 
ment  heads,  this  may  be  tailored  for^. 
It  should  be  worth  a  look-see.  8ox  8M6, 
Editor  &  Publisher. 


ADMINISTRATIVE 


CHIEF  OPERATING  OFFICER 


FNCO  Corp.,  a  rapidly  growing  Communication  Company  with 
Corporate  Offices  located  in  Escondido,  (San  Diego  County)  Cali¬ 
fornia,  seeks  a  highly  qualified  and  experienced  executive  for  the 
position  of  President  and  Chief  Operating  Officer,  or  Executive 
Vicepresident  for  Operations,  dep^ing  upon  qualifications  and 
experience. 

•FNCO  will  help  finance  the  purchase  of  an  equity  in  the  Company 
that  will  also  include  wanants  to  purchase  additional  shares  of  the 
Company. 

•Stock  options  available. 

•Beginning  salary-negotiable,  based  on  experience  and  qualifica¬ 
tions. 

•Performance  bonus-based  on  pre-tax  net  profits. 

Qualified  executive  may  apply  directly  to  Paul  G.  Hamilton,  Chair¬ 
man,  C.E.O.,  FNCO  Corp.,  PO  Box  “M",  Escondido,  California 
92025.  (619)  741-2972. 


ADVERTISING 


ADVERTISING 


ADVERTISING  MANAGER  WANTED 

For  9,000  circulation  daily.  Successful  applicant  must  be 
an  aggressive  hands-on  manager  who  leads  and  directs 
his/her  department  by  example.  A  great  opportunity  for 
the  right  person.  Send  resume  including  salary  require¬ 
ments  to: 

The  Pilot-News 
217  North  Center  Street 
Plymouth,  IN  46563 
Attn:  Mr.  Keith 


HELP  WANTED 


CONTROLLER 

Our  Newspaper  and  Radio  Broadcasting 
Company  is  seeking  a  hands-on  type 
controller/accounting  manager  to  super¬ 
vise  accounting  and  tDP  functions.  De¬ 
gree  in  accountii^  is  required  and  CPA  is 
preferred.  Experience  in  the  newspaper 
or  broadcasting  industry  would  be  help¬ 
ful.  At  a  minimum  candidates  qualifica¬ 
tions  should  include  experience  in  su¬ 
pervising  other  accounting  and  clerical 
personnel,  general  ledger  control,  finan¬ 
cial  reporting,  budgeting,  and  some  tax 
return  preparation.  Additionally,  good 
communication  skills  and  leadership 
capabilities  are  required.  Send  resume 
and  salary  requirements  to: 

John  T.  Pritchard,  Publisher 
The  Galesburg  Rcsister-Mail 
140  S.  Prairie  St. 

Galesburg,  IL  61401 


CONTROLLER  NEEDED  for  Zone  5  met¬ 
ro.  Excellent  opportunity  for  person  with 
right  mix  of  experience,  education,  en¬ 
thusiasm  and  people  skills.  Position  re¬ 
ports  to  CFO  and  is  responsible  for  all 
accounting  department  activities.  If  you 
would  like  to  become  part  of  dynamic, 
goal  oriented  newspaper,  send  a  letter  of 
introduction  along  with  salary  and  em- 
ployrnent  history  to  Box  8598,  Editor  & 
Publisher.  An  Equal  Opportunity  Em- 
ployer. _ 

EXECUTIVE  DIRECTOR.  Illinois  Press 
/Association.  Manage  staff  of  20,  budget 
$1.5  million,  clipping,  advertising  ser¬ 
vices.  Applicant  should  have  newspaper, 
management  and  association  or  govern¬ 
ment  affairs  experience.  Send  resume 
to;  Search  Committee,  929  S.  Second 
St.,  Springfield,  IL  62704. 


GENERAL  MANAGER 
Chief  operating  position  for  6  weekly 
paid  newspapers  plus  4  free  shoppers 
including  commercial  printing,  130  em¬ 
ployees.  Zone  5.  Ideal  candidate  must 
Be  experienced  with  strong  managerial 
skills,  entrepreneurial  and  bottom  line 
oriented.  Marketing  and  sales  back¬ 
ground  helpful.  Excellent  compensation 
including  fringe  benefits  with  a  bonus 
program.  Rraly  in  strictest  confidence  to 
Box  8599,  Editor  &  Publisher.  An  Equal 
Opportunity  Employer. 


MANAGER  FOR  NEW  JERSEY  printing 
company.  Must  know  Urbanite  press  and 
have  ability  to  supervise  newspaper 
press  and  mailroom  operations.  Send  re¬ 
sume,  salary  expected  to  Box  8574,  Edi¬ 
tor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIRECTOR  for  major 
New  York  City  SPANISH-LANGUAGE 
daily  newspaper.  Excellent  career  oppor¬ 
tunity.  Ability  to  be  a  team  player,  com¬ 
municate  effectively  with  decison  mak¬ 
ers,  and  manage  a  staff  of  15-20  sales¬ 
persons  essential.  Must  be  fluent  in 
Spanish  and  English.  Send  resume  and 
salary  history  to  Sox  8277,  Editor  &  Pub¬ 
lisher. 

ADVERTISING/MARKETING  MAN- 
AGER 

CITY  MAGAZINE 

Monthly  city  magazine  needs  the  right 
advertising/marketing  specialist  to  moti¬ 
vate  and  manage  staff  and  develop 
strategies.  Salary/inncentive  program. 
Reply  to  Box  8559,  Editor  &  Publisher. 


Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER 
Excellent  career  opportunity  in  Califor¬ 
nia's  fastest  growing  city  over  100,000 
population.  Retailingand/or  competitive 
market  newspaper  experience  a  plus. 
Ideal  climate  and  generous  benefit  pack¬ 
age.  Send  resume  and  salary  history  to 
Lynn  Biyan,  Director  of  Marketing  and 
Sales,  ro  Box  440,  Bakersfield,  CA 
93302.  EOE. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
The  Daily  Nebraskan,  University  of  Neb- 
raska-Lincoln's  student  newspaper,  is 
seekingan  advertising  manager  toadvise 
and  direct  a  student  advertising  staff. 
Candidates  should  have  a  minimum  3-5 
years  professional  advertising  experi¬ 
ence  in  sales  and  sales  management. 
Bachelor's  degree  and  be  able  to  work  in 
the  student  environment.  Apply  with  re¬ 
sume  and  qualifications  by  March  18  to; 
[toniel  Shattil,  General  Manager,  Daily 
Nebraskan,  34  Nebraska  Union,  1400  R 
St.,  Lincoln,  NE  68588-0448.  UNL  is 
an  Affirmative  Action/Equal  Opportunity 
Em ployer  and  encourages  m inorities  and 
women  to  apply. 


ADVERTISING  MANAGER-  The  Hill¬ 
sdale  Daily  News  has  an  immediate 
opening  for  an  advertising  manager.  Ap¬ 
plicant  should  be  highly  motivated  and 
have  general  sales  back^ound.  Market¬ 
ing  d^ee  preferred,  but  not  required. 
For  information,  contact  Robert  Howe, 
Publisher,  Hillsdale  Daily  News,  Box 
287,  Hillsdale,  Ml  49242  or  call  (517) 
437-7351. 

ADVERTISING  DIRECTOR 
Fast  growing  profitable  Washington  sub¬ 
urban  newspaper  group  has  opening  for 
determined  manager  who  can  produce 
results  for  a  new  newspaper  which  has 
been  in  the  black  since  its  first  issue. 
Mid  $30's  with  opportuniW  for  consider¬ 
ably  more.  Box  8607,  Editor  &  Pub- 


AD  DIRECTOR 

Beverly  Hills  Courier  in  Beverly  Hills 
California,  the  largest  and  the  leading 
weekly  newspaper  in  the  western  area  of 
Los  Angeles  seeks  an  advertising  mana¬ 
ger.  National,  retail,  and  classified,  pre¬ 
prints  are  part  of  the  overall  job.  Experi¬ 
ence  absolutely  necessary.  Company  be¬ 
nefits,  good  starting  salary,  immediate 
opening.  (213)  278-1322. 

Beverly  Hills  Courier 
8840  Olympic  Boulevard 
Beverly  Hills,  California  90211 


AD  DIRECTOR 

A  250,000  circulation  group  of  shop¬ 
pers,  located  in  Zone  2,  is  seeking  a  goal 
oriented  manager  to  develop,  train  & 
motivate  its  display  sales  force.  , 

The  successful  candidate  will  have  de¬ 
monstrated  a  strong  track  record  in  sales 
and  sales  management. 

Compensation  will  consist  of  an  excel¬ 
lent  base  salary  and  overrides  and  will 
realistically  produce  a  6  figure  income  in 
2  to  3  years. 

Please  send  resume  to  Box  8610,  Editor 
&  Publisher. 


MID-SIZED  New  England  daily  in  stable 
market  seeks  a  progressive,  results- 
oriented  retail  advertising  manager  to 
develop  sales  programs  and  direct  and 
motivate  a  staff  of  13.  The  ideal  candi¬ 
date  will  have  the  following  demons¬ 
trated  strengths:  successful  personal 
sales  history;  key  account  and  general 
advertiser  relations  experience;  training 
and  coaching  skills;  ability  to  create  sell¬ 
ing  programs  and  promotions;  and  admi¬ 
nistrative  and  leadership  skills.  This  is  a 
growth-oriented,  opportunity  position. 
Must  be  ready  to  assume  overall  adver¬ 
tising  department  responsibi  I  ities  with  i  n 
one  year.  Our  employees  know  of  this 
advertisement.  If  you  possess  the  de¬ 
sired  qualifications,  send  resume  in 
complete  confidence,  detailing  experi¬ 
ence  and  sala7  history  to  Box  8615, 
Editor  &  Publisher. 
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HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
We're  a  medium-sized  midwestern 
award-winning  daily  looking  for  experi¬ 
enced  classified  manager  with  a  suc¬ 
cessful  track  record  in  increasing  family 
want  ad  sales  as  well  as  classified  dis¬ 
play.  Salary  to  $25,000  plus  excellent 
company  benefits  and  growth  potential. 
Your  application  held  in  strictest  of  con¬ 
fidence.  Send  letter  or  resume  telling  us 
of  your  successes  to  Box  8602,  Editor  & 
Publisher. 


CLASSIFIED  MANAGER  needed  at  the 
Anchorage  Daily  News,  Anchors^  AK. 
We  are  a  large  daily  where  classified  is 
considered  vital  to  our  success.  Classi¬ 
fied  volume  alone  runs  over  100,000 
inchesa  month.  We  are  leading  in  a  high¬ 
ly  competitive  market.  Must  lead  staff  of 
36  with  an  eye  towards  results  and  high 
morale.  Mustbeaggresssiveand  innova¬ 
tive  in  approach  to  sales. 

We  offer  competitive  salary  plus  bonus. 
Manager  will  be  an  active  member  of 
operations  team.  Experienced  managers 
with  an  appetite  for  vigorous  competition 
should  call  or  write  to  Marge  Campbell, 
Dir.  of  Research  and  Development,  PO 
Box  6616,  Anchorage,  AK  99502. 
(907)  786-4239/ 


EXPERIENCED  ADVERTISING  SALES¬ 
MAN  for  rapidly  growing  golf  magazine. 
Advancement  opportunities,  base  plus 
commission.  Send  resume  to  Florida 
Golfweek,  PO  Box  1458,  Winter  Haven, 
FL  33882. 


PR  ACCOUNT  COORDINATOR  we  have 
an  entry  level  pr  account  coordinator 
position  for  a  candidate  with  marketing 
background,  fishing,  hunting  and  camp¬ 
ing  knowledge.  Opportunity  for  advance¬ 
ment  in  aggressive  14  person  pr  depart¬ 
ment  of  largest  ad  agency  in  northern 
Indiana.  Flexibility,  organizational 
skills,  attention  to  detail  a  must.  Please 
send  resume  with  writing  samples  to  Box 
8593,  Editor  &  Publisher. 


RETAIL  SALES  MANAGER  needed  to 
direct  seven  account  executives  and 
support  staff  for  a  metropolitan  daily 
newspaper  in  the  southwest.  If  you  are  a 
retail  manager  of  a  small  or  medium 
sized  daily  you  may  have  qualities  we  are 
looking  for.  The  successful  candidate 
will  have  a  strong  track  record  in  sales 
and  have  previous  management  expe¬ 
rience;  the  ability  to  motivate  and  direct 
people  will  be  a  key  to  your  success. 
Excellent  My  plan  and  full  benefits 
package,  (qualified  candidates  should 
send  resume,  references  and  salary  re¬ 
quirements  to  Helen  Cochran,  Retail 
Advetising  Manager,  The  Caller-Times, 
PO  Box  9136,  Corpus  Christi,  TX 
78469.  (512)  886-3622. 


SALES  MANAGER 
Southeastern  Daily  Newspaper 
For  locally  produced,  high  quality  weekly 
magazine.  Coordinte  all  sales  and  quali¬ 
ty  control  activity  of  this  weekly  supple¬ 
ment.  Prior  magazine  experience  a 
must.  Circulation  over  125,000.  Solid 
salary  and  strong  incentive  program. 
Write  Box  8560,  Editor  &  Publisher. 


THETRENTONIAN  is  looking  for  a  clas¬ 
sified  advertising  manager  in  one  of  the 
most  competitive  newspaper  markets  in 
the  country.  We  are  a  7  day  a  week  pub¬ 
lication  with  a  TMC  product  twice  week¬ 
ly.  Candidate  will  be  responsible  for 
overall  management  of  classified  depart¬ 
ment;  planning  and  budgeting;  inside 
and  outside  supervisory  experience 
necessary.  Attractive  salary,  incentive 
program  with  full  benefit  package. 
Send  resume  with  salary  requirement  to 
E.L.  Hoffman,  Publisher,  The  Trento- 
nian,  600  Perry  Street,  Trenton,  NJ 
08602. 


HELP  WANTED 


ARTIGRAPHICS 


LAYOUT/DESIGN 

Experienced  creative  section  and  page 
makeup  person  interested  in  redesi^ 
reformating  of  daily  feature  sections  and 
Sunday  magazine  for  Knight-Ridder 
newspaper.  Candidate  should  always  be 
looking  to  do  better  work  than  they've 
done  before.  Supportive  working  en¬ 
vironment  in  scenic  mountain  setting. 
VDT  experience  preferred.  Immediate 
opening.  Think  you  fit  the  bill?  Send  re¬ 
sume,  samples  of  work,  and  one  p^ 
summation  of  skills  and  career  direction 
to  Ken  Doctor,  c/o  The  Daily  Camera,  PO 
Box  591,  Boulder,  CO  80306.  AA/EOE. 


NEWSROOM  ARTIST 
The  Modesto  Bee  graphics  department 
needs  a  full  time  newsroom  artist  cap¬ 
able  of  high  quality  informational 
graphics,  news  illustration,  page  design, 
maps  and  charts.  Will  accept  applica¬ 
tions  from  entry  level  up  through  three 
years.  Daily  newspaper  experience  pre¬ 
ferred.  Must  be  able  to  do  black  and 
white,  spot  color  and  full  color.  Salary 
$369.  to  $502.  per  week,  plus  excellent 
benefits.  Send  complete  resume  work 
samples  and  references  to;  The  Modesto 
Bee,  Personnel  Dept.,  PO  Box  3928, 
Modesto,  CA  95352,  by  April  1,  1985. 
EOE/women  and  minorities  encouraged 
to  apply. 


STRONG  AND  GROWING  west  Texas  PM 
that  realizes  the  value  of  color  art  and 
graphics  seeking  editorial  department 
graphic  artist  to  enliven  our  pages  and 
illustrate  news  and  features.  Must  have 
newspaper  experience  as  artist,  be  able 
to  produce  both  short  term  art  and  more 
elaborate  vrork,  be  able  to  visualize  and 
execute  feature  graphics,  advise  and 
work  with  editors  and  writers  in  develop¬ 
ing  art  ideas.  It  is  important  that  you  can 
fit  into  newsroom  environment  and  can 
work  well  with  others.  Send  resume, 
samples,  along  with  your  views  on  the 
role  of  a  newspaper  graphic  artist  to  Jim 
Servatius,  Editor,  Reporter-Telegram, 
PO  Box  1650,  Midland,  TX  79702. 


WE  ARE  LCXIKING  for  an  experienced 
editorial  artist  with  the  best  infographic 
skills,  new  ideas,  great  illustrations  and 
a  willingness  to  experiment  on  the 
newest  computer  graphics  technology. 
We  will  be  creating  artwork  and  infog¬ 
raphics  with  sophisticated  state-of-the- 
art  computers  by  August  1985.  Ourp^ 
er  will  be  fully  paginated  by  June  1985 
and  you  will  become  an  integral  part  of 
an  expanding  graphics  department  that 
will  include  a  universal  design  desk.  The 
Press-Telegram  a  142K  circulation  daily 
on  the  coast  in  southern  California  offers 
excellent  salary  and  benefits.  Please 
send  a  small  portfolio  of  slides  or  clips, 
resume  and  short  introductory  letter. 
Deadline  for  application  is  March  29, 
1985  opening  exists  beginning  March 
18.  Apply  to:  Brad  Zucroff,  Art  Director, 
Press-Telegram,  PO  Box  230,  Long 
Beach,  CA  90844. 


CIRCULATION 


AGGRESSIVE,  CREATIVE,  ORGA¬ 
NIZED,  and  detail  conscious  candidate 
wanted  to  produce  solid  results  for  this 
32,000  ABC  daily  with  600  plus  carrier 
force.  If  you  are  energetic  with  a  positive 
attitude  send  resume  and  salary  history 
to  Circulation  Director,  Times  Herald, 
Box  591,  Norristown,  PA  19404. 


ASSISTANT  TO  THE  CIRCULATION 
DIRECTOR  to  train  for  assistant  circula¬ 
tion  director's  position  in  Zone  2.  Gener¬ 
al  knowledge  of  circulation  including  ex- 
p^ience  in  wholesalers,  transportation, 
distribution,  order  regulation  and  mail- 
room  would  be  helpful.  Send  resume  to 
Box  8595,  Editor  &  Publisher. 


HELP  WANTED 


aRCULATION 


CIRCULATION  DIRECTOR 
Help  us  build  a  new  daily  newspaper.  In 
our  sixth  year  of  convertinga  ve^ly  into 
a  r^ional  daily  in  Chic^  suburbs.  We 
do  it  all:  daily,  weekly,  TMC,  shoppers. 
An  opportunity  to  create,  innovate,  and 
develop.  Call  B.  Sagan,  (312)  586- 

8800. _ _ _ 

CIRCULATION  SALES  MANAGER 
Number  two  position  in  Circulation  De¬ 
partment  reporting  directly  to  the  Cir¬ 
culation  Director.  Responsible  for  eva¬ 
luating  current  circulation  sales  and  ser¬ 
vice  practices  and  recommending 
changes,  assisting  Circulation  Director 
with  development  of  short  and  long 
range  plans  for  effective  marketing  of 
newspaper,  budgeting  for  annual  re¬ 
venue  and  expenses,  and  representing 
the  department  in  the  abscence  of  the 
Circulation  Director.  Must  have  college 
degree  with  successful  on-the-job  ex¬ 
perience  in  consumer  product  market¬ 
ing,  sales,  planning,  and/or  manage¬ 
ment.  Knowledge  of  marketing,  sales 
and  planning  techniques  of  chain- 
operated  newspaper  or  consumer  pro¬ 
ducts  sold  on  regional  or  national  level 
preferred.  Send  resume  with  salary  re¬ 
quirements  to: 

David  Thomas 
Circulation  Director 
Courier  Journal  and  Louisville  Times 
525  W.  Broadway 
Louisville,  KY  40202 

An  Equal  Opportunity  Employer 


CIRCULATION  DIRECTOR 
Large  shopper  operation  with  distribu¬ 
tion  over  400,0<!>0  in  Chicago  suburbs 
looking  for  an  individual  experienced  in 
mail  and  carrier  circulation.  The  right 
individual  will  be  responsible  for  train¬ 
ing,  planning  and  promotion  for  this 
growing  department.  Qualified  candi¬ 
dates  send  resume  with  cover  letter  and 
salary  history  to  Ray  Pike,  General  Mana¬ 
ger,  Penneysaver  Publications,  6775 
West  174  St.,  Tinley  Park,  IL  60477. 


CIRCULATION  MANAGER 
The  Southbridge  News,  a  6200  daily 
with  TMC  requires  a  circulation  self¬ 
starter  with  experience  in  carrier  man¬ 
agement,  TMC  and  computer  applica¬ 
tions.  Ideal  position  for  a  2  or  ambitious 
district  manager  who  would  like  to  join  a 
progressive  group  of  14  publications  and 
looking  to  r^ocate  to  high  growth  tourist 
area  1  nour  from  Boston.  Send  resume  to 
H.  Rhodes,  The  News,  25  Elm  St., 
Southbridge,  MA  01550. 

“  CIRCULATION  MANAGER 
OUR  20m  CIRCULATION,  7-day  morn¬ 
ing  in  the  heart  of  Idaho  needs  a  progres¬ 
sive  circulation  director  with  the  man¬ 
agement  and  marketing  skills  to  match 
our  top  quality  product.  We  understand 
the  priority  of  developing  sophisticated 
distribution  systems,  maintaining  an 
error-free  service  base,  investing  in  con¬ 
tinued  growth.  Send  resume  to  W.E.  Ho¬ 
ward,  Publisher,  The  Times-News,  Box 
548,  Twin  Falls,  Idaho  83301. 

COME  GROW  WITH  US 
No.  2  position  on  Zone  1  group  pub¬ 
lishing  dailies,  weeklies  and  shoppers. 
Knowl^ge  of  all  phases  of  circulation  a 
must  with  strong  emphasis  on  sales,  ser¬ 
vice  and  collections.  Located  in  the 
Northeast's  most  exciting  area.  Send  re¬ 
sume  and  salary  requirements  to  Box 

8594,  Editor  &  Publisher. _ 

CIRCULATION  DIRECTOR  for  Midwest¬ 
ern  1 1,000  daily.  ABC,  computer  prom¬ 
otion,  NDC,  shopper,  mailroom  opera¬ 
tionsandtelemarketing.  Only  applicants 
with  strong  experience  and  proven  re¬ 
cord  in  these  and  other  areas  of  circula¬ 
tion  need  apply.  Good  mon^  benefits 
and  opportunity  for  the  candidate  who 
lands  this  job  with  the  Shaw  Newspaper 
Company.  Box  8613,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR  for  a  metro¬ 
politan  market  in  Zone  2  with  the  ability 
to  develop  and  direct  circulation  sales 
distribution  and  marketing  efforts.  Re¬ 
quires  a  proven  track  record  in  sales  and 
management.  Three  to  five  years  as  a 
circulation  director  of  a  smaller  news¬ 
paper  or  key  executive  at  a  largw  metro. 
A  career  opportunity  with  a  growing  com- 
pany  for  the  right  person.  Qualified 
candidates  should  send  resume,  refer¬ 
ences  and  salary  history  to  Box  8573, 
Editor  &  Publisher. 


CITY  CIRCULATION  MANAGER 
The  Post-Bulletin  Company  of  Roches¬ 
ter,  MN  is  currently  seeking  a  highly 
motivated  individual  for  the  position  of 
city  circulation  manager.  This  hands-on 
position  is  responsible  for  all  city  carrier 
activities  with  an  emphasis  on  increas¬ 
ing  market  share  and  providing  quality 
service  after  the  sale.  Qualified  candi¬ 
dates  should  have  a  minimum  of  two 
years  experience  as  a  disrtict  manager  or 
equivalent,  be  career  orientated,  and 
hm  the  ability  to  analyze  circulation 
trends  and  assist  in  developing  compre¬ 
hensive  marketing  plans.  We  offer  an 
unique  working  environment  with  an 
annual  carrier  turnover  rate  of  less  than 
35%  and  a  94%  office  paid  subscriber 
base.  To  apply  send  a  complete  resume 
including  Mucational  background,  work 
experience,  and  salary  requirements  to: 
Roger  Beauchaine 
Circulation  Director 
Post-Bulletin 
80x6118 

Rochester,  MN  55903 


DISTRICT  SALES  MANAGER  positions 
available  immediately.  If  you  are  a  career 
minded,  goal  oriented,  energetic,  team 
player  and  are  looking  for  an  opportunity 
to  advance,  mail  your  confidential  re¬ 
sume  today.  Southeast  Texas  daily  offer¬ 
ing  starting  salary  mid-teens  plus  bonus 
plan,  auto  allowance  and  solid  company 
benefits.  Reply  to  Box  8581,  Editor  & 
Publisher. 


EDITORIAL 


AWARD  WINNING  RESORT  WEEKLY 
nevrspaper  (Charlevoix,  Michigan)  now 
taking  applications  for  editor.  Must  have 
minimum  three  years  professional  ex¬ 
perience  in  reporting,  editing,  layout  and 
photo^aphic  skills.  Send  resume,  ex¬ 
amples  of  work  and  references  to:  Ken 
Winter,  General  Manager,  Petoskey 
News-Review,  PO  Box  528,  Petoskey, 
Ml  49770.  Application  deadline  is 
March  21. 


BUSINESS  EDITOR 
Monthly  business  magazine  for  Central 
Mass  is  looking  for  an  ace  editor.  If  you 
have  excellent  writing  skills,  a  feel  for 
business,  and  can  create  award-winning 
copy  send  clips,  resume,  and  salary  his¬ 
tory  to  Deborah  Norton,  Business 
Worcester,  PO  Box  1000,  Worcester,  MA 
01614. 


BUSINESS  WRITER  ability  to  analyze 
local,  r^ional.and  state  business  and 
economic  trends  and  produce  breaking 
and  in-depth  coverage.  Position  requires 
initative,  energy,  the  ability  to  pick  up  on 
issues  without  extensive  background 
and  previous  experience  covering  busi¬ 
ness  trends.  At  least  two  years  of  daily 
newspaper  experience  preferred.  Send 
resume,  work  samples  and  refereiKes  to 
John  Foreman,  City  Editor,  The  News- 
Gazette,  15  Main  Street,  Champaign,  IL 

61820. _ 

EMPLOYEE-OWNED  morning,  evening, 
Sunday  newspaper  in  Zone  7  metro  area 
of  500,000  needs  copy  editor  for  busi¬ 
ness  news  department.  Salary  based  on 
experience.  Box  8557,  Editor  &  Pub¬ 
lisher. 
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HELP  WANTED 


EDITORIAL 


BUSINESS  EDITOR 
To  head  a  new  business  section  bound  to 
grow  on  a  booming  southern  California  > 
paper  in  a  growing  area.  Send  resume, 
clips  and  sections  to  Mel  Opotowsky, 
Managing  Editor,  Features,  Press- 
Enterprise,  Box  792,  Riverside,  CA 


BUSINESS  REPORTERS,  COPY  EDI¬ 
TORS 

National  business  daily  wants  ex- 
periened  business  reporters  and  copy 
editors  for  expansion  of  Los  Angeles 
newsroom.  Require  journalists  with  at 
least  3  years  daily  or  wire  service  experi¬ 
ence  covering  business  or  financial 
topics.  Must  be  able  to  write  hard  news 
and  features.  Send  resume  and  work 
samples  to  Box  8608,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


EDITORIAL 


BUSINESS  WRITER  ability  to  analyze 
local,  regional  and  state  business  and 
economic  trends  and  produce  breaking 
and  in-depth  coverage.  Position  requires 
initative,  energy,  the  ability  to  pick  up  on 
issues  without  extensive  background 
and  previous  experience  covering  busi¬ 
ness  trends.  At  least  two  years  of  daily 
newspaper  experience  preferred.  Send 
resume,  work  samples  and  references  to 
John  Foreman,  City  Editor,  The  News- 
Gazette,  15  Main  Street,  Champaign,  IL 
61820. 


BUSINESS  NEWS  WRITERS 
Gas  Daily  seeks  correspondents  in  oil 
patch  towns  such  as  Midland,  Tulsa,  OK 
City,  Houma,  Lafayette,  New  Orleans. 
Knowing  gas  helps.  Send  resume  to 
George  Spencer,  Box  2609,  Washing¬ 
ton,  D.C.  20013. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR  with  proven  editing, 
headline  writing  skills,  strorig  in  tighten¬ 
ing  up  stories,  making  them  more  read- 
ame.  Florida  newspaper.  Send  resume, 
work  samples  to  Box  8597,  Editor  & 
Publisher. 


CITY  EDITOR  sought  by  16M  PM  daily  in 
News-ridge  southern  Oregon.  Lead¬ 
ership,  strong  news  judgment  and  skills 
are  crucial  to  this  position.  Zone  9  appli¬ 
cants  may  have  an  edge.  Send  a  resume, 
samples  of  your  best  work  and  a  brief 
statement  on  how  a  real  newspaper 
serves  Its  readers  to:  Paul  Macomber, 
Managing  Editor,  Daily  Courier,  PO  Box 
1468,  Grants  Pass,  OR  97526. 


COPY  EDITOR 

The  Wichita  Eagle-Beacon  a  Knight- 
Ridder  newspaper  with  a  circulation  of 
125,000  daily  and  190,000  Sunday,  is 
seeking  aggressive,  skilled  copy  editors 
to  join  a  news  desk  responsible  for  local, 
state,  national  and  international  news. 
The  Eagle-Beacon,  an  award  winning 
newspaper  in  Kansas'  largest  city,  is 
screening  candidates  with  at  least  two 
years  professional  experience,  a  solid 
background  in  editing,  a  flair  for  writing 
accurate  and  inviting  headlines  and  a 
committment  to  excellence.  VDT  skills 
necessary;  layout  and  wire  editing  skills 
a  plus.  Send  a  detailed  resume,  clips 
and  the  names  of  three  references  to: 
News  Editor,  Wichita  Eagle-Beacon,  PO 
Box  820,  Wichita,  KS  67201.  An  Equal 
Opportunity  Employer. 


COPY  EDITOR 

If  you  respect  the  English  language;  en¬ 
joy  rewriting;  can  write  snappy  head¬ 
lines;  and  can  do  attractive  layout,  you 
may  find  a  spot  on  the  staff  of  a  small 
fast-paced  daily.  Include  resume,  salary 
requirements  and  phone  number.  Box 
8614,  Editor  &  Publisher. 


COPY  EDITOR,  nations  I,  local  copy  desk 
requires  energetic  editor  who  can  do 
headlines,  wires  with  flair  and  speed. 
Daily  experience  a  must.  Opportunity  for 
advancement.  Write  to  J.  Ford  Huffman, 
Managing  Editor,  Times-Union,  55  Ex¬ 
change  Blvd.,  Rochester,  NY  14614. 
Equal  Opportunity  Employer  M/F. 


DESK  EDITOR 

The  Times-News,  a  22,000  7-day^rn- 
ing  daily  in  southern  Idaho,  is  looking  for 
a  desk  editor  for  its  universal  copy  desk 
operation.  Applicants  should  have  de¬ 
monstrated  skills  in  page  layout  and  de¬ 
sign,  copy  editing,  wire  selection  and 
use  of  graphics  and  photos.  Experience 
on  computers  helpful  but  not  essential. 
Send  resume,  tearsheets,  references  to 
Stephen  Hartgen,  Managing  Editor,  The 
Times-News,  Box  548,  Twin  Falls,  ID 
83303. 


EXPERIENCED  REPORTER  needed  for 
growing  PM  daily  in  southwest  Florida. 
Must  be  talented,  hard-working,  fast. 
Minimum  2  years  experience.  Send  re¬ 
sume,  clips  to  George  Cecil,  Naples  Dai¬ 
ly  News,  PO  Box  7009,  Naples,  FL 


EDITORIAL 

THE  JEWISH  WEEK 

Seeks  a  managing  editor  to  grow  with 
America's  top  English-language  Jewish 
newspaper.  He/she  should  be  a  sea¬ 
soned  journalist  and  creative  desk  per¬ 
son,  with  stropg  enough  Jewish  afrairs 
backgrond  to  build  on,  for  our  profes¬ 
sional  and  contemporary  weekly  (cir¬ 
culation  119,000y  Excellent  com¬ 
pensation.  Also  seeking  experienced 
copyeditor.  Phillip  Ritzenberg,  The  Jew¬ 
ish  Week,  1  Park  Avenue,  New  York,  NY 
10016. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

If  you  have  a  minimum  of  2-4  years  ex- 
periencF>nd  pride  in  your  editing  and 
layout  skills,  nere's  an  opportunity  to 
shine  on  Montana's  capital  city  daily.  We 
need  a  rim  person  on  a  universal  desk 
dedicated  to  leading-edge  design.  Some 
sports  background  may  be  helpful.  Send 
layout  samples  and  resume  to  Dave 
Shors,  Design  Editor,  Independent  Re¬ 
cord,  PO  Box  4249,  Helena,  MT  59604. 


ENVIRONMENT,  POLITICS  REPOR¬ 
TERS 

The  Twin  Falls  Times-News,  a  22,000 
7-day  morning  paper  in  southern  Idaho, 
is  looking  for  two  reporters  to  cover  two  of 
the  paper's  major  beats.  The  environ¬ 
ment  and  energy  reporter  covers  water, 
land  and  natural  resource  develop¬ 
ments,  including  public  utility  issues  in 
this  fast-growing,  high-impact  Western 
state.  Familiarity  with  natural  resource 
issues  and  documents  is  essential.  The 
political  reporter  covers  the  State  Leigsl- 
ature  and  the  Idaho  Congressional  De¬ 
legation,  as  well  as  campaigns  and  both 
state  and  political  issues.  Previous  re¬ 
porters  in  these  positions  have  gone  on  to 
larger  papers  after  exceptional  work  and 
several  regional  and  national  awards. 
The  Times-News  is  the  major  daily  for  an 
eight-county  region  of  southern  Idaho. 
The  area  has  abundant  outdoor  re¬ 
creational  opportunities.  Experienced 
applicants  preferred.  Send  resume, 
clips,  references  and  college  transcript 
to  Stephen  Hartgen,  Managing  Editor, 
The  Times-News,  Box  548,  Twin  Falls, 

ID  83303. _ _ 

EDITOR:  TOP  NOTCH  individual,  both 
personally  and  professionally,  experi¬ 
ence  a  must,  to  fit  into  rapidly  growing 
27M  plus,  offset,  (6  days-no  Sunday) 
PM  dally  in  Zone  3.  Must  know  news¬ 
room  operation  from  bottom  up,  quality 
product  and  ability  to  work  with  peopleat 
all  levels,  both  inside  and  outside  plant. 
Excellent  retirement  and  hospitalization 
benefits.  Write  Box  8549,  Editor  &  Pub¬ 
lisher. 


ENGLISH-LANGUAGE  DAILY  in  the 
Caribbean  seeks  assistant  city  editor 
with  at  least  four  years  of  reporting  or 
editing  experience.  Some  knowledge  of 
Spanish  would  help.  Send  clips,  resume 
to  Box  8564,  Editor  &  Publisher. 


EDITORS/REPORTERS 
Three  dailies  and  seven  weeklies  in  Ari¬ 
zona  chain  seek  editors  and  reporters 
with  at  least  two  years'  reporting  experi¬ 
ence  or  comparable  education.  Send  re¬ 
sumes  to  Western  Newspapers,  Inc., 
Mohave  Valley  News,  PO  Box  567,  Bull¬ 
head  City,  AZ  86430. 


EXPANDING  southeastern  suburban 
newspaper  group  has  openings  for  sever¬ 
al  quality  conscious  reporters.  Experi¬ 
ence  in  photo  skills  helpful.  Salary  com¬ 
mensurate  with  experience.  Reply  Box 
8452,  Editor  &  Publisher. 


EDITORIAL  WRITER-medium  size  East 
Coast  daily  wants  experienced  hard¬ 
hitting  writer.  Must  have  editorial  writing 
experience.  Send  resume  and  three  clips 
to  Box  8592,  Editor  &  Publisher. 


EDITOR 

A  national  magazine  devoted  to  all 
phases  of  horsemanship.  Must  have  de¬ 
monstrated  skills  as  editor  and  writer  for 
a  major  publication.  Requires  proven 
ability  to  manage  staff,  to  recruit  and 
manage  freelancers.  Prefer  candidates 
with  strong  photographic  skills  and  per¬ 
sonal  experience  with  horses.  For  con¬ 
fidential  consideration,  send  resume 
and  samples  of  work  to: 

Jack  Nettis 
Personnel  Director 
Scripps-Howard  Publications 
PO  Box  920973 
Houston,  TX  77292 


0,  once  in  each  person’s  life,  at  least, 
good  luck  knocks  at  his/her  door; 

And  wit  to  seize  the  witting  guest 
need  never  hunger  more 

The  Orlando  Sentinel  is  looking  for  replacements 
in  two  positions  that  we  consider  essential  to  our 
package  of  lively,  literate  criticism.  Here's  what  it 
will  take  to  get  the  jobs. 

books  EDITOR:  For  starters,  you  hctve  to  love 
books.  You  drift  hctve  to  love  writing  about  them 
(and  do  it  exceptionally  well).  Besides  producing 
thoughtful  reviews,  columns  cmd  stories  about  the 
publishing  industry,  our  ideal  candidate  will  excel 
at  matching  important  books  with  appropriate 
reviewers  —  and  at  editing  the  finished  products. 

RESTAURANT  CRITIC:  It  isn't  enough  to  enjoy 
eating  and  drinking  welL  You  also  have  to  enjoy 
sharing  the  experience  with  readers,  sometimes 
amusing  them,  other  times  educating  them,  and 
never  boring  them.  Besides  producing  authoritative 
restaurant  reviews  and  wine  columns,  our  ideal 
candidate  will  enjoy  exploring  topics  ranging  from 
vdiere  to  find  the  best  Buffalo  chicken  wings  in 
Central  Florida  to  where  Orlando  yuppies  buy  their 
gourmet  mustard. 

A  background  in  journalism  isn't  essential  for 
either  job,  but  the  characteristics  that  make  for  good 
reporting  —  curiosity,  aggressiveness,  accuracy  and 
the  ability  to  write  well  on  deadline  —  are. 

Interested  parties  should  send  clips,  references 
and  a  detailed  resume  to  Saundra  Keyes,  Deputy 
Managing  Editor,  Newsfeatures,  The  Orlando 
Sentinel,  633  N.  Orange  Ave.,  Orlando,  FL  32801. 

TheOrian^Sentinel 

The  best  newspaper  in  Florida 
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EDITOR  &  PUBLISHER  for  March  9,  1985 


HELP  WANTED 


EDITOR/DIRECTOR  OF  EDUCATION 
Nation's  largest  stamp  collecting  society 
seeks  editor  for  monthly  100  pa«  jour¬ 
nal  with  additional  responsibility  for 
educational  programs.  Applicants 
should  have  general  stamp  collecting 
knowledge  and  college  depee.  Maga¬ 
zine  publication  or  equivalent  experi¬ 
ence  required.  Send  resume  and  salare 
history/requirements  to  APS,  Box  8087, 
State  College,  PA  16803. 


EDITOR  for  award  winning  weekly  in 
Holmes  County,  Ohio.  5,000  circula-' 
tion.  Located  in  the  heart  of  Ohio's  sce¬ 
nic  Amish  Country.  Applicant  must  be 
people-oriented  and  an  all  around  jour¬ 
nalist  who  can  supervise  staff  of  three 
and  maintain  quality  of  newspaper. 
Send  letter,  resume  and  salary  require¬ 
ment  to  Ken  Blum,  Manager  Weekly  Di¬ 
vision,  The  Daily  Record,  409  N.  Main 
Street,  Orrville,  OH  44667. 


GENERAL  ASSIGNMENT  REPORTER 
needed  for  growing  AM  south  Texas  dai¬ 
ly.  Send  resume  and  clips  to  Ed  Clark, 
Valley  Morning  Star,  Box  511,  Harling¬ 
en,  TK  78550. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


IMMEDIATE  OPENINGS:  Expanding, 
prize-winning,  22,000  circulation  Texas 
Gulf  Coast  daily  has  openings  for: 

1.  COPY  EDITOR:  Responsible  for  layout 
of  most  of  news  section,  front  page. 

2.  ENTERTAINMENT  EDITOR/WRITER 
for  weekly  entertainment  section.  Must 
have  creative  layout  ideas,  write  well  and 
be  able  to  work  with  local  arts  scene. 

3.  REPORTERS  for  city,  school  beats 
and  general  assignment.  Experience 
preferred  but  will  consider  entry  level 
with  lots  of  work  on  a  college  publica¬ 
tion. 

We  want  creative,  self-starting  journal¬ 
ists  to  join  a  bright,  energetic  staff  that 
produces  an  award-winning  paper  with  a 
statewide  reputation  for  excellence. 
Send  lots  of  clips  and  resume  to  Box 
8579,  Editor  &  Publisher. 


INTERNSHIPS:  Reporter  seeking 
advancement?  College  graduate?  Take  a 
year  to  move  up.  Limited  number  of  in- 
ternships-printand  broadcast-with  Illi¬ 
nois'  Statehouse  press  corps  through 
Sangamon  State  University  s  Master's 
degree  Public  Affairs  Reporting  prog¬ 
ram.  Stipend  and  tuition  waiver  during 
internship.  Application  deadline  April  1. 
Write:  Bill  ^ller,  PAC  429a,  SSU, 
Springfield,  IL  62708.  (217)  786- 
6535. 


INVESTOR'S  DAILY,  national  business 
newspaper  approaching  its  first 
anniversary,  seeks  experienced  busi- 
ness/f  inanacial  reporters.  We  are  looking 
for  aggressive  writers  who  have  either 
daily  newspaper  or  wire  sen/ice  experi¬ 
ence  and  desire  to  grow  as  business  jour¬ 
nalists.  We  want  idea  generators  who  can 
make  a  deadline  with  a  breaking  news 
story  one  day  and  produce  an  analytical 
feature  on  business  trends  the  next. 
Familiarity  with  financial  markets  or  eco¬ 
nomics  is  a  plus.  Openings  are  in  Los 
Angeles  headquarters.  Please  send  re¬ 
sume,  references  and  at  least  three  clips 
to  Max  Kvidera,  Managing  Editor,  Inves¬ 
tor's  Daily,  Box  24559,  Los  Angeles,  CA 
90024. 


HELP  WANTED 


EDfrOAML 


FUSSBUDGET  speller,  grammarian  with 
an  artistic  eye  and  flair  for  laying  out 
section  fronts  wanted  for  copydesk  posi¬ 
tion  which  could  lead  immediately  to 
mid-management  role;  Florida  Gulf 
Coast  daily.  $250  to  $275  per  week  to 
start.  Send  samples  of  your  work,  re¬ 
sume  and  job  history  including  salaries. 
Equal  Opportunity  Employer.  Box  8572, 
Editor  &  Publisher. 


FEATURE  WRITER 

The  Washington  Times  seeks  a  features 
writer  with  a  strong  stylish  sense  of  prose 
and  a  good  understanding  of  the  Amer¬ 
ican  political  and  intellectual  scene  for 
major  profiles  and  social-political  trend 
pieces. 

FEATURE  COPY  EDITOR 
The  Washington  Times  needs  an  energe¬ 
tic  thorough  copy  editor  with  a  strong 
background  in  the  arts  and  politics. 
Send  resume  and  clips  to: 

Kirk  Oberfeld 

Assistant  Managing  Editor 
3600  New  York  Avenue,  N.E. 

Washington,  (X)  20002 
EOE 


FREELANCE  MEDICAL  REPORTER,  in¬ 
terview  doctors  for  physician  audience, 
radio-type  program.  Write  tight,  newsy 
scripts,  record  interviews.  Must  be  able 
to  work  fulltime  for  occasional  five-day 
assignments,  and  live  in  or  near 
Anaheim,  Atlanta,  Chicago,  Las  Vegas, 
Miami  Beach,  New  York,  Orlando,  ^n 
Antonio,  or  Washington  DC.  Brief  letter, 
resume,  to  Producer,  800  News,  40  N. 
Van  Brunt,  Englewood,  NJ  07631. 


MANAGING  EDITOR 
Aggressive  editor  with  dynamic,  out¬ 
going  personality  to  run  Los  Angeles 
bureau  of  national  press  relations  news 
wire  service.  Must  have  at  least  5  years 
experience  editing  or  writing  for  major 
newspaper  or  wire  service  in  L.A.,  ability 
to  manage  small  staff,  contact  in  local  pr 
and  media.  Key  responsibilities  are 
marketing  observance  and  hands-on 
management.  Business  newsexperience 
and  general  knowledge  of  computers 
essential.  Salary  commensurate  with  ex¬ 
perience,  top  benefits,  great  growth 
opportunity.  Box  8584,  Editor  &  Pub¬ 
lisher. 


MANAGING  EDITOR  for  growing 
19,000  circulation,  6-day  locally 
oriented  newspaper.  Present  Managing 
Editor  is  being  promoted.  Must  have 
management  experience  and  back¬ 
ground  in  all  phases  of  newsroom  opera¬ 
tion.  We  seek  a  person  qualified  to  main¬ 
tain,  motivate  and  guide  a  quality  staff. 
Our  working  management  personnel 
function  as  a  team.  An  exceHent  com¬ 
munity  opportunity.  Commensurate  sal¬ 
ary  and  fringe  benefits.  Send  complete 
resume  to  Ed  Lehman,  Publisher,  Daily 
Times-Call,  717  4th  Avenue,  Longmont, 
CO  80501. 


MANAGING  EDITOR  for  rapidly  growing 
Zone  2  business  weekly  in  highTy  com¬ 
petitive  market.  Excellent  management 
skills,  sharp  news  sense  and  strong  edit¬ 
ing  capability  required  to  direct,  moti¬ 
vate  and  lead  aggressive  young  staff. 
Position  offers  immediate  growth  poten¬ 
tial.  Salary  commensurate  with  experi¬ 
ence.  Send  resume,  salary  requirements 
to  Box  8588,  Editor  &  Publisher. 


HELP  WANTED 


IMMEDIATE  OPENINGS  Job  Bank,  job 
matching  service  for  journalists  is  seek¬ 
ing  candidates  for  assistant  metro  editor 
at  a  300,000  circulation  daily,  experi¬ 
enced  information  graphic  artists  and 
designers,  and  a  writer  to  serve  on  the 
vicepresident's  staff  of  a  California  elec¬ 
tronics  firm.  The  writing  job  will  include 
ad  copy,  releases  and  speeches.For 
more  information  write  JOB  BANK, 
1909  Cinnaminson  Ave.,  Cinnaminson, 
NJ  08075  or  call  Debra  Bissinger  (609) 
786-1910. 


LIVELY  WEEKLY  in  beautiful  upstate  NY 
communiW  seeks  hard-working  reporter 
for  news,  features,  sports  and  photogra¬ 
phy.  Excellent  opportunity  for  recent 

fid.  Send  resume  to  Box  8533,  Editor 
Publisher. 


LIFESTYLES  EDITOR 
Looking  for  a  creative,  well-organized 
professional  to  run  the  lifestyles  depart¬ 
ment  at  one  of  New  England's  most  ex¬ 
citing  dailies.  You  must  be  an  idea  per¬ 
son  who  can  capture  the  imagination  of 
our  readers  seven  days  a  week  through 
top-notch  stories  and  graphics.  Send  re¬ 
sume,  writing  and  layout  samples  to  Asa 
Cole,  Executive  Editor,  Middlesex  News, 
33  New  York  Avenue,  Framingham,  MA 
01701. 


LAYOUT  EDITOR 

We  need  a  fast,  creative,  experienced 
editor  who  can  design  eye-catching 
pages  for  our  zoned  local  news  sections. 
Midnight  starting  time.  This  is  a 
58,000-circulation,  6-day  Gannett  pap¬ 
er  based  35  miles  from  New  York  City. 
Send  resume  and  a  dozen  page  samples 
(preferably  consecutive  daw)  to  Charles 
Nutt,  Executive  Editor,  The  Courier- 
News,  PO  Box  6600,  Bridgewater,  NJ 
08807.  An  equal  opportunity  employer. 


MICHIGAN  BUSINESS,a  four  color 
statewide  monthly  business  magazine, 
needs  an  experienced  full  time  writer. 
Send  resume,  clips  and  salary  expecta¬ 
tions  to  Ron  Garbinski,  30161  South- 
field,  Suite  302,  Southfield,  Ml  48076. 


MINORITY  AFFAIRS  REPORTER-Fast 
growing  Southern  California  morning 
daily  has  immediate  opening  fora  minor¬ 
ity  affairs  reporter.  Position  involves 
covering  Latino,  Blacks,  Native  Amer¬ 
icans  and  Asian  minority  communities  in 
800,000  population  area.  Beat  also  in¬ 
cludes  national  and  regional  minority 
and  civil  rights  issues  and  events.  Prefer 
two  years  minority  affairs  reporting  ex¬ 
perience  and  some  knowledge  of  Span¬ 
ish.  Send  resume  and  clips  to:  Marcia 
McQuern,  Deputy  Managing  Editor/ 
News,  The  Press-Enterprise,  3512, 
14th  St.,  Riverside,  CA  92501. 


MANAGING  EDITOR:  Award  winning 
suburban  newspaper  chain  needs  a  task¬ 
master  to  control,  cajole  and  direct  one 
of  the  best  news  departments  in  New 
England.  Highly  competitive  market  de¬ 
mands  a  creative  hardworking  journalist 
who  needs  space  to  grow  and  prosper. 
Write  to  the  publisher.  Box  8606,  Editor 
&  Publisher. 


NEWS  EDITOR  to  direct  seven  person 
copy  desk  on  growing  daily.  Apply  to 
Managing  Editor,  The  News,  PO  Box 
580,  Boca  Raton,  FL  33432. 


HELP  WANTED 


REPORTERS 

We  need  a  few  good  reporters  who  think 
page  one.  We're  talking  tough,  hard- 
nos^,  detail-oriented  trench  fighters 
who  thrive  on  competition.  We're  looking 
ambition  and  drive,  people  who  have  a 
good  nose  for  news,  who  aren't  afraid  to 
make  decisions  and  who  want  to  get 
ahead  in  the  newspaper  business.  S^ 
cover  letter,  resume  and  stories  you've 
had  on  page  one  to  Bert  Wise,  San  Anto¬ 
nio  bpress-News,  PO  Box  2171,  San 
Antonio.  TX  78297. 


NwsiHHP^  Pccpte  Trust 
EMor  i  hMsbtr 
dassHwds 


MANAGING 

EDITOR 

Deodlirw-oriented  pro  to  oversee 
productlor^  of  cornputer  ger^eroted 
lop  NYC-bosed  intematlorxi  hotel 
directory  from  editing  to  checking 
blues,  be  experienced  at  set¬ 
ting  up  and  monitoring  schedutes, 
page  make-up,  serving  os  liason 
with  composition  house  orxj  printers. 

Ideoi  candidate  has  4-t-  years  su- 
joervisory  experience,  works  weil 
under  pressure.  Is  good  at  detail 
and  Is  not  adverse  to  long  hours. 
We're  looking  for  a  self-starter  wtth  a 
penchant  for  accuracy  and  excell- 
erx».  Some  familiarity  with  compu¬ 
ter  systems  a  plus.  Send  resume  and 
solay  history  to: 

PO  Box  JAF  1781 

New  York,  NY  10116 
An  equal  opportunity  employer 
Mrt= 


EDITORIAL 

PUBLICITY 

SPECIALIST 

EDITORIAL  PUBLICITY  WRITER  to 
publicize  exclusive  Nevi/sweek 
stories,  write  releases,  submit 
entries  for  journalism  competi¬ 
tions,  media  relations.  College, 
newspaper/wire  senrtce  report- 
ing,  strong  writer,  detail- 
oriented,  accurate,  good 
organizer  and  communicator. 

Attractive  salary  and  benefits. 
Please  send  resume  with  salary 
history  in  confidence,  to: 

Sue  Patterson 

NEWSWEEK 


444  Madison  Ave.,  N.Y.,  NY 
10022 

Equal  opportunity  employer  M/ 
F/H 


HELP  WANTED 


EDITORIAL 


PHILIPPINES  CORRESPONDENT  fof 
Pacific  Stars  and  Stripes,  a  US  Forces 
newspaper  and  wholesaler/retailer  of 
txjoks  and  m^^ines,  headquartered  in 
Tokyo,  Japan.  Applicants  must  have  at 
least  2  years  of  experience  in  reportine 
and  writing  for  a  dailly  newspaper  and  3 
years  of  general  experience  preferably  in 
a  military  capacity.  Basic  pay  $21,804 
per  yew,  plushousingallowance,  BXand 
commissary  privilege,  group  insurance 
and  retirement,  furlough  after  first  2 
years  and  every  2  years  thereafter,  and 
other  benefits. 

Send  resume  and  work  samples  to  reach 
Civilian  Personnel  Office,  3rd  Combat 
^pport  Group/DPC,  Attn:  Chief  of  Staf¬ 
fing,  APO  San  Francisco  96274-5000, 
no  later  than  1  April  1985. 


PROFESSIONAL  EDITOR  for  diocesan 
newspaper.  Minimum  five  yearseditorial 
experience.  Candidate  should  be  pre¬ 
pared  to  select  staff  and  assume  respon- 
sibility  for  continuity  in  producing 
award-winning  weekly  newspaper.  Col¬ 
lege  graduate  with  journalism  degree 
preferred.  Thorough  knowledge  of 
Catholic  Church  necessary.  Apply  im¬ 
mediately  by  letter,  resume  and  three 
references  to:  Most  Reverend  Dennis  W. 
Hickey,  D.D.,  2617  East  Avenue, 
Rochester,  NY  14610. 


PULITZER  PRIZE  WINNING  Knight- 
Ridder  paper  needs  layout-graphics- 
design  editor  to  produce  news  and  fea¬ 
ture  packages.  Must  be  sharp  copy  editor 
and  headline  writer.  Send  resume  and 
samples  to  Ken  Ward,  Exec.  News  Edi¬ 
tor,  The  News-Sentinel,  PO  Box  102, 
Fort  Wayne,  IN  46801 .  An  Equal  Oppor¬ 
tunity  Employer. 


REPORTER 

A  monthly  business  ma^zine  seeks  a 
writer  with  strong  reporting  skills  who 
can  cover  business  stories  and  produce 
features  with  flair.  Please  submit  sam¬ 
ples  of  written  work  that  emphasize  your 
versatility.  Opening  is  for  fourth  person 
on  a  four-person  staff.  Do  not  call.  Send 
correspondence  to  Editor,  Business  NH, 
177  e!^  Industrial  Drive,  Manchester, 
NH  03103. 


SPORTS  NEWS  EDITOR  for  state's  best 
sports  department.  89,000  circulation 
AM.  Supervise  make  assignments  for 
staff  of  10  including  prep  editor,  three 
bureaus  and  three  major  college  repor¬ 
ters.  7  years  minimum  experience.  Send 
resume,  clips,  salary  requirements  to 
Tom  Hutchison,  Managing  Editor,  The. 
Greenville  News,  PO  Box  1688,  Green¬ 
ville,  SC  29602. 


THE  BEST  OF  BOTH-we  have  an  opening 
for  a  professional  writer/editor  to  work  on 
major  investigative  pieces  weekdays,  de¬ 
sign  exciting  front  pages  on  weekends. 
We  are  one  of  the  top  medium  size 
dailies  in  Zone  7.  Send  resume,  samples 
of  writing  and  layout  to  Box  8578,  Editor 
&  Publi^r. 

THE  AWARD  WINNING  EOITOR  of  the 
Daily  Journal,  Elizabeth,  New  Jersey  is 
leaving  to  become  the  publisher  of 
another  East  Coast  daily  newspaper. 
Interested  candidates  should  send  a 
complete  resume,  salary  requirements 
and  references  to  Charles  Pettit,  Pub¬ 
lisher,  The  Daily  Journal,  296  Broad 
Street,  Elizabeth,  NJ  07207. 


TALENTED,  ENERGETIC.  EXPERI¬ 
ENCED  copy  editor  wanted  by  excellent 
medium-sized  daily  in  coastal  city.  Send 
letter  and  resume  to  Rita  Garfield,  Copy 
Desk  Chief,  Ventura  County  Star-Free 
Press,  PO  Box  6711,  Ventura,  CA 
93006.  No  telephone  inquiries. 


HELP  WANTED 


EDITORIAL 


SPORTS  COPY 
DESK 

A  45,000  PM  daily,  Saturday-Sunday 
AM  in  the  Pacific  Northwest  is  adding  to 
its  sports  copy  desk.  Our  spacious  news- 
hole  -  the  envy  of  many  major  metros  - 
will  not  only  astound  you,  but  will  allow 
you  to  display  what  you  do  best.  We're  in 
a  competitive  two-newspaper  town 
where  a  sports  hungry  audience  eats  up 
our  big-time  college  sports  coverage. 

If  you'w  got  1-2  years  experience  as  a 
sports  deskman  and  can  back  up  your 
resume  with  five  strong  tearsheets,  con¬ 
tact  us  at  Box  8577,  Editor  &  Publisher 
by  March  10. 


SPORTS  COPY  EDITOR  person  needed 
to  work  slot  position  on  sports  desk  for 
the  Reno  Gazette- Journal,  a  Gannett 
newspaper.  Must  have  fondness  for 
words,  eye  for  layout,  and  a  hunger  for 
excellence.  Minimum  of  3  years  experi¬ 
ence  on  daily  newspaper  required.  Send 
clips  and  resume  to  Mike  Blackwell, 
Sports  Editor,  PO  Box  22000,  Reno,  NV 
89520. 


STAFF  WRITER 

Hi^-tech  Michegan  corporation  seeks 
st^  writer  for  employee  publications. 
Applicants  must  have  3-5  years  profes¬ 
sional  journalism  experience.  Additional 
public  relations  and  newspaper  produc¬ 
tion  experien'.e  helpful.  Excellent  career 
advancement  opportunities  and  be¬ 
nefits.  Must  be  selfstarter,  able  to  learn 
complex  issues  and  write  about  them 
clearly  and  quickly.  For  consideration, 
send  resume  with  salary  history,  in  confi¬ 
dence  to: 

Box  8618,  Editor  &  Publisher 
Equal  Opportunity  Employer 


THE  MIAMI  NEWS  has  three  openings. 
Excellent  pay  and  fringes: 

Assistant  City  Editor  -  Need  a  proven 
proffesional  with  3-5  years  experience 
reporting,  some  copy  editing  and  good 
ideas.  Supervisory  experience  helpful. 
Artist  -  Experienced  person  needed  to 
work  nights  on  wide  range  of  projects, 
including  infographics.  Color,  print  and 
production  knowledge  essential. 
Business  Reporter  -  Need  person  with 
experience  in  business  writing;  should 
be  aggressive,  self-starting. 

Sendclips,  resume  and  references  to: 
Sue  Reisinger,  Mananging  Editor,  The 
Miami  News,  PO  Box  615,  Miami,  FL 
33152. 


HELP  WANTED 


EDITORIAL 


REPORTER-  experienced  with  solid  writ¬ 
ing  skills  wanted  for  nation's  leading  dai¬ 
ly  law  newspaper.  Resume  and  clips. 
Attention:  Editorial  Department,  PO  Box 
54026,  Los  Angeles,  CA  90054. 


STATE  CAPITAL  REPORTER 
The  Greensboro  News  &  Record  has  an 
opening  for  an  experienced  reporter  in  its 
state's  capital  bureau  in  Raleigh.  The  job 
involves  assigning  and  staffing  state  leg¬ 
islative  sessions  and  in  election  years 
state  politics.  The  position  is  designed  to 
expand  traditional  statehouse  coverage 
with  substantial  stories  about  the  pro¬ 
cess  of  government  and  its  impact  on 
consumers. 

Applicants  must  have  a  four  year  college 
degree  and  a  minimum  of  three  years 
experience,  some  of  it  dealing  with  state 
gowrnment  and  politics.  Submit  sam¬ 
ples  of  writing  and  resume  to  Personnel 
Director,  Greensboro  News&  Record,  PO 
Box  20848,  Greensboro,  NC  27420. 


WRITER/EDITOR 

Staff  writer  needed  for  leading  health 
and  fitness  magazine.  Great  opportunily 
for  talented,  ambitious  person  with  solid 
feature-writing  experience.  This  is  an  ex¬ 
citing  position  with  one  of  America's 
most  dynamic  publishers,  Rodale  Press. 
Relocate  to  pleasant  area  in  PA,  one  hour 
from  Philadelphia  and  two  hours  from 
New  York  City. 

Please  send  best  samples,  resume,  sal¬ 
ary  requirements  to:  John  Feltman,  Man¬ 
aging  Editor,  PREVENTION,  33  East 
Minor  St.,  Emmaus,  PA  18049. 
EOE-M/F 


WEEKLY  NEWSPAPER  Zone  5  needs  a 
take  charge  person  who  wants  to  learn  to 
do  it  all.  If  you're  tired  of  being  a  small 
fish  in  a  big  sea  and  are  ready  to  show 
your  talent  and  learn  in  a  hands-on 
atmosphere  we  may  have  just  what 
you're  looking  for.  Send  resume  and 
career  objectives  to  Box  8612,  Editrf  & 
Publisher. 


WE  NEED  A  GOOD  ONE: 

A  versatile  journalist  who  is  a  reporter 
and  writer  first,  with  layout  and  photoga- 
phy  skills  that  aren't  far  behind.  Cover¬ 
ing  the  city  government  of  the  nation's 
energy  capital  is  the  nucleus  of  this  beat, 
along  with  general  assignments.  As  the 
state's  No.  1  daily,  we  need  a  hard¬ 
working,  imaginative  contributor  to  help 
keep  us  there.  In  addition  to  the  chal- 
len«,  you'll  find  company  benefits  that 
Include  an  excellent  medical  insurance 
program.  Send  us  your  resume,  refer¬ 
ences  and  returnable  clips  today.  No 
phone  calls  please.  The  News-Record, 
Boxx  3006,  Gillette,  V/Y  82716. 


HELP  WANTED 


EDITORIAL 


WE  ARE  LOOKING  for  a  top-flight  assis¬ 
tant  editor/copy  editor  for  our  Business 
Monday,  one  of  the  best  weekly  business 
sections  among  America's  metropolitan 
dailies.  You'd  oe  working  for  The  San 
Jose  (California)  Mercury  News,  a 
Knight-Ridder  newspaper  in  the  heart  of 
Silicon  Valley.  It's  a  challenging  job  In  an 
exciting  environment.  To  apply,  you 
should  be  a  fastidious  grammarian  who 
can  layout  attractive  pages,  write  spark¬ 
ling  heads  and  work  well  with  reporters 
and  editors.  In  addition  to  doing  the  lay¬ 
out  and  copy  editing,  you'd  be  the  key 
editor  for  several  reporters  and  play  an 
important  role  in  determining  the  overall 
direction  of  the  section.  Applicants 
should  have  several  years  experience  as 
a  copy  editor  at  a  metropolitan  daily  and 
preferably,  experience  on  the  business 
desk.  If  you  meet  our  standards,  we  offer 
a  top  pay  and  benefits  package,  poten¬ 
tial  for  growth  and  opportunities  for 
advancement.  Apply  to  Jim  Mitchell, 
Business  Editor,  San  Jose  Mercury 
News,  750  Bidder  Park  Drive,  San  Jose, 
CA  95190. 

Tell  us  you  strengths  and  why  you  want 
the  job.  Send  a  complete  resume  with 
references  and  at  least  a  half-dozen 
business  sections  or  business  section 
fronts  that  you've  designed  and  edited. 
The  Mercury  News  is  an  equal  opportun¬ 
ity  employer. 


PRODUCTION 


MANAGER  FOR  NEW  JERSEY  printing 
company.  Must  know  Urbanite  press  and 
have  ability  to  supervise  newspaper 
press  and  mailroom  operations.  Send  re¬ 
sume,  salary  expected  to  Box  8574,  Edi¬ 
tor  &  Publisher. 


FREELANCE 


ARTICLES,  ART,  stringers  wanted  for 
trucking,  general  aviation  and  construc¬ 
tion  trade  papers.  Inquiries,  with  phone 
number.  Attention:  Mr.  Duncan,  P.O. 
Box  2029,  Tuscaloosa,  AL  35403. 


MARKETING  RESEARCH 


MARKETING  RESEARCH  ANALYST 
THE  HOUSTON  CHRONICLE 

THE  OPPORTUNITY:  join  the  marketing 
research  department  of  one  of  the  na¬ 
tion's  leading  newspaper  research  de¬ 
partments.  The  aggressive  expansion  in 
this  department  is  a  direct  result  of  in¬ 
novative  and  creative  approaches  to  the 
newspaper  and  media  research  field  to 
which  you  can  contribute  if  you  are  a 
creative  marketing  professional. 

THE  POSITION:  as  a  research  analyst 
you  would  be  responsible  for  the  execu¬ 
tion  of  research  studies,  questionnaire 
construction,  determining  the  need  and 
best  sources  for  marketing  data,  and  de¬ 
signing  and  analyzing  studies  covering 
all  areas  of  newspaper  and  consumer  re¬ 
search. 

THE  CANDIDATE:  the  ideal  candidate 
will  be  degreed  with  at  least  2  years  work 
experience  in  marketing  research  in  an 
advertising  or  media  related  company. 
Qualifications  should  include  primary 
and  secondary  research  background  in¬ 
cluding  experience  in  questionnaire  de¬ 
sign,  survey  methods,  statistical  analy¬ 
sis  and  report  writing.  This  position  re¬ 
quires  strong  analytical  skills,  statistical 
competence,  creativity  and  excellent 
written  and  verbal  communication  skills. 

If  your  experience  qualifies  you  for  this 
position  schedule  your  confidential  in¬ 
terview  by  calling  (713)  220-6222.  You 
will  be  asked  to  bring  samples  of  reports 
you  have  written  to  the  interview. 


PRESSROOM 


PRESSROOM 
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HELP  WANTED 


JOB  LEADS 


GOVERNMENT  JOBS.  $15,000  • 
$50,000/yr  possible.  All  occupations. 
Call  (805)  687-6000.  Ext.  R-4261  to 
find  out  how. 


PUBLIC  RELATIONS 


COMMUNICATIONS  DIRECTOR 
Professional  position  now  open  with  the 
City  of  Grand  Rapids,  Michigan. 

Work  involves  assuming  responsibility 
for  directing  an  effective  public  relations 
program  involving  development  of  the 
capacity  of  the  City  orgnization  for  im¬ 
proved  public  relations  and  public  in¬ 
formation  dissemination  utilizing  all 
communications  mediums. 

Qualification  requirements  include  col-’ 
lege  graduation  plus  several  years  of 
progressively  responsible  experience. 
Salary  range;  $31,121  to  $39,740  per 
year  plus  fringe  benefits. 

Submit  resume  including  salary  require¬ 
ments  to  Personnel  Director,  Room  816, 
City  Hall,  Grand  Rapids,  Ml  49503. 

An  affirmative  action  and  equal  oppor¬ 
tunity  employer. 


PUBLIC  REUTION 
PUBLICATION 

Major  public  employee  union  seeks  com¬ 
munication  specialist  with  solid  experi¬ 
ence  in  above  fields.  Duties  include 
effectively  presenting  union's  position  to 
print  and  electronic  news  media  and 
writing/editing/design  of  135K  circula¬ 
tion  magazine.  Union  experience  and 
photo  ability  desirale.  Top  salary  plus 
benefits.  Job  to  be  filled  immediately  in 
Sacramento,  CA.  Write  to  Communica¬ 
tions  Director,  California  State  Em¬ 
ployee  Association,  1 108  0  Street,  Sac¬ 
ramento,  CA  95814. 


SALES 


MAGAZINE  ADVERTISING  SALES 
Growing  multiple  magazine  publisher 
based  in  Waco,  Texas  seeks  experienced 
ad  sales  pro  for  an  outstanding  opportun¬ 
ity.  Top  compensation  and  growth.  Start 
by  sending  a  letter  selling  yourself  to 
Sales  Manager,  Box  8604,  Editor  &  Pub¬ 
lisher. 


ENGINEER 


ELECTRONIC  TECHNICIAN 
San  Francisco  Bay  area  Newspaper  seek¬ 
ing  an  experienced  electronic  technician 
knowledgeable  in  the  repair  and  mainte¬ 
nance  or  automated  prepress  systems 
and  pheriperal  equipment.  Send  resume 
and  salary  history  to  Box  8568,  Editor  & 
Publisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


I'M  STUCK  on  a  career  plateau,  eagerly 
seeking  a  new  challenge  with  growth 
opportunities.  Presently  chief  operating 
officer  of  a  suburban  weekly  group  in  a 
highly  competitive  market;  bottom  line 
responsible.  Proven  sales  builder;  effec¬ 
tive  cost  cutter.  Tenacious,  innovative, 
daring.  Box  8565,  Editor  &  Publisher. 


I  am  an  EDITOR/PUBLISHER  of  a  large 
semi-weekly  in  a  highly  competitive  mar¬ 
ket.  I  want  a  similar  position  on  a  small 
daily  or  magazine.  I  have  a  drawer  full  of 
awards  to  prove  my  editorial,  graphics 
and  advertising  abilities.  The  owner, 
however,  likes  my  strong  P&L  better.  I 
have  16  years  of  weekVdaily  experi¬ 
ence.  Good  history.  Box  8571,  Editor  & 
Publisher. 


POSITIONS  WANTED 


ADMINISTRATIVE 


OUTSTANDING  YOUNG  PUBLISHER 
with  proven  track  record  in  increasing 
profits,  labor  negotiations,  cost  cutting 
and  marketing  seeks  new  challenge  in 
Zones  7,  8  or  9.  Box  8567,  Editor  & 
Publisher. 


ADVERTISING 


ADVERTISING  OR  MARKETING 
Extensive  experience  as  Retail  Advertis¬ 
ing  Account  Executive  and  Advertising 
Manager  of  38,0(X)  daily.  Designed,  im¬ 
plemented  IBM/CDS  computer  system. 
BA  Marketing.  Available  June.  Call  Steve 
(517)  353-9588. 


AGGRESSIVE  advertising  sales  repre¬ 
sentative  seeks  Advertising  Manager's 
position  on  small  daily  or  weekly  in  Zone 
6  is  willing  to  accept  sales  position  if 
management  position  is  unavailable. 
Hardworking,  success  oriented,  experi¬ 
enced  in  display,  classified,  promotions 
and  experienced  in  handling  major 
accounts.  Box  8550,  Editor& Publisher. 


20  YEARS  retail  display  with  daily, 
weekly  and  TMC  experience.  Strong  on 
new  and  major  account  development. 
Seeks  to  relocate  in  Zone  9.  Box  8551, 
Editor  &  Publisher. 


CIRCULATION 


DO  YOU  NEED  an  experienced  manager 
or  supervisor,  with  TMC,  shopper,  daily- 
weekly,  telemarketing,  crew  newspaper 
experience?  I  am  ready  to  relocate!  Box 
8570,  Editor  &  Publisher. 


PROVEN  SALES,  seasoned,  flexible, 
hands-on  circulator  seeking  middle/ 
upper  management.  Box  493,  San 
Clemente,  CA  92672. 


WAS  AGENT,  District  Manager,  Sales 
Manager,  Circulation  Director  for  3  diffe¬ 
rent  newspapers  and  Circulation  Direc¬ 
tor  for  a  Cham  of  papers.  Was  promoted 
in  all  of  them.  With  a  definite  turn 
around  in  Circulation  and  Revenue  on 
each.  This  not  talk.  I  did  it  and  can  do  it 
again.  Write  Box  241,  Elysian,  MN 
56028. 


EtmORIAL 


AGGRESSIVE,  PROLIFIC  REPORTER 
with  L.A.  Times,  Herald-Examiner  ex¬ 
perience  seeks  staff  writer  position  with 
daily.  More  than  4  years  experience. 
Jack  Anderson  intern.  National  best  col¬ 
lege  writing  award.  Eric  Bidna,  17031 
Labrador  St.,  Northridge,  CA  91325 
(818)  349-8963. 


AWARD  WINNING  SPORTS  EDITOR  20 
years  experience.  Strong  writer,  col¬ 
umnist,  editor,  leader.  Can  produce 
sparkling  layouts.  Proven  circulation 
builder.  Excellent  references.  All  Zones. 
Box  8374,  Editor  &  Publisher. 


COPY  EDITOR  with  strong  design/writing 
skills  available  now.  5  years  solid  experi¬ 
ence.  2  years  with  L.A.  Times.  M.A.  in 
journalism.  Fellow  to  Poynter  Institute, 
Fla.  (213)  833-0563. 


Dow  Jones  Minority  Editing  Intern  and 
award-winning  columnist  for  Big  Ten 
newspaper  se^  copyediting  position  on 
a  medium  size  daily,  preferably  in  Zone 
2,  but  will  relocate.  Box  8566,  Editor  & 
Publisher. 


EXPERIENCED  MANAGING  EDITOR 
and  sports  editor  seeks  full-time  position 
in  either  news  reporting  or  sports  report¬ 
ing  for  daily.  Have  wide  range  of  sports 
experience  from  high  school  and  college 
to  professional  level.  Also  skilled  in 

General  news  reporting.  Own  and  operate 
5mm  camera.  Have  editing,  layout  and 
paste  up  experience.  Box  8534,  Editor  & 
Publisher. 


POSITIONS  WANTED 


EDITORIAL 


EDITOR  of  bimonthly  national  newspap¬ 
er  for  voluntary  health  agency  seeks  posi¬ 
tion  as  science/medical  writer  with 
newspaper  magazine/hospital/science 
center.  Three  years  writing  experience,  5 
years  book/journal  editing.  Science/ 
journalism  education.  Box  8582,  Editor 
&  Publisher. 


EXPERIENCED  SPORTS  JOURNALIST, 
30,  3  years  NYC  area  daily,  4  freelanc¬ 
ing,  looking  to  join  staff  again.  Relocat¬ 
ing,  VDTs,  night  hours,  travel,  all  sports 
no  problem.  Richard  Finn,  12  (Ixford 
Rd.,  White  Plains,  NY  10605  (914) 
946-8892. 


EXPERIENCED  REPORTER  working  in 
PR  department  of  hospital  3  yrars  seeks 
position  with  paper  or  publication  as 
medical  writer.  Excellent  knowledge  of 
medicine,  health  care.  Proven  repr^ing 
skills.  Contact  Kevin  Smith,  Rt  3  Box 
42,  Clarksburg,  WV  26301  (304)  623- 
4752. 


HARDWORKING  WRITER  wants  back 
into  newspaper  field  as  copy  editor  or 
reporter.  J-Grad;  resume,  samples  avail¬ 
able.  Can  relocate  anywhere  Zones  5, 6, 
9.  Available  March  '85.  Box  8528,  Edi¬ 
tor  &  Publisher. 


HAVE  I  GOT  A  STORY  FOR  YOU!  There's 
this  freelance  writer,  see?  He's  been  in 
the  news  business  for  seven  years.  He's 
written  for  USA  TODAY,  The  Washington 
Post  and  half  a  dozen  other  papers.  And 
now,  this  is  the  good  part. .  he  wants  to  be 
the  reporter/writer  on  your  newspaper  or 
magazine.  And  he  doesn't  care  where 
yqu^re  located  as  long  as  you've  got  a 
circulation  of  40,000  or  more.  What's 
his  name,  you  ask?  Well,  that's  gonna 
cost  you  the  price  of  a  stamp.  Write  to 
Box  8561,  Editor  &  Publisher  and  let 
him  finish  he  story  for  you. 


HARD-WORKING,  award-winning  writer 
and  editor  with  8  years  daily  experience 
seeks  top  management  job  with  quality 
small  paper.  Call  (703)  578-3832. 


INDUSTRIOUS,  RESOURCEFUL  MAN 
with  B.A.  degree  in  journalism  seeking 
reporter  postion.  (Would  prefer  weekly 
paper  or  newsletter).  Excellent  gramma¬ 
rian.  Non-smoker.  Very  energtic,  heal¬ 
thy,  conscientious.  (Lack  of  experience; 
but,  a  quick  learner).  J.R.  Oliver,  74  S. 
Fremont  Ave.,  Apt.  28,  Bellevue,  PA 
15202-3748;  (412)  761-2651. 


SPORTS  COLUMNIST  for  medium¬ 
sized  market.  Six-year  reporter  with 
NFL,  NHL,  tennis,  colleges  and  tv/radio 
experience  at  major  dailies.  Ready  to  re¬ 
locate  for  a  column.  Are  you  ready  to  hire 
a  woman?  Box  8552,  Editor  &  Publisher. 


POSmONS  WANTED 


EDITORIAL 


(X)NSERVATIVE  editorial  writer,  editor 
and  columnist  for  major  metropolitan 
daily  seeks  position.  Zones  l,2,3,4.  Box 
8616,  Editor  &  Publisher. 


RAISING  STANDARDS  in  a  newsroom 
requires  careful  planning  and  consistent 
application  of  a  new  set  of  rules.  If  you 
have  recently  become  editor  of  a  daily 
newspaper  with  30  or  more  staff  repor¬ 
ters  under  the  ci^  desk  and  are  looking 
for  a  new  city  editor,  you  need  someone 
with  a  record  of  success  in  making 
changes.  I  am  now  employed  but  am 
looking  for  a  new  challeiige.  Box  8586, 
Editor  &  Publisher. 


REPORTER.  TV  News/Sports  back¬ 
ground.  Will  work  cheap.  Zones  1  and  2. 
Call  (212)  942-3176. 


RESPONSIBLE  POSITION  SOUGHT, 
small/medium  paper.  Excellent,  varied 
background  as  writer,  editor,  supervisor. 
Teaching,  advanced  degrees  in  recent 
years.  Now  in  Northeast,  wx  8590,  Edi¬ 
tor  &  Publisher. 


REPORTER  with  twice  weekly  genml 
assignment  experience  seeks  similar 
position  on  small  daily.  Prefer  Zones  2  or 
9.  Box  8617,  Editor  &  Publisher. 


SPORTSWRITER,  ex-sports  editor  of 
8,000  daily,  now  part-time  at  30,000 
daily,  looking  for  full-time  in  Zone  5.  Ray 
Barrin^on  (414)  734-1490. 


TOP-NOTCH  SPORTSWRITER- 
(XJLUMNIST.  Pluses:  Have  worked  an 
NFL  beat  for  midsized  daily  and  national 
weekly  for  3  years,  have  covered  many 
other  treats,  very  pojxilar  columnist,  won 
Ist-place  UPl  and  other  awards,  pub¬ 
lished  often  nationally  (Sporting  News, 
Sport,  Family  Weekly,  Ba^ball  Digest, 
Us,  Cioal,  Pro  Football  Weekly,  Califor¬ 
nia).  Bonuses:  Only  25.  Will  relocate. 
Not  that  expensive.  Great  references. 
Great  attitude.  Box  8591,  Editor  &  Pub- 

lisher. _ 

TOP  WASHINGTON  JOURNALIST  seeks 
editorship  medium  to  large  Sunbelt  dai¬ 
ly.  PO  Box  2068,  Reston,  VA  22090. 


FREELANCE 


ISRAEL!  10-year  man,  tabloid  and 
broadsheet,  living  in  Israel.  Tomorrow's 
stories,  what  really  is  happening,  crisp, 
live  copy.  Box  8605,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER.  Professional 
with  proven  record  all  phases  new^per 
opeiations.  Strong  people-oriented 
skills.  Cost-conscious.  Highest  refer¬ 
ences.  ^x  8397,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 


A  weapon  to  punish  the  press 


By  Eugene  Roberts 

We,  as  a  society,  have  now  deliv¬ 
ered  into  the  hands  of  government  of¬ 
ficials  the  nation  over — indeed,  the 
world  over — a  simple  but  effective 
weapon  against  freedom  of  expres¬ 
sion. 

It  is  the  capability  of  using  protract¬ 
ed  litigation  to  harass,  intimidate  and 
punish  the  press  and  private  citizen 
alike  for  views  and  reports  that  offi¬ 
cials  do  not  like.  The  weapon  has 
been  there  for  some  years  now.  The 
trend  toward  using  it  has  been  grow¬ 
ing  steadily. 


Our  courts  have  taken 
a  dangerous  series  of 
actions  that  are 
undermining  a 
democracy  that  rests 
upon  a  deiicate 
foundation  of  checks  and 
baiances. 


The  Sharon  and  Westmoreland 
cases  simply  spotlighted  the  trend.  In 
the  area  of  the  country  I  know  best, 
the  Philadelphia  area,  15  public  offi¬ 
cials  have  sued  or  are  now  suing  for 
libel  in  19  separate  cases  against 
newspapers,  magazines  and  televi¬ 
sion  stations.  The  officials  include 
two  former  mayors,  five  judges,  three 
former  prosecuters,  three  state  legis¬ 
lators,  one  Philadelphia  councilman 
and  one  member  of  Congress. 

Now  let  me  note  an  alarming  fact. 
Every  single  one  of  these  officials  is 
himself  immune  from  being  sued  for 
libel  for  anything  he  said  or  wrote  or 
did  while  exercising  his  role  as  an  of¬ 
ficial. 

Our  courts  have  taken  a  dangerous 
series  of  actions  that  are  undermining 
a  democracy  that  rests  upon  a  delicate 
foundation  of  checks  and  balances. 

The  courts  have  created  an  awe¬ 
some  imbalance:  public  officials  who 
can  sue,  but  who  cannot  be  sued;  pub¬ 
lic  officials  who  can  speak  out  against 
anyone  with  impunity,  but  who  can 


(This  article  is  excerpted  from  a 
speech  Roberts  made  upon  being 
awarded  the  William  Allen  White 
Foundation  Award  for  Journalistic 
Merit.  Roberts  is  executive  editor  of 
the  Philadelphia  Inquirer.) 


punish  those  who  speak  out  against 
them. 

Where  will  it  all  lead? 

The  prospects  are  bleak,  and  grow¬ 
ing  bleaker,  for  a  society  that  has 
thrived  upon  robust  and  even  raucous 
debate.  The  rights  of  the  governed  are 
on  a  collision  course  with  the  power 
of  those  who  govern. 

Interestingly,  we  were  told  and  told 
clearly  almost  exactly  twenty-one 
years  ago,  on  March  9,  1964,  that  it 
would  come  to  this — and  worse. 
Three  men,  each  of  them  members  of 
the  United  States  Supreme  Court,  told 
us.  They  were  Justice  Arthur  (3old- 
berg,  Hugo  Black  and  William  O. 
Douglas.  They  spoke  out  in  concur¬ 
ring  decisions  in  that  now-famous 
case.  Times  vs.  Sullivan. 

Let  us  go  back  in  time  and  look 
afresh  at  this  case  and  its  conse¬ 
quences.  Even  the  greenest  of  Jour¬ 
nalism  students  is  familiar  with  the 
broad  outlines  of  Times  vs.  Sullivan. 

In  1960,  blacks  were  moving  out  of 
the  courtrooms  and  into  the  streets 
and  onto  the  stools  of  lunch  counters 
in  their  quest  for  an  end  to  racial  seg¬ 
regation  in  the  south. 

In  March  of  that  year,  a  group  of 
civil  rights  activists  published  an  ad¬ 
vertisement  in  the  New  York  Times. 
The  ad  outlined  what  it  described  as  a 
“wave  of  terror”  against  Dr.  Martin 
Luther  King  Jr.  and  other  blacks 
fighting  openly  against  segregation. 


The  prospects  are 
bieak,  and  growing 
bieaker,  for  a  society  that 
has  thrived  upon  robust 
and  even  raucous  debate. 


It  said  that  in  Montgomery,  Alabama, 
black  student  leaders  had  been  ex¬ 
pelled  from  Alabama  State  College, 
that  “truckloads”  of  armed  police 
had  “ringed”  the  college  campus, 
that  authorities  had  tried  to  “starve” 
rank-and-file  student  protesters  “into 
submission”  by  padlocking  the  cam¬ 
pus  dining  hall. 

And  then  the  ad  declared;  “Again 
and  again,  the  southern  violators  have 
answered  Dr.  King’s  peaceful  pro¬ 
tests  with  intimidation  and  violence. 
The  have  bombed  his  home,  almost 
killing  his  wife  and  child.  They  have 
assaulted  his  person.  They  have  ar¬ 
rested  him  seven  times — for  ‘speed¬ 


ing,’  ‘loitering,’  and  similar  ‘of¬ 
fenses.’  And  now  they  have  charged 
him  with  ‘perjury’ — a  felony  under 
which  they  could  imprison  him  for  ten 
years  .  .  .” 

Although  he  was  not  mentioned  by 
name,  L.  B.  Sullivan — one  of  the 
three  elected  city  commissioners  of 
Montgomery,  the  one  who  supervised 
the  police  department — sued,  charg¬ 
ing  that  the  advertisement  reflected 
adversely  on  him. 

He  was  able  to  prove  at  least  seven 
errors  of  fact  in  the  ad. 

For  example;  although  the  police 
were  deployed  near  the  campus  in 
large  numbers  on  three  occasions, 
they  did  not  ever  “ring”  the  campus; 


The  rights  of  the 
govern^  are  on  a 
coiiision  course  with  the 
power  of  those  who 
govern. 


the  dining  hall  had  never  been  pad¬ 
locked;  and  Dr.  King  had  been  arrest¬ 
ed  not  seven  times,  but  four.  An  Ala¬ 
bama  jury  ruled  against  the  Times  and 
the  authors  of  the  ad  and  awarded  Sul¬ 
livan  $500,000. 

The  U.S.  Supreme  Court  over¬ 
turned  the  verdict.  Writing  for  the 
majority.  Justice  Brennan  said:  “We 
consider  this  case  against  the  back¬ 
ground  of  a  profound  national  com¬ 
mitment  to  the  principle  that  debate 
on  public  issues  should  be  uninhibit¬ 
ed,  robust  and  wide  open,  and  that  it 
may  well  include  vehement,  caustic, 
and  sometimes  unpleasantly  sharp  at¬ 
tacks  on  government  and  public  offi¬ 
cials.” 

Then  the  majority  of  the  court  went 
on  to  say,  “The  present  advertise¬ 
ment,  as  an  expression  of  grievance 
and  protest  on  one  of  the  major  public 
issues  of  our  time,  would  seem  clear¬ 
ly  to  qualify  for  .  .  .  constitutional 
protection.  The  question  is  whether  it 
forfeits  that  protection  by  the  falsity 
of  some  of  its  factual  statements  and 
by  its  alleged  defamation  of  Commis¬ 
sioner  Sullivan.” 

Then  the  court  swiftly  answered  its 
own  question,  by  ruling  “that  errone¬ 
ous  statement  is  inevitable  in  free  de¬ 
bate,  and  that  it  must  be  protected  if 
the  freedoms  of  expression  are  to 
have  the  ‘breathing  space’  that  they 
‘need  ...  to  survive.’  ” 

If  the  court  had  stopped  there,  we 
(Continued  on  page  36) 
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A  UmE  HEAITHY 

CXMPETrnON  IS 
ALWAYS  GOOD  FOR 
THE  CIECUIiAnON. 

At  the  Rocky  Mountain  News,  our  circulation  figures  are 
hardly  what  you'd  call  anemic.  But,  thanks  to  some  fairly 
intense  competition  with  the  Denver  Post,  they're  now 
healthier  than  ever. 

In  fact  we've  extended 
our  daily  circulation  lead 
to  95072.  Our  Sunday 
lead  to  29,244.  And 
that's  real  competitive 
strength. 

But  as  you  might 
expect  we're  not  content 
to  rest  on  our  laurels.  Or, 
for  that  matter,  our  lead. 

Because,  at  the  Rocky 
Mountain  News  only 
excellence  will  do.  And 
we  didn't  get  to  be  num¬ 
ber  one  in  Denver  by 
doing  anything  less 
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